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Federal Acquisition Regulation 13.106–1 

and solicitation information through 
the Governmentwide point of entry 
(GPE), maximum practicable competi-
tion ordinarily can be obtained by so-
liciting quotations or offers from 
sources within the local trade area. Un-
less the contract action requires syn-
opsis pursuant to 5.101 and an excep-
tion under 5.202 is not applicable, con-
sider solicitation of at least three 
sources to promote competition to the 
maximum extent practicable. When-
ever practicable, request quotations or 
offers from two sources not included in 
the previous solicitation. 

[62 FR 64917, Dec. 9, 1997, as amended at 63 
FR 58593, Oct. 30, 1998; 66 FR 27413, May 16, 
2001; 68 FR 56679, Oct. 1, 2003; 72 FR 63076, 
Nov. 7, 2007] 

13.105 Synopsis and posting require-
ments. 

(a) The contracting officer must com-
ply with the public display and syn-
opsis requirements of 5.101 and 5.203 un-
less an exception in 5.202 applies. 

(b) When acquiring commercial items 
or supplies or services produced in ac-
cordance with 12.102(f)(1), the con-
tracting officer may use a combined 
synopsis and solicitation. In these 
cases, a separate solicitation is not re-
quired. The contracting officer must 
include enough information to permit 
suppliers to develop quotations or of-
fers. 

(c) See 5.102(a)(6) for the requirement 
to post a brand name justification or 
documentation required by 13.106–1(b) 
or 13.501. 

(d) When publicizing contract actions 
funded in whole or in part by the 
American Recovery and Reinvestment 
Act of 2009 (Pub. L. 111–5): 

(1) Notices of proposed contract ac-
tions shall follow the procedures in 
5.704 for posting orders. 

(2) Award notices shall follow the 
procedures in 5.705. 

[62 FR 64917, Dec. 9, 1997, as amended at 63 
FR 58593, Oct. 30, 1998; 66 FR 27413, May 16, 
2001; 68 FR 4050, Jan. 27, 2003; 69 FR 8314, Feb. 
23, 2004; 71 FR 57360, Sept. 28, 2006; 72 FR 
63076, Nov. 7, 2007; 74 FR 14639, Mar. 31, 2009] 

13.106 Soliciting competition, evalua-
tion of quotations or offers, award 
and documentation. 

13.106–1 Soliciting competition. 

(a) Considerations. In soliciting com-
petition, the contracting officer shall 
consider the guidance in 13.104 and the 
following before requesting quotations 
or offers: 

(1)(i) The nature of the article or 
service to be purchased and whether it 
is highly competitive and readily avail-
able in several makes or brands, or is 
relatively noncompetitive. 

(ii) Information obtained in making 
recent purchases of the same or similar 
item. 

(iii) The urgency of the proposed pur-
chase. 

(iv) The dollar value of the proposed 
purchase. 

(v) Past experience concerning spe-
cific dealers’ prices. 

(2) When soliciting quotations or of-
fers, the contracting officer shall no-
tify potential quoters or offerors of the 
basis on which award will be made 
(price alone or price and other factors, 
e.g., past performance and quality). 
Contracting officers are encouraged to 
use best value. Solicitations are not re-
quired to state the relative importance 
assigned to each evaluation factor and 
subfactor, nor are they required to in-
clude subfactors. 

(b) Soliciting from a single source—(1) 
For purchases not exceeding the simplified 
acquisition threshold. (i) Contracting of-
ficers may solicit from one source if 
the contracting officer determines that 
the circumstances of the contract ac-
tion deem only one source reasonably 
available (e.g., urgency, exclusive li-
censing agreements, brand-name or in-
dustrial mobilization). 

(ii) Where a single source is identi-
fied to provide a portion of a purchase 
because that portion of the purchase 
specifies a particular brand-name item, 
the documentation in paragraph 
(b)(1)(i) of this section only applies to 
the portion of the purchase requiring 
the brand-name item. The documenta-
tion should state it is covering only 
the portion of the acquisition which is 
brand-name. 
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(2) For purchases exceeding the sim-
plified acquisition threshold. The re-
quirements at 13.501(a) apply to sole- 
source (including brand-name) acquisi-
tions of commercial items conducted 
pursuant to subpart 13.5. 

(3) See 5.102(a)(6) for the requirement 
to post the brand-name justification or 
documentation. 

(c) Soliciting orally. (1) The con-
tracting officer shall solicit quotations 
orally to the maximum extent prac-
ticable, if— 

(i) The acquisition does not exceed 
the simplified acquisition threshold; 

(ii) Oral solicitation is more efficient 
than soliciting through available elec-
tronic commerce alternatives; and 

(iii) Notice is not required under 
5.101. 

(2) However, an oral solicitation may 
not be practicable for contract actions 
exceeding $30,000 unless covered by an 
exception in 5.202. 

(d) Written solicitations. If obtaining 
electronic or oral quotations is uneco-
nomical or impracticable, the con-
tracting officer should issue paper so-
licitations for contract actions likely 
to exceed $30,000. The contracting offi-
cer shall issue a written solicitation 
for construction requirements exceed-
ing $2,000. 

(e) Use of options. Options may be in-
cluded in solicitations, provided the re-
quirements of subpart 17.2 are met and 
the aggregate value of the acquisition 
and all options does not exceed the dol-
lar threshold for use of simplified ac-
quisition procedures. 

(f) Inquiries. An agency should re-
spond to inquiries received through 
any medium (including electronic com-
merce) if doing so would not interfere 
with the efficient conduct of the acqui-
sition. 

[62 FR 64917, Dec. 9, 1997, as amended at 63 
FR 58593, Oct. 30, 1998; 71 FR 57360, 57366, 
Sept. 28, 2006; 72 FR 63076, Nov. 7, 2007; 77 FR 
193, Jan. 3, 2012] 

13.106–2 Evaluation of quotations or 
offers. 

(a) General. (1) The contracting offi-
cer shall evaluate quotations or of-
fers— 

(i) In an impartial manner; and 

(ii) Inclusive of transportation 
charges from the shipping point of the 
supplier to the delivery destination. 

(2) Quotations or offers shall be eval-
uated on the basis established in the 
solicitation. 

(3) All quotations or offers shall be 
considered (see paragraph (b) of this 
subsection). 

(b) Evaluation procedures. (1) The con-
tracting officer has broad discretion in 
fashioning suitable evaluation proce-
dures. The procedures prescribed in 
parts 14 and 15 are not mandatory. At 
the contracting officer’s discretion, 
one or more, but not necessarily all, of 
the evaluation procedures in part 14 or 
15 may be used. 

(2) If telecommuting is not prohib-
ited, agencies shall not unfavorably 
evaluate an offer because it includes 
telecommuting unless the contracting 
officer executes a written determina-
tion in accordance with FAR 7.108(b). 

(3) If using price and other factors, 
ensure that quotations or offers can be 
evaluated in an efficient and mini-
mally burdensome fashion. Formal 
evaluation plans and establishing a 
competitive range, conducting discus-
sions, and scoring quotations or offers 
are not required. Contracting offices 
may conduct comparative evaluations 
of offers. Evaluation of other factors, 
such as past performance— 

(i) Does not require the creation or 
existence of a formal data base; and 

(ii) May be based on one or more of 
the following: 

(A) The contracting officer’s knowl-
edge of and previous experience with 
the supply or service being acquired; 

(B) Customer surveys, and past per-
formance questionnaire replies; 

(C) The Governmentwide Past Per-
formance Information Retrieval Sys-
tem (PPIRS) at www.ppirs.gov; or 

(D) Any other reasonable basis. 
(4) For acquisitions conducted using 

a method that permits electronic re-
sponse to the solicitation, the con-
tracting officer may— 

(i) After preliminary consideration of 
all quotations or offers, identify from 
all quotations or offers received one 
that is suitable to the user, such as the 
lowest priced brand name product, and 
quickly screen all lower priced 
quotations or offers based on readily 
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