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§170.1 To which farmers markets does
this rule apply?

This rule applies only to the USDA
Farmers Market at headquarters on
the corner of 12th Street & Independ-
ence Avenue, SW., Washington, DC.

§170.2 Is the USDA Farmers Market a
producer-only market?

Yes. A producer-only market is one
that does not offer agricultural prod-
ucts that are commercially made, cre-
ated, or produced, and only allows agri-
cultural products that are grown by a
principal farmer. A producer-only mar-
ket offers raw agricultural products
such as fruits, vegetables, flowers, bed-
ding plants, and potted plants. The
USDA Farmers Market is a producer-
only market since only farmers who
may sell products that they grow or
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produce will be selected for participa-
tion. It also allows the sale of value-
added products and other specialized
non-produce items.

§170.3 What products may be sold at
the USDA Farmers Market?

Products that may be sold at the
market include, but are not limited to,
fresh, high-quality fruits, vegetables,
herbs, honey, jams and jellies, cheese,
vinegars, cider, maple syrup, fish, flow-
ers, bedding plants, and potted plants.
USDA inspected meats and poultry
items also may be sold.

§170.4 Who may participate in the
USDA Farmers Market?

Members of three groups may partici-
pate in the USDA Farmers Markets:

(a) Principal farmers or producers who
sell their own agricultural products. The
principal farmer must be in full control
and supervision of the individual steps
of production of crops including tilling,
planting, cultivating, fertilizer and
pesticide applications (if applicable),
harvesting and post-harvest handling
on its own farm with its own machin-
ery and labor.

(b) Principal farmer or producers who
sell their own wvalue-added agricultural
products. Value-added products may in-
clude agricultural products that have
been enhanced through a modification
of the product, such as braiding, weav-
ing, hulling, extracting, handcrafting,
and the like. It also may result from
growing the product in a way that is
acknowledged as safer. Farmers and
vendors selling these types of products
must prepare them predominately with
material they have grown or gathered.

(c) Nonproduce vendors. A limited
number of non-produce vendors may be
selected by market management to sell
specialized products that enhance the
market atmosphere and historically at-
tract customers to a farmers market.
These specialized vendors, such as
bakers, may be exempted from the re-
selling restrictions that apply to the
farmers and vendors described in para-
graphs (a) and (b) of this section.

302



		Superintendent of Documents
	2014-09-02T19:01:00-0400
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




