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Federal Trade Commission Pt. 698, App. B 

[70 FR 5033, Jan. 31, 2005] 

APPENDIX B TO PART 698—MODEL FORMS 
FOR RISK-BASED PRICING AND CRED-
IT SCORE DISCLOSURE EXCEPTION 
NOTICES 

1. This appendix contains four model forms 
for risk-based pricing notices and three 
model forms for use in connection with the 
credit score disclosure exceptions. Each of 
the model forms is designated for use in a 
particular set of circumstances as indicated 
by the title of that model form. 

2. Model form B–1 is for use in complying 
with the general risk-based pricing notice re-
quirements in § 640.3 if a credit score is not 
used in setting the material terms of credit. 
Model form B–2 is for risk-based pricing no-
tices given in connection with account re-
view if a credit score is not used in increas-
ing the annual percentage rate. Model form 
B–3 is for use in connection with the credit 
score disclosure exception for loans secured 
by residential real property. Model form B–4 
is for use in connection with the credit score 
disclosure exception for loans that are not 
secured by residential real property. Model 
form B–5 is for use in connection with the 
credit score disclosure exception when no 
credit score is available for a consumer. 
Model form B–6 is for use in complying with 
the general risk-based pricing notice require-
ments in § 640.3 if a credit score is used in 
setting the material terms of credit. Model 
form B–7 is for risk-based pricing notices 
given in connection with account review if a 
credit score is used in increasing the annual 
percentage rate. All forms contained in this 
appendix are models; their use is optional. 

3. A person may change the forms by rear-
ranging the format or by making technical 
modifications to the language of the forms, 
in each case without modifying the sub-
stance of the disclosures. Any such rear-
rangement or modification of the language 
of the model forms may not be so extensive 
as to materially affect the substance, clar-
ity, comprehensibility, or meaningful se-
quence of the forms. Persons making revi-
sions with that effect will lose the benefit of 
the safe harbor for appropriate use of Appen-
dix B model forms. A person is not required 
to conduct consumer testing when rear-
ranging the format of the model forms. 

a. Acceptable changes include, for exam-
ple: 

i. Corrections or updates to telephone 
numbers, mailing addresses, or web site ad-
dresses that may change over time. 

ii. The addition of graphics or icons, such 
as the person’s corporate logo. 

iii. Alteration of the shading or color con-
tained in the model forms. 

iv. Use of a different form of graphical 
presentation to depict the distribution of 
credit scores. 

v. Substitution of the words ‘‘credit’’ and 
‘‘creditor’’ or ‘‘finance’’ and ‘‘finance com-
pany’’ for the terms ‘‘loan’’ and ‘‘lender.’’ 

vi. Including pre-printed lists of the 
sources of consumer reports or consumer re-
porting agencies in a ‘‘check-the-box’’ for-
mat. 

vii. Including the name of the consumer, 
transaction identification numbers, a date, 
and other information that will assist in 
identifying the transaction to which the 
form pertains. 

viii. Including the name of an agent, such 
as an auto dealer or other party, when pro-
viding the ‘‘Name of the Entity Providing 
the Notice.’’ 

b. Unacceptable changes include, for exam-
ple: 

i. Providing model forms on register re-
ceipts or interspersed with other disclosures. 

ii. Eliminating empty lines and extra 
spaces between sentences within the same 
section. 

4. Optional language in model forms B–6 
and B–7 may be used to direct the consumer 
to the entity (which may be a consumer re-
porting agency or the creditor itself, for a 
proprietary score that meets the definition 
of a credit score) that provided the credit 
score for any questions about the credit 
score, along with the entity’s contact infor-
mation. Creditors may use or not use the ad-
ditional language without losing the safe 
harbor, since the language is optional. 

B–1 Model form for risk-based pricing no-
tice. 

B–2 Model form for account review risk- 
based pricing notice. 

B–3 Model form for credit score disclosure 
exception for credit secured by one to four 
units of residential real property. 

B–4 Model form for credit score disclosure 
exception for loans not secured by residen-
tial real property. 

B–5 Model form for credit score disclosure 
exception for loans where credit score is not 
available. 

B–6 Model form for risk-based pricing no-
tice with credit score information 

B–7 Model form for account review risk- 
based pricing notice with credit score infor-
mation 
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16 CFR Ch. I (1–1–14 Edition) Pt. 698, App. C 

[75 FR 2776, Jan. 15, 2010, as amended at 76 FR 41622, July 15, 2011] 

APPENDIX C TO PART 698—MODEL FORMS 
FOR AFFILIATE MARKETING OPT-OUT 
NOTICES 

A. Although use of the model forms is not 
required, use of the model forms in this ap-
pendix (as applicable) complies with the re-
quirement in section 624 of the Act for clear, 
conspicuous, and concise notices. 

B. Certain changes may be made to the 
language or format of the model forms with-
out losing the protection from liability af-
forded by use of the model forms. These 
changes may not be so extensive as to affect 
the substance, clarity, or meaningful se-
quence of the language in the model forms. 
Persons making such extensive revisions will 
lose the safe harbor that this appendix pro-
vides. Acceptable changes include, for exam-
ple: 

1. Rearranging the order of the references 
to ‘‘your income,’’ ‘‘your account history,’’ 
and ‘‘your credit score.’’ 

2. Substituting other types of information 
for ‘‘income,’’ ‘‘account history,’’ or ‘‘credit 
score’’ for accuracy, such as ‘‘payment his-

tory,’’ ‘‘credit history,’’ ‘‘payoff status,’’ or 
‘‘claims history.’’ 

3. Substituting a clearer and more accu-
rate description of the affiliates providing or 
covered by the notice for phrases such as 
‘‘the [ABC] group of companies,’’ including 
without limitation a statement that the en-
tity providing the notice recently purchased 
the consumer’s account. 

4. Substituting other types of affiliates 
covered by the notice for ‘‘credit card,’’ ‘‘in-
surance,’’ or ‘‘securities’’ affiliates. 

5. Omitting items that are not accurate or 
applicable. For example, if a person does not 
limit the duration of the opt-out period, the 
notice may omit information about the re-
newal notice. 

6. Adding a statement informing con-
sumers how much time they have to opt out 
before shared eligibility information may be 
used to make solicitations to them. 

7. Adding a statement that the consumer 
may exercise the right to opt out at any 
time. 

8. Adding the following statement, if accu-
rate: ‘‘If you previously opted out, you do 
not need to do so again.’’ 
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