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shall, at its discretion, decide whether 
a reincorporated or re-organized entity 
is substantially similar to the pre-ex-
isting entity for purposes of applying 
this 5-year rule. Brand participants’ 
participation in certain international 
trade shows in foreign countries will 
not be considered when determining 
such brand participants’ time in coun-
try for purposes of the 5 year gradua-
tion requirement. Such shows must 
meet two requirements: They are food 
or agricultural shows, with no less 
than 30% of exhibitors selling food or 
agricultural products, and they are 
international shows, meaning they tar-
get buyers, distributors and the like 
from more than one foreign country 
and no less than 15% of each show’s 
visitors are from countries other than 
the host country. CCC will compile a 
list of international trade shows that 
CCC exempts from the graduation re-
quirement and such list will be an-
nounced to MAP Participants via a 
MAP notice issued on FAS’ Web site. 

§ 1485.16 Contribution rules. 
(a) In MAP generic promotion pro-

grams, a MAP Participant shall con-
tribute a total amount in goods, serv-
ices, and/or cash equal to at least 10 
percent of the value of resources to be 
provided by CCC for all generic pro-
motion activities proposed to be under-
taken by the MAP Participant. 

(b) In MAP brand promotion pro-
grams, a MAP Participant conducting 
its own brand promotion or a brand 
participant shall contribute at least 50 
percent of the total eligible expendi-
tures made on each approved brand 
promotion. 

(c) A MAP Participant must use its 
own funds and may not use MAP pro-
gram funds to pay any administrative 
costs of the MAP Participant’s U.S. of-
fice(s), including legal fees, except as 
set forth in this subpart. Where the 
MAP Participant uses its own funds to 
pay for administrative costs, such 
costs may be counted in calculating 
the amount of contributions the MAP 
Participant contributes to MAP ge-
neric or brand promotion programs. 

(d) Eligible contributions. 
(1) In calculating the amount of con-

tributions that it will make, and the 
contributions that the U.S. industry 

(including expenditures to be made by 
entities in the applicant’s industry in 
support of the entities’ related pro-
motion activities in the markets cov-
ered by the applicant’s application) or 
State agency will make, the MAP ap-
plicant may include the costs listed 
under paragraph (d)(2) of this section 
if: 

(i) Expenditures will be made in fur-
therance of an approved activity, and 

(ii) The contributor has not been and 
will not be reimbursed by any source 
for such costs. 

(2) Subject to paragraph (d)(1) of this 
section, as well as applicable cost prin-
ciples (e.g., 2 CFR Parts 220, 225, and 
230) to the extent these principles do 
not directly conflict with the provi-
sions of this subpart, eligible contribu-
tions are: 

(i) Cash; 
(ii) Compensation paid to personnel; 
(iii) The cost of acquiring materials, 

supplies or services; 
(iv) The cost of office space; 
(v) A reasonable and justifiable pro-

portion of general administrative costs 
and overhead; 

(vi) Payments for indemnity and fi-
delity bond expenses; 

(vii) The cost of business cards that 
target a foreign audience; 

(viii) The cost of seasonal greeting 
cards; 

(ix) Fees for office parking; 
(x) The cost of subscriptions that are 

of a technical, economic, or marketing 
nature and that are relevant to the ap-
proved activities of the MAP Partici-
pant; 

(xi) The cost of activities conducted 
overseas; 

(xii) Credit card fees; 
(xiii) The cost of any independent 

evaluation or audit that is not required 
by CCC to ensure compliance with pro-
gram agreement or regulatory require-
ments; 

(xiv) The cost of giveaways, awards, 
prizes and gifts; 

(xv) The cost of product samples; 
(xvi) Fees for participating in U.S. 

government sponsored or endorsed ex-
port promotion activities; 

(xvii) The cost of air and local travel 
in the United States; 

(xviii) Payment of employee’s or con-
tractor’s share of personal taxes; 
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(xix) STRE and the cost associated 
with trade shows, seminars, and enter-
tainment conducted in the United 
States; 

(xx) Other administrative expenses 
(e.g., supervisory travel from the U.S. 
to an overseas office); and 

(xxi) The cost of any activity ex-
pressly listed as reimbursable in this 
subpart. 

(3) The following are not eligible con-
tributions: 

(i) Any portion of salary or com-
pensation of an individual who is the 
target of an approved promotional ac-
tivity; 

(ii) Any expenditure, including that 
portion of salary and time spent, re-
lated to promoting membership in the 
Participant organization (sometimes 
referred to in the industry as 
‘‘backsell’’); 

(iii) Any land costs other than allow-
able costs for office space; 

(iv) Depreciation; 
(v) The cost of refreshments and re-

lated equipment provided to office 
staff; 

(vi) The cost of insuring articles 
owned by private individuals; 

(vii) The cost of any arrangement 
that has the effect of reducing the sell-
ing price of a U.S. agricultural com-
modity; 

(viii) The cost of product develop-
ment, product modifications, or prod-
uct research; 

(ix) Slotting fees or similar sales ex-
penditures; 

(x) Membership fees in clubs and so-
cial organizations; and 

(xi) Any expenditure for an activity 
prior to CCC’s approval of that activ-
ity. 

(4) CCC shall determine, at CCC’s dis-
cretion, whether any cost not expressly 
listed in this section may be included 
by the MAP Participant as an eligible 
contribution. 

§ 1485.17 Reimbursement rules. 
(a) A MAP Participant may seek re-

imbursement for an eligible expendi-
ture if: 

(1) The expenditure was made in fur-
therance of an approved activity; and 

(2) The Participant has not been and 
will not be reimbursed for such expend-
iture by any other source. 

(b) Subject to paragraphs (a) and (d) 
of this section, as well as applicable 
cost principles (e.g., 2 CFR Parts 220, 
225, and 230) to the extent these prin-
ciples do not directly conflict with the 
provisions of this subpart, for either 
brand or generic promotion activities, 
CCC will reimburse, in whole or in 
part, the cost of: 

(1) Production and placement of ad-
vertising, in print, electronic media, 
billboards, or posters, which may in-
clude advertising the availability of 
price discounts, except that advertising 
associated with a coupon or price dis-
count for the MAP promoted product is 
not reimbursable. If advertising is re-
lated to both coupons or price dis-
counts for products other than the 
MAP Participant’s promoted products 
as well as for MAP-promoted products, 
expenditures for such advertising will 
not be reimbursed in whole or in part 
(e.g., expenditures may not be prorated 
and submitted for reimbursement). 
Electronic media includes, but is not 
limited to, radio, television, electronic 
mail, internet, telephone, text mes-
saging, and podcasting; 

(2) Production and distribution of 
banners, recipe cards, table tents, shelf 
talkers, and other similar point of sale 
materials; 

(3) Direct mail advertising; 
(4) In-store and food service pro-

motions, product demonstrations to 
the trade and to consumers, and dis-
tribution of product samples (but not 
the purchase of the product samples); 

(5) Temporary displays and rental of 
space for temporary displays; 

(6) Expenditures, other than travel 
expenditures, associated with seminars 
and educational training, whether con-
ducted in the United States or outside 
the United States; 

(7) Subject to § 1485.17(b)(18), expendi-
tures, other than travel expenditures, 
associated with retail, trade and con-
sumer exhibits and shows, whether 
held outside or inside the United 
States, including participation fees, 
booth construction, transportation of 
related materials, rental of space and 
equipment, and duplication of related 
printed materials. However, with re-
gard to non-travel expenditures associ-
ated with retail, trade and consumer 
exhibits and shows held inside the 
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