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Property and Administrative Services 
Act of 1949, 40 U.S.C. 471 et seq., which 
does not cover the Library of Congress, 
to use materials no longer needed for 
any of the purposes mentioned above to 
strengthen the educational resources of 
the Nation by enriching the book col-
lections of educational institutions 
(full-time, tax-supported or nonprofit 
schools, school systems, colleges, uni-
versities, museums, and public librar-
ies), public bodies (agencies of local, 
State, or Federal Government), and 
nonprofit tax-exempt organizations 
(section 501 of the Internal Revenue 
Code of 1954, 26 U.S.C. 501, by author-
izing the Anglo-American Acquisitions 
Division to donate to such groups in 
the United States any materials se-
lected by their representatives. Eligi-
bility to participate in the donation 
program shall be limited as defined by 
procedures established by the Anglo- 
American Acquisitions Division. 

(d) Disposition of residue. Library ma-
terials not needed for the collections of 
the Library, for its exchange and trans-
fer programs, for sale, or for donation, 
and which, in the opinion of the Chief, 
Anglo-American Acquisitions Division, 
have no commercial value, may be 
turned over to the General Services 
Administration (GSA) to be disposed of 
in accordance with standard Govern-
ment practice. 

§ 701.4 Contracting Officers. 

While the Librarian of Congress may 
sign any agreement, certain other of-
fices of the Library have been dele-
gated authority to contract for mate-
rials and services on behalf of the Li-
brary of Congress. Contact the Office of 
the General Counsel of the Library at 
202–707–6316 for information on specific 
delegations. 

§ 701.5 Policy on authorized use of the 
Library name, seal, or logo. 

(a) Purpose. The purpose of this part 
is three-fold: 

(1) To assure that the Library of Con-
gress is properly and appropriately 
identified and credited as a source of 
materials in publications. 

(2) To assure that the name or logo of 
the Library of Congress, or any unit 
thereof, is used only with the prior ap-

proval of the Librarian of Congress or 
his designee; and 

(3) To assure that the seal of the Li-
brary of Congress is used only on offi-
cial documents or publications of the 
Library. 

(b) Definitions. (1) For the purposes of 
this part, publication means any tan-
gible expression of words or thoughts 
in any form or format, including print, 
sound recording, television, optical 
disc, software, online delivery, or other 
technology now known or hereinafter 
created. It includes the whole range of 
tangible products from simple signs, 
posters, pamphlets, and brochures to 
books, television productions, and 
movies. 

(2) Internal Library publication means 
a publication over which any unit of 
the Library has complete or substan-
tial control or responsibility. 

(3) Cooperative publications are those 
in which the Library is a partner with 
the publisher by terms of a cooperative 
publishing agreement. 

(4) Commercial publications are those 
known or likely to involve subsequent 
mass distribution, whether by a for- 
profit or not-for-profit organization or 
individual, which involve a cooperative 
agreement. A commercial publication 
can also include a significant number 
of LC references and is also approved 
by the LC office that entered into a 
formal agreement. Noncommercial 
publications are those which are pro-
duced by non-commercial entities. 

(5) Internet sites are those on-line en-
tities, both commercial and non-com-
mercial, that have links to the Li-
brary’s site. 

(6) Library logo refers to any official 
symbol of the Library or any entity 
thereof and includes any design offi-
cially approved by the Librarian of 
Congress for use by Library officials. 

(7) Seal refers to any statutorily rec-
ognized seal. 

(c) Credit and recognition policy. (1) 
The name ‘‘Library of Congress,’’ or 
any abbreviation or subset such as 
‘‘Copyright Office’’ or ‘‘Congressional 
Research Service,’’ thereof, is used offi-
cially to represent the Library of Con-
gress and its programs, projects, func-
tions, activities, or elements thereof. 
The use of the Library’s name, explic-
itly or implicitly to endorse a product 
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or service, or materials in any publica-
tion is prohibited, except as provided 
for in this part. 

(2) The Library of Congress seal sym-
bolizes the Library’s authority and 
standing as an official agency of the 
U.S. Government. As such, it shall be 
displayed only on official documents or 
publications of the Library. The seal of 
the Library of Congress Trust Fund 
Board shall be affixed to documents of 
that body as prescribed by the Librar-
ian of Congress. The seal of the Na-
tional Film Preservation Board shall 
be affixed to documents of that body as 
prescribed by the Librarian of Con-
gress. Procedures governing the use of 
any Library of Congress logo or symbol 
are set out below. Any person or orga-
nization that uses the Library Seal or 
the Seal of the Library of Congress 
Trust Fund Board in a manner other 
than as authorized by the provisions of 
this section shall be subject to the 
criminal provisions of 18 U.S.C. 1017. 

(3) Questions regarding the appro-
priateness of the use of any Library 
logos or symbols, or the use of the Li-
brary’s name, shall be referred to the 
Public Affairs Officer. 

(4) Cooperative Ventures. (i) Indi-
vidual, commercial enterprises or non- 
commercial entities with whom the Li-
brary has a cooperative agreement to 
engage in cooperative efforts shall be 
instructed regarding Library policy on 
credit, recognition, and endorsement 
by the officer or manager with whom 
they are dealing. 

(ii) Ordinarily, the Library logo 
should appear in an appropriate and 
suitable location on all cooperative 
publications. The Library requires that 
a credit line accompany reproductions 
of images from its collections and re-
flect the nature of the relationship 
such as ‘‘published in association with 
* * *.’’ 

(iii) The size, location, and other at-
tributes of the logo and credit line 
should be positioned in such a way that 
they do not imply Library endorsement 
of the publication unless such endorse-
ment is expressly intended by the Li-
brary, as would be the case in coopera-
tive activities. Use of the Library name 
or logo in any context suggesting an 
explicit or implicit endorsement may 
be approved in only those instances 

where the Library has sufficient con-
trol over the publication to make 
changes necessary to reflect Library 
expertise. 

(iv) Library officers working on coop-
erative projects shall notify all col-
laborators of Library policy in writing 
if the collaboration is arranged 
through an exchange of correspond-
ence. All uses of the Library of 
Congress’s name, seal or logo on pro-
motional materials must be approved 
by the Public Affairs Officer, in con-
sultation with the Office of the General 
Counsel, in advance. A statement of Li-
brary policy shall be incorporated into 
the agreement if the terms of the col-
laboration are embodied in any written 
instrument, such as a contract or let-
ter of understanding. The statement 
could read as follows: 

Name of partner recognizes the great value, 
prestige and goodwill associated with the 
name, ‘‘Library of Congress’’ and any logo 
pertaining thereto. Name of partner agrees 
not to knowingly harm, misuse, or bring into 
disrepute the name or logo of the Library of 
Congress, and further to assist the Library, 
as it may reasonably request, in preserving 
all rights, integrity and dignity associated 
with its name. Subject to the Library’s prior 
written approval over all aspects of the use 
and presentation of the Library’s name and 
logo, the Name of Partner may use the name 
of the Library of Congress in connection 
with publication, distribution, packaging, 
advertising, publicity and promotion of the 
llllll, produced as a result of this 
Agreement. The Library will have fifteen (15) 
business days from receipt of Name of part-
ner’s written request to approve or deny with 
comment such requests for use of its name or 
logo. 

(d) Noncommercial Users. Library offi-
cers assisting individuals who are non-
commercial users of Library resources 
shall encourage them to extend the 
customary professional courtesy of ac-
knowledging their sources in publica-
tions, including films, television, and 
radio, and to use approved credit lines. 

(1) Each product acquired for resale 
by the Library that involves new label-
ing or packaging shall bear a Library 
logo and shall contain information de-
scribing the relevance of the item to 
the Library or its collections. Items 
not involving new packaging shall be 
accompanied by a printed description 
of the Library and its mission, with Li-
brary logo, as well as the rationale for 

VerDate Mar<15>2010 11:51 Sep 04, 2012 Jkt 226141 PO 00000 Frm 00076 Fmt 8010 Sfmt 8010 Y:\SGML\226141.XXX 226141w
re

ie
r-

av
ile

s 
on

 D
S

K
5T

P
T

V
N

1P
R

O
D

 w
ith

 C
F

R



67 

Library of Congress § 701.6 

operating a gift shop program in a 
statement such as, ‘‘Proceeds from gift 
shop sales are used to support the Li-
brary collections and to further the Li-
brary’s educational mission.’’ 

(2) Electronic Users. Links to other 
sites from the Library of Congress’s 
site should adhere to the Appropriate 
Use Policy for External Linking in the 
Internet Policies and Procedures Hand-
book. Requests for such linkage must 
be submitted to the Public Affairs Of-
fice for review and approval. 

(3) Office Systems Services shall 
make available copies of the Library 
seal or logo in a variety of sizes and 
formats, including digital versions, if 
use has been approved by the Public 
Affairs Officer, in consultation with 
the Office of General Counsel. 

(4) Each service unit head shall be re-
sponsible for devising the most appro-
priate way to carry out and enforce 
this policy in consultation with the 
General Counsel and the Public Affairs 
Officer. 

(e) Prohibitions and Enforcement. (1) 
All violations, or suspected violations, 
of this part, shall be reported to the Of-
fice of the General Counsel as soon as 
they become known. Whoever, except 
as permitted by laws of the U.S., or 
with the written permission of the Li-
brarian of Congress or his designee, 
falsely advertises or otherwise rep-
resents by any device whatsoever that 
his or its business, product, or service 
has been in any way endorsed, author-
ized, or approved by the Library of 
Congress shall be subject to criminal 
penalties pursuant to law. 

(2) Whenever the General Counsel has 
determined that any person or organi-
zation is engaged in or about to engage 
in an act or practice that constitutes 
or will constitute conduct prohibited 
by this part or a violation of any re-
quirement of this part, the General 
Counsel shall take whatever steps are 
necessary, including seeking the assist-
ance of the U.S. Department of Justice, 
to enforce the provisions of the appli-
cable statutes and to seek all means of 
redress authorized by law, including 
both civil and criminal penalties. 

§ 701.6 Loans of library materials for 
blind and other physically handi-
capped persons. 

(a) Program. In connection with the 
Library’s program of service under the 
Act of March 3, 1931 (46 Stat. 1487), as 
amended, its National Library Service 
for the Blind and Physically Handi-
capped provides books in raised char-
acters (braille), on sound reproduction 
recordings, or in any other form, under 
regulations established by the Library 
of Congress. The National Library 
Service also provides and maintains re-
producers for such sound reproduction 
recordings for the use of blind and 
other physically handicapped residents 
of the United States, including the sev-
eral States, Territories, Insular Posses-
sions, and the District of Columbia, 
and American citizens temporarily 
domiciled abroad. 

(b) Eligibility criteria. (1) The fol-
lowing persons are eligible for such 
service: 

(i) Blind persons whose visual acuity, 
as determined by competent authority, 
is 20/200 or less in the better eye with 
correcting glasses, or whose wide di-
ameter if visual field subtends an angu-
lar distance no greater than 20 degrees. 

(ii) Persons whose visual disability, 
with correction and regardless of opti-
cal measurement, is certified by com-
petent authority as preventing the 
reading of standard printed material. 

(iii) Persons certified by competent 
authority as unable to read or unable 
to use standard printed material as a 
result of physical limitations. 

(iv) Persons certified by competent 
authority as having a reading dis-
ability resulting from organic dysfunc-
tion and of sufficient severity to pre-
vent their reading printed material in 
a normal manner. 

(2) In connection with eligibility for 
loan services ‘‘competent authority’’ is 
defined as follows: 

(i) In cases of blindness, visual dis-
ability, or physical limitations ‘‘com-
petent authority’’ is defined to include 
doctors of medicine, doctors of osteop-
athy, ophthalmologist, optometrists, 
registered nurses, therapists, profes-
sional staff of hospitals, institutions, 
and public or welfare agencies (e.g., so-
cial workers, case workers, counselors, 
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