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Memorandum on the Combined Federal Campaign of the National Capital
Area
May 12, 1999

Memorandum for Heads of Executive
Departments and Agencies

Subject: 1999 Combined Federal Campaign of
the National Capital Area

I am delighted that Secretary of Health and
Human Services Donna E. Shalala has agreed
to serve as the Chair of the 1999 Combined
Federal Campaign of the National Capital Area.
I ask you to enthusiastically support the CFC
by personally chairing the campaign in your
agency and appointing a top official as your vice
chair.

The Combined Federal Campaign is an im-
portant way for Federal employees to support
thousands of worthy charities. Public servants
not only contribute to the campaign but also
assume leadership roles to ensure its success.

Your personal support and enthusiasm will
help positively influence thousands of employees
and will guarantee another successful campaign.

WILLIAM J. CLINTON

NOTE: This memorandum was released by the Of-
fice of the Press Secretary on May 13. An original
was not available for verification of the content
of this memorandum.

Remarks on Senate Action on Gun Control Legislation and an Exchange
With Reporters
May 13, 1999

The President. Good morning. On Monday
we brought parents and students, religious lead-
ers and educators, and representatives of the
entertainment and gun industries to the White
House to lay the groundwork for a national cam-
paign to reduce youth violence.

We agreed that this was no time to point
fingers or to pass the buck, but instead a time
for everyone to take responsibility. Parents must
take greater responsibility for their children’s ac-
tions and get more involved in their children’s
lives. The entertainment industry must do its
part.

Even now, in the aftermath of Littleton, there
are some in the entertainment industry who say
there is nothing they can or should do. But
that is wrong. Hundreds of studies show that
the aggregate impact of sustained exposure to
violence over the media to children, principally
on television but also in the movies and now
in video games, generally desensitize children
to violence and its consequences, and therefore,
make the more vulnerable children more vio-
lence-prone.

The entertainment community is helping par-
ents to limit children’s exposure to violence. It
should also not market indiscriminate violence
to children. If this is a job for all of society,
the entertainment industry is very much a part
of our society and must do its part.

Perhaps the most courageous statement at the
summit, however, came from representatives of
the gun manufacturers. They vowed to be part
of the solution, to work with us to pass sensible
measures to keep guns out of the hands of
criminals and children.

One of the most important measures we
agreed on was legislation to require background
checks at gun shows. In the past 5 years, the
Brady law has stopped more than a quarter mil-
lion felons, fugitives, and stalkers from buying
handguns. But there’s a loophole in the law:
tens of thousands of guns are sold every year
at gun shows without any background check at
all.

Last night a narrow majority of the Senate
voted to preserve the dangerous gun show loop-
hole. For the life of me, I can’t figure out how
they did it or why they passed up this chance
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