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(2) U.S. market share; and 
(3) MAP funds received by the appli-

cant; 
(G) For each target country, 3 years 

of projected U.S. export data and U.S. 
market share; 

(H) Country strategy, including mar-
ket constraint(s) impeding U.S. exports 
(e.g., trade barriers) or opportunities 
present and the strategy proposed to 
overcome constraints or take advan-
tage of the opportunities, previous ac-
tivities in the country, and the pro-
jected impact of the proposed program 
on U.S. exports; 

(I) A justification for any proposed 
overseas office, including a staffing 
plan listing job titles, position descrip-
tions, salary ranges, any request for 
approval of supergrade salaries, and an 
itemized administrative budget; 

(J) A description of any demonstra-
tion projects, if applicable; 

(K) Data summarizing the applicant’s 
historical and projected exports, mar-
ket share, and MAP budgets of the pro-
moted U.S. agricultural commodity(s); 

(L) A written presentation of all pro-
posed activities including: 

(1) A short description of the relevant 
market constraint or opportunity; 

(2) A budget for each proposed activ-
ity, identifying the source of funds. 

(ii) Applications for brand promotion 
assistance shall also include in their 
strategic plans: 

(A) A description of how the brand 
promotion program will be publicized 
to U.S. industry; and 

(B) The criteria that will be used to 
allocate funds to U.S. for-profit enti-
ties and U.S. agricultural cooperatives. 

(b) CCC may request any additional 
information that it deems necessary to 
evaluate an application, including, but 
not limited to, performance measure-
ment information. 

(c) Special rules governing dem-
onstration projects funded with CCC 
resources. 

(1) CCC will consider proposals for 
demonstration projects, provided: 

(i) No more than one such demonstra-
tion project per constraint is under-
taken within a market; 

(ii) The constraint to be addressed in 
the target market is a lack of technical 
knowledge or expertise; 

(iii) The demonstration project is a 
practical and cost effective method of 
overcoming the constraint; and 

(iv) A third-party must participate in 
such project through a written agree-
ment with the MAP Participant. 

(d) Universal Identifier and Central 
Contractor Registration (CCR) 

(1) In accordance with 2 CFR Part 25, 
each entity that applies to the MAP 
program and does not qualify for an ex-
emption under 2 CFR 25.110 must: 

(i) Be registered in the CCR prior to 
submitting an application or plan; 

(ii) Maintain an active CCR registra-
tion with current information at all 
times during which it has an active 
Federal award or an application or plan 
under consideration by CCC; and 

(iii) Provide its DUNS number in 
each application or plan it submits to 
CCC. 

(2) [Reserved] 
(e) Reporting Subaward and Execu-

tive Compensation Information. In ac-
cordance with 2 CFR Part 170, each en-
tity that applies to the MAP program 
and does not qualify for an exception 
under 2 CFR 170.110(b) must ensure it 
has the necessary processes and sys-
tems in place to comply with the appli-
cable reporting requirements of 2 CFR 
Part 170 should it receive MAP funding. 

§ 1485.14 Application review and for-
mation of agreements. 

(a) General. CCC will, subject to the 
availability of funds, approve those ap-
plications that it considers to present 
the best opportunity for developing, 
maintaining, or expanding export mar-
kets for U.S. agricultural commodities. 
The selection process, by its nature, in-
volves the exercise of judgment. CCC’s 
choice of Participants and proposed 
promotion projects requires that it 
consider and weigh a number of fac-
tors, some of which cannot be mathe-
matically measured—e.g., market op-
portunity, market strategy, and man-
agement capability. CCC may require 
that an applicant participate in the 
MAP through another MAP Partici-
pant or applicant. 

(b) Application review criteria. In as-
sessing the likelihood of success of the 
applications it receives and deciding 
which it will approve, CCC will follow 
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results-oriented management prin-
ciples and consider the following cri-
teria: 

(1) The effectiveness of program man-
agement; 

(2) Soundness of accounting proce-
dures; 

(3) The nature of the applicant orga-
nization. With respect to nonprofit 
U.S. trade organizations, preference 
will be given to those organizations 
with the broadest base of producer rep-
resentation of and affiliated industry 
participation for the commodity being 
promoted; 

(4) Prior export promotion experi-
ence; 

(5) Appropriateness of staffing; 
(6) Adequacy of the applicant’s stra-

tegic plan in the following categories; 
(i) Description of target market con-

ditions; 
(ii) Description of and plan for ad-

dressing market constraints and oppor-
tunities; 

(iii) Breadth of industry participa-
tion in strategic planning process; 

(iv) Strategic prioritization identi-
fied in proposed plan; 

(v) Export volume and value and 
market share goals in each target 
country; 

(vi) Description of evaluation plan 
and suitability of the plan for perform-
ance measurement; and 

(vii) Past program results and/or 
evaluations, including program success 
stories. 

(c) Allocation factors. CCC deter-
mines which applications to approve 
and develops preliminary recommended 
funding levels for each approved appli-
cation based on the following factors, 
in addition to those in paragraph (b) of 
this section. CCC determines final 
funding levels after allocating avail-
able funds to approved applications on 
the basis of criteria that will be fully 
described in each program year’s MAP 
announcement in the FEDERAL REG-
ISTER: 

(1) Size of the budget request in rela-
tion to projected value of exports; 

(2) Where applicable, size of the budg-
et request in relation to actual value of 
exports in prior years; 

(3) Where applicable, Participant’s 
past projections of exports compared 
with actual exports; 

(4) Level of contributions by the ap-
plicant and by all other sources; 

(5) Market share goals in target 
country(ies); 

(6) The percentage by weight, exclu-
sive of added water, of U.S. agricul-
tural commodities contained in the 
promoted products; 

(7) The degree of value-added proc-
essing in the United States; and 

(8) Proposed MAP-funded general ad-
ministrative and overhead costs com-
pared to proposed MAP-funded direct 
promotional costs. 

(d) Approval decision. 
(1) CCC will approve those applica-

tions that it determines best satisfy 
the criteria and factors specified above. 

(2) Notification of decision. CCC will 
notify each applicant in writing of the 
final disposition of its application. 

(e) Formation of agreements. CCC 
will send a program agreement (or 
amendment to an existing program 
agreement), an approval letter, and a 
signature card to each approved appli-
cant. The program agreement or 
amendment and the approval letter 
will outline which activities and budg-
ets are approved and will specify any 
special terms and conditions applicable 
to a MAP Participant’s program, in-
cluding any requirements with respect 
to contributions and program evalua-
tions. An applicant that decides to ac-
cept the terms and conditions con-
tained in the program agreement or 
amendment and the approval letter 
must so indicate by having its Chief 
Executive Officer (CEO) or designee 
sign the program agreement or amend-
ment and the approval letter and sub-
mit these to CCC. Final agreement 
shall occur when the program agree-
ment or amendment and the approval 
letter are signed by both parties. 

(f) Signature cards. The MAP Partici-
pant shall designate at least two indi-
viduals in its organization to sign pro-
gram agreements and amendments, ap-
proval letters, reimbursement claims, 
and advance requests. The MAP Partic-
ipant shall submit the signature card 
signed by those designated individuals 
and by the MAP Participant’s CEO to 
CCC. The Participant shall imme-
diately notify CCC of any changes in 
signatories and shall submit a revised 
signature card accordingly. 
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(g) UES ID and passwords. CCC will 
provide each MAP Participant with IDs 
and passwords for the UES Web site, as 
necessary. MAP Participants shall pro-
tect these IDs and passwords in accord-
ance with USDA’s information tech-
nology policies that CCC will provide 
to MAP Participants. MAP Partici-
pants shall immediately notify CCC 
whenever a person who possesses the 
ID and password information no longer 
needs such information or a person who 
is not authorized gains such informa-
tion. 

(h) A MAP Participant through 
which small-sized U.S. for-profit enti-
ties are participating in the MAP pro-
gram shall obtain annual certifications 
from all such entities that they are 
small-sized entities or U.S. agricul-
tural cooperatives as defined in these 
regulations. The Participant shall re-
tain these certifications in accordance 
with the recordkeeping requirements of 
this subpart. 

(i) Changes to activities and funding. 
(1) Adding a new activity. 
(i) A MAP Participant may not con-

duct a new activity without first ob-
taining an approved activity budget for 
such change. To request approval of 
such activity budget, the MAP Partici-
pant shall submit a notification to 
CCC. 

(ii) A notification for a new activity 
shall provide an activity justification 
and identify any related adjustments 
to the approved strategic plan, includ-
ing changes in market, constraint, or 
opportunity that the activity proposes 
to address. The notification shall con-
tain the activity description, the pro-
posed budget, and a justification of 
transfer of funds. 

(iii) After receipt of the notification, 
CCC will inform the MAP Participant 
via the UES Web site whether the re-
quested budget is approved. 

(2) Modifying existing activities and 
their funding levels. 

(i) A MAP Participant desiring to in-
crease the funding level for existing, 
approved activities addressing a single 
constraint or opportunity by more 
than $25,000 or 25 percent of the ap-
proved funding level, whichever is 
greater, must first submit a notifica-
tion explaining the adjustment to CCC 
before making such change. 

(ii) A MAP Participant may make 
significant adjustments below that 
threshold to the funding levels for ex-
isting, approved activities without 
prior notification to CCC, only if it 
submits a notification explaining the 
adjustments to CCC no later than 30 
days after the change. Minor adjust-
ments to existing, approved activities 
and/or funding levels do not require no-
tification. 

(iii) Notifications shall describe the 
activity, changes to the activity, the 
existing funding level, the proposed 
funding level, and a justification for 
transfer of funds, if applicable. 

§ 1485.15 Operational procedures for 
brand programs. 

(a) Where CCC approves an applica-
tion by a MAP Participant to run a 
brand promotion program that will in-
clude brand Participants, the MAP 
Participant shall establish brand pro-
gram operational procedures. The MAP 
Participant annually shall submit to 
CCC for approval its proposed brand 
program operational procedures for 
such program year. CCC will notify all 
new and existing MAP Participants in 
writing in each Participant’s annual 
approval letter and through the FAS 
Web site as to applicable submission 
dates for and dates for approvals of 
brand program operation procedures. 
Such procedures shall include, at a 
minimum, a brand program applica-
tion, application procedures, applica-
tion review criteria, brand participant 
eligibility requirements, a participa-
tion agreement, reimbursement re-
quirements, compliance requirements, 
reporting and recordkeeping require-
ments, employment practices, finan-
cial management requirements, con-
tracting procedures, and evaluation re-
quirements. 

(b) The MAP Participant shall not 
enter into any participation agree-
ments with brand participants nor 
shall it implement any MAP brand ac-
tivities for the applicable program year 
unless and until CCC has commu-
nicated in writing its approval of the 
proposed operational procedures to the 
MAP Participant. 
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