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paid on a salary, rather than hourly, basis and
who have policymaking, managerial, profes-
sional, or supervisory responsibilities.

(¢) Rules relating to electioneering communica-
tions

(1) Applicable electioneering communication

For purposes of this section, the term ‘‘ap-
plicable electioneering communication”
means an electioneering communication
(within the meaning of section 434(f)(3) of this
title) which is made by any entity described in
subsection (a) of this section or by any other
person using funds donated by an entity de-
scribed in subsection (a) of this section.

(2) Exception

Notwithstanding paragraph (1), the term
‘“‘applicable electioneering communication”
does not include a communication by a section
501(c)(4) organization or a political organiza-
tion (as defined in section 527(e)(1) of title 26)
made under section 434(f)(2)(E) or (F) of this
title if the communication is paid for exclu-
sively by funds provided directly by individ-
uals who are United States citizens or nation-
als or lawfully admitted for permanent resi-
dence (as defined in section 1101(a)(20) of title
8). For purposes of the preceding sentence, the
term ‘‘provided directly by individuals’ does
not include funds the source of which is an en-
tity described in subsection (a) of this section.

(3) Special operating rules
(A) Definition under paragraph (1)

An electioneering communication shall be
treated as made by an entity described in
subsection (a) of this section if an entity de-
scribed in subsection (a) of this section di-
rectly or indirectly disburses any amount
for any of the costs of the communication.

(B) Exception under paragraph (2)

A section 501(c)(4) organization that de-
rives amounts from business activities or re-
ceives funds from any entity described in
subsection (a) of this section shall be consid-
ered to have paid for any communication
out of such amounts unless such organiza-
tion paid for the communication out of a
segregated account to which only individ-
uals can contribute, as described in section
434(f)(2)(E) of this title.

(4) Definitions and rules

For purposes of this subsection—
(A) the term ‘‘section 501(c)(4) organiza-
tion” means—

(i) an organization described in section
501(c)(4) of title 26 and exempt from tax-
ation under section 501(a) of such title; or

(ii) an organization which has submitted
an application to the Internal Revenue
Service for determination of its status as
an organization described in clause (i); and

(B) a person shall be treated as having
made a disbursement if the person has exe-
cuted a contract to make the disbursement.

(5) Coordination with title 26

Nothing in this subsection shall be con-
strued to authorize an organization exempt
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from taxation under section 501(a) of title 26

to carry out any activity which is prohibited

under such title.

(6) Special rules for targeted communications
(A) Exception does not apply

Paragraph (2) shall not apply in the case of
a targeted communication that is made by
an organization described in such paragraph.
(B) Targeted communication

For purposes of subparagraph (A), the term
“‘targeted communication’” means an elec-
tioneering communication (as defined in sec-
tion 434(f)(3) of this title) that is distributed
from a television or radio broadcast station
or provider of cable or satellite television
service and, in the case of a communication
which refers to a candidate for an office
other than President or Vice President, is
targeted to the relevant electorate.

(C) Definition

For purposes of this paragraph, a commu-
nication is ‘‘targeted to the relevant elector-
ate’” if it meets the requirements described
in section 434(f)(3)(C) of this title.

(Pub. L. 92-225, title III, §316, formerly §321, as
added Pub. L. 94-283, title I, §112(2), May 11, 1976,
90 Stat. 490; renumbered §316 and amended Pub.
L. 96-187, title I, §§105(5), 112(d), Jan. 8, 1980, 93
Stat. 1354, 1366; Pub. L. 107-1565, title II, §§203,
204, 214(d), Mar. 27, 2002, 116 Stat. 91, 92, 95.)

REFERENCES IN TEXT

Section 791 of title 15, referred to in subsec. (b)(2), was
repealed by Pub. L. 109-58, title XII, §1263, Aug. 8, 2005,
119 Stat. 974.

PRIOR PROVISIONS

A prior section 316 of Pub. L. 92-2256 was renumbered
section 312, and is classified to section 439 of this title.

Another prior section 316 of Pub. L. 92-225 was renum-
bered section 311, and is classified to section 438 of this
title.

AMENDMENTS

2002—Subsec. (b)(2). Pub. L. 107-155, §§203(a), 214(d),
substituted ‘‘‘contribution or expenditure’ includes a
contribution or expenditure, as those terms are defined
in section 431 of this title, and also includes’ for ¢ ‘con-
tribution or expenditure’ shall include’” and inserted
‘“‘or for any applicable electioneering communication”
before *“, but shall not include (A)”.

Subsec. (¢). Pub. L. 107-155, §203(b), added subsec. (c).

Subsec. (c)(6). Pub. L. 107-155, §204, added par. (6).

1980—Subsec. (b)(4)(B). Pub. L. 96-187, §112(d), sub-
stituted It for ““it”.

EFFECTIVE DATE OF 2002 AMENDMENT

Amendment by Pub. L. 107-155 effective Nov. 6, 2002,
but not applicable with respect to runoff elections, re-
counts, or election contests resulting from elections
held prior to Nov. 6, 2002, see section 402 of Pub. L.
107-155, set out as an Effective Date of 2002 Amend-
ment; Regulations note under section 431 of this title.

EFFECTIVE DATE OF 1980 AMENDMENT

Amendment by Pub. L. 96-187 effective Jan. 8, 1980,
see section 301(a) of Pub. L. 96-187, set out as a note
under section 431 of this title.

§441c. Contributions by government contractors
(a) Prohibition
It shall be unlawful for any person—
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(1) who enters into any contract with the
United States or any department or agency
thereof either for the rendition of personal
services or furnishing any material, supplies,
or equipment to the United States or any de-
partment or agency thereof or for selling any
land or building to the United States or any
department or agency thereof, if payment for
the performance of such contract or payment
for such material, supplies, equipment, land,
or building is to be made in whole or in part
from funds appropriated by the Congress, at
any time between the commencement of nego-
tiations for and the later of (A) the completion
of performance under; or (B) the termination
of negotiations for, such contract or furnish-
ing of material, supplies, equipment, land, or
buildings, directly or indirectly to make any
contribution of money or other things of
value, or to promise expressly or impliedly to
make any such contribution to any political
party, committee, or candidate for public of-
fice or to any person for any political purpose
or use; or

(2) knowingly to solicit any such contribu-
tion from any such person for any such pur-
pose during any such period.

(b) Separate segregated funds

This section does not prohibit or make unlaw-
ful the establishment or administration of, or
the solicitation of contributions to, any sepa-
rate segregated fund by any corporation, labor
organization, membership organization, cooper-
ative, or corporation without capital stock for
the purpose of influencing the nomination for
election, or election, of any person to Federal
office, unless the provisions of section 441b of
this title prohibit or make unlawful the estab-
lishment or administration of, or the solicita-
tion of contributions to, such fund. Each specific
prohibition, allowance, and duty applicable to a
corporation, labor organization, or separate seg-
regated fund under section 441b of this title ap-
plies to a corporation, labor organization, or
separate segregated fund to which this sub-
section applies.

(c) “Labor organization” defined

For purposes of this section, the term ‘‘labor
organization’ has the meaning given it by sec-
tion 441b(b)(1) of this title.

(Pub. L. 92-225, title III, §317, formerly §322, as
added Pub. L. 94-283, title I, §112(2), May 11, 1976,
90 Stat. 492; renumbered §317, Pub. L. 96-187,
title I, §105(5), Jan. 8, 1980, 93 Stat. 1354.)

REFERENCES IN TEXT

Section 441b of this title, referred to in subsecs. (b)
and (c), was in the original ‘‘section 321’ meaning sec-
tion 321 of Pub. L. 92-225 which is classified to section
441g of this title. In view of the renumbering of section
321 as section 316 by section 105(5) of Pub. L. 96-187, the
reference has been translated as reading ‘‘section 316"’
to reflect the probable intent of Congress.

PRIOR PROVISIONS

A prior section 317 of Pub. L. 92-225 was renumbered
section 313, and is classified to section 439a of this title.

Another prior section 317 of Pub. L. 92-225 was renum-
bered section 312, and is classified to section 439 of this
title.
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§441d. Publication and distribution of state-
ments and solicitations

(a) Identification of funding and authorizing
sources

Whenever a political committee makes a dis-
bursement for the purpose of financing any com-
munication through any broadcasting station,
newspaper, magazine, outdoor advertising facil-
ity, mailing, or any other type of general public
political advertising, or whenever any person
makes a disbursement for the purpose of financ-
ing communications expressly advocating the
election or defeat of a clearly identified can-
didate, or solicits any contribution through any
broadcasting station, newspaper, magazine, out-
door advertising facility, mailing, or any other
type of general public political advertising or
makes a disbursement for an electioneering
communication (as defined in section 434(f)(3) of
this title), such communication—

(1) if paid for and authorized by a candidate,
an authorized political committee of a can-
didate, or its agents, shall clearly state that
the communication has been paid for by such
authorized political committee, or?

(2) if paid for by other persons but author-
ized by a candidate, an authorized political
committee of a candidate, or its agents, shall
clearly state that the communication is paid
for by such other persons and authorized by
such authorized political committee;?

(3) if not authorized by a candidate, an au-
thorized political committee of a candidate, or
its agents, shall clearly state the name and
permanent street address, telephone number,
or World Wide Web address of the person who
paid for the communication and state that the
communication is not authorized by any can-
didate or candidate’s committee.

(b) Charge for newspaper or magazine space

No person who sells space in a newspaper or
magazine to a candidate or to the agent of a
candidate, for use in connection with such can-
didate’s campaign, may charge any amount for
such space which exceeds the amount charged
for comparable use of such space for other pur-
poses.

(c) Specification

Any printed communication described in sub-
section (a) of this section shall—

(1) be of sufficient type size to be clearly
readable by the recipient of the communica-
tion;

(2) be contained in a printed box set apart
from the other contents of the communica-
tion; and

(3) be printed with a reasonable degree of
color contrast between the background and
the printed statement.

(d) Additional requirements

(1) Communications by candidates or author-

ized persons

(A) By radio

Any communication described in para-
graph (1) or (2) of subsection (a) of this sec-

180 in original. The word ‘‘or’’ probably should appear at the
end of par. (2).
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