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§900.28

file corrections to the transcript of tes-
timony at a Federal milk marketing
agreement or order amendatory pro-
ceeding shall be no more than 30 days
after the hearing record is available.

(b) Under §900.9(b) of this part, the
period of time after the completion of
a Federal milk marketing agreement
or order amendatory hearing for inter-
ested persons to file proposed findings
and conclusions, and written argu-
ments or briefs, shall be no more than
60 days after completion of the amend-
atory hearing.

§900.28 Deadline for issuance of rec-
ommended decisions or tentative
final decisions.

In a Federal milk marketing agree-
ment or order amendatory proceeding,
USDA shall issue a recommended deci-
sion under §900.12 or, when applicable,
a tentative final decision, not later
than 90 days after the deadline for sub-
mission of proposed findings and con-
clusions, and written arguments or
briefs.

§900.29 Deadline for filing exceptions
to recommended decisions.

In a Federal milk marketing agree-
ment or order amendatory proceeding,
exceptions to a recommended decision
under §900.12 shall be filed with the
hearing clerk not later than 60 days
after publication of the recommended
decision in the FEDERAL REGISTER, un-
less otherwise specified in that deci-
sion.

§900.30 Deadline for issuance of Sec-
retary’s (final) decisions.

A Secretary’s (final) decision under
§900.13a to a proposed amendment on
marketing agreement or order shall be
issued not later than 60 days after the
deadline for submission of exceptions
to the recommended decision.

§900.31 Electronic submission of hear-
ing documents.

To the extent practicable, all docu-
ments filed with the hearing clerk in a
proceeding to amend a Federal milk
marketing agreement or order shall
also be submitted electronically to the
Dairy Programs, Agricultural Mar-
keting Service, USDA. All documents
should reference the docket number of
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the proceeding. Instructions for elec-
tronic filing will be provided in the no-
tice of action plan referred to in §900.23
of this subpart, at the amendatory
hearing, and in each FEDERAL REG-
ISTER publication regarding the amend-
atory proceeding.

§900.32 Informal rulemaking.

USDA may elect to use informal
rulemaking procedures under 553 of
Title 5, United States Code, to amend
Federal milk marketing agreements
and orders, other than provisions that
directly affect milk prices. In making
this determination, consideration shall
be given to:

(a) The nature and complexity of the
proposal;

(b) The potential regulatory and eco-
nomic impacts on affected entities; and

(c) Any other relevant matters.

§900.33 Industry assessments.

If the Secretary determines it is nec-
essary to improve or expedite an
amendatory formal rulemaking pro-
ceeding to amend a Federal milk mar-
keting agreement or order, USDA may
impose an assessment on pooled milk
to supplement appropriated funds for
the procurement of such services, in-
cluding but not limited to, court re-
porters, hearing examiners, legal coun-
sel, hearing venue and associated trav-
el for USDA officials. Only the milk
pooled in the particular marketing
area that stands to be affected by pro-
posals heard at the amendatory pro-
ceeding may be assessed. The assess-
ments shall be subject to the provi-
sions of §1000.85 (7 CFR 1000.85) con-
cerning assessments for order adminis-
tration, including the provision that
assessments shall not exceed $.005 per
hundredweight of milk for any given
month.
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