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or the quantity in which to purchase
them for sale to consumers.

(b) The industry member obligates
the retailer to participate in the pro-
motion to obtain the industry mem-
ber’s product.

(c) The retailer has a continuing obli-
gation to purchase or otherwise pro-
mote the industry member’s product.

(d) The retailer has a commitment
not to terminate its relationship with
the industry member with respect to
purchase of the industry member’s
products.

(e) The practice involves the industry
member in the day-to-day operations of
the retailer. For example, the industry
member controls the retailer’s deci-
sions on which brand of products to
purchase, the pricing of products, or
the manner in which the products will
be displayed on the retailer’s premises.

(f) The practice is discriminatory in
that it is not offered to all retailers in
the local market on the same terms
without business reasons present to
justify the difference in treatment.
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AUTHORITY: 27 U.S.C. 205.

SOURCE: T.D. 6521, 25 FR 13859, Dec. 29, 1960,
unless otherwise noted.

EDITORIAL NOTE 1: For a document affect-
ing part 7, see Editorial Note 1 appearing at
the beginning of part 4.

EDITORIAL NOTE 2: Nomenclature changes
to part 7 appear by T.D. ATF–425, 65 FR
11891, Mar. 7, 2000.

Subpart A—Scope

§ 7.1 General.
The regulations in this part relate to

the labeling and advertising of malt
beverages.

§ 7.2 Territorial extent.
This part applies to the several

States of the United States, the Dis-
trict of Columbia and the Common-
wealth of Puerto Rico.

§ 7.3 Forms prescribed.
(a) The appropriate ATF officer is au-

thorized to prescribe all forms required
by this part. All of the information
called for in each form shall be fur-
nished as indicated by the headings on
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