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proud tradition of hailing from Butte, I
say: may the road rise to meet you,
may the wind be always at your back,
may the sun shine warm upon your
face, the rains fall soft upon your fields
and, until we meet again, may God
hold you in the palm of His hand.

———

THE HONORABLE STEPHEN M.
McNAMEE

Mr. KYL. Mr. President, it is with
great pride that I rise today to honor a
respected jurist and dedicated public
servant upon the occasion of his step-
ping down as the Chief Judge of the
United States District Court for the
District of Arizona.

The Honorable Stephen M. McNamee
earned his bachelor of arts in history
from the University of Cincinnati in
1964. He received his master of arts de-
gree in 1967 and his juris doctor degree
in 1969 from the University of Arizona.

Judge McNamee began his profes-
sional career as an assistant U.S. at-
torney, a position he held from 1971 to
1985. During that time, he was chief of
the civil division in Tucson, chief as-
sistant U.S. attorney, and first assist-
ant U.S. attorney.

In 1985, President Reagan appointed
him U.S. attorney for the District of
Arizona. He made prosecuting violent
crime within the 21 Native American
communities in Arizona a top priority,
particularly the prosecution of those
who victimize Native American chil-
dren. He also implemented model col-
lection procedures for fines and penalty
assessments of Federal defendants—the
source of funding for the entire Vic-
tims of Crime Act program. Addition-
ally, he testified before congressional
committees on behalf of the Depart-
ment of Justice regarding a variety of
issues from terrorist threats to the
southwest border, to child abuse and
neglect on Indian reservations, to theft
of Indian artifacts from archeological
sites, to the reauthorization of the Vic-
tims of Crimes Act of 1984. At the be-
hest of Attorney General Richard
Thornburgh, he helped organize the
first major conference to bring to-
gether American and Mexican criminal
justice officials.

In 1990, he was appointed to the Fed-
eral bench by President George H.W.
Bush, and in that capacity he devel-
oped a similar program to bring Mexi-
can and U.S. Federal judges together to
learn about each other’s processes and
procedures. As the chief judge of the
District of Arizona, Judge McNamee
managed a burgeoning docket. Since
1999, the filing of criminal cases went
up 80 percent and civil case filings went
up 59 percent. Nevertheless, under his
leadership, the number of cases pend-
ing for 3 years or more has declined
nearly 20 percent.

Judge McNamee has been an active
liaison to Congress for the Administra-
tive Office of the United States Courts
and the Federal judiciary. He was ap-
pointed to the board of directors of the
Federal Judges Association and has
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served on several Ninth Circuit and
District of Arizona committees ad-
dressing a wide range of issues, from
capital cases to racial, religious, and
ethnic fairness to security issues.

As a distinguished member of the
community, Judge McNamee has been
the recipient of almost two dozen
international, national, and State com-
mendations and awards. He exemplifies
the highest standards that we have
come to expect from our judiciary, and
we thank him for his service.

————

GREEN MOUNTAIN COFFEE ROAST-
ERS: TOP CORPORATE CITIZEN

Mr. LEAHY. Mr. President, it gives
me great pleasure to congratulate Mr.
Bob Stiller, president and chief execu-
tive officer, and the 600 employees of
Green Mountain Coffee Roasters on
their selection as the Nation’s top cor-
porate citizen by Business Ethics Mag-
azine. In the best traditions of
Vermont, Green Mountain Coffee
Roasters is about more than making a
profit—they are about fostering a
strong commitment to corporate social
responsibility.

Through the company’s support of
organizations like the Rainforest Alli-
ance, a non profit dedicated to pro-
tecting ecosystems, and Coffee Kids, an
international nonprofit seeking to im-
prove the quality of life for children
and families in coffee-growing commu-
nities, Green Mountain Coffee Roasters
has been a pioneer in the fair trade cof-
fee movement. The company has also
taken its socially responsible mission
into the halls of our government, when,
in 2002, Green Mountain formed a joint
alliance with the TU.S. Agency for
International Development aimed at
improving the livelihoods for those in
improvised coffee growing regions.

Green Mountain has maintained
these strong corporate ethics while
continuing to build a robust earnings
record. In 2005, the company reported
revenue of $161.5 million, with net in-
come of $9 million, a 15-percent in-
crease over the year prior. And in the
first quarter of fiscal year 2006, Green
Mountain’s fair trade coffee rep-
resented 26-percent of total sales, an
increase of 68-percent compared to the
same period last year.

I commend this outstanding Vermont
company and ask unanimous consent
that the Business Ethics article nam-
ing Green Mountain Coffee Roasters as
the Nation’s top corporate citizen be
printed in the RECORD, along with a re-
cent editorial from the Burlington Free
Press.

There being no objection, the mate-
rial was ordered to be printed in the
RECORD, as follows:

[From Business Ethics Magazine, Spring

2006]

100 BEST CORPORATE CITIZENS FOR 2006—
CELEBRATING COMPANIES THAT EXCEL AT
SERVING A VARIETY OF STAKEHOLDERS WELL
‘“We take them coffee picking, and they do

some hand sorting of beans in the hot sun,”

says Winston Rost, Green Mountain Coffee
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Roaster’s director of coffee appreciation, de-
scribing the annual trip he leads of a dozen
employees, visiting coffee-growing coopera-
tives in Vera Cruz and Oaxaca, Mexico. With
a newfound appreciation for how hard the
work is, some roasters say they’ll never spill
another bean again, Rost adds. This kind of
attention to the human element of business
offers a hint at why Green Mountain Coffee
of Waterbury, Vt., is No. 1 this year on the
list of the 100 Best Corporate Citizens.

Since its founding in 1981, the company has
been socially and environmentally active,
“but it wasn’t all that extensive or organized
at first,” recalls CEO Bob Stiller. Green
Mountain upped the ante in 1989 when it
formed an environmental committee and
created a rainforest nut coffee to support the
Rainforest Alliance, a non-profit dedicated
to protecting ecosystems. The company has
grown increasingly active in the countries
where coffee is grown and has been a pioneer
in the fair trade movement, which pays cof-
fee growers stable, fair prices. But the big-
gest change came in the early 1990s when the
company began sending its employees on
trips to see where the coffee is grown. Many
employees ‘‘said it changed their lives,”
Stiller adds.

Green Mountain, with 600 employees, saw
2005 revenue of $161.5 million with net in-
come of $9 million, a 15 percent increase over
the year prior. Since 1988, it has donated
more than $500,000 to Coffee Kids, an inter-
national nonprofit seeking to improve the
quality of life for children and families in
coffee-growing communities. Through the
Coffee Kids program, the company supports a
micro-lending facility in Huatusco, Mexico
and a sustainable sanitation system in
Cosaulan, Mexico. It also has provided finan-
cial support to the FomCafe cooperative’s
quality control training program, which
helps farmers earn higher profits for coffee.

In 2006 Green Mountain will release its
first corporate responsibility report. ‘““We are
focusing on measurement so we can under-
stand the economic and social impact of the
company and create indices so we can better
focus those efforts,” Stiller says. ‘‘Just the
process of getting all that information in one
place is valuable,” notes Michael Dupee, vice
president of corporate social responsibility.
“It makes you think about and gain insight
into what’s working and what’s not, so even
if you never published anything, it’s worth-
while.”

In 2004 the company expanded from one ex-
ecutive in social responsibility to three. Be-
sides Dupee’s position, there is a director of
sustainable coffee and a vice president of en-
vironmental affairs. Some 45 percent of
Green Mountain’s coffee is purchased farm-
er-direct, which cuts out the share middle
men take. And 20 percent of coffee sold is
certified fair trade, which incorporates prin-
ciples of environmental sustainability and
respect for cultural identity, while guaran-
teeing growers minimums of $1.26 per pound
when commodity prices might be far lower.
Consumer interest in fair trade is growing,
Stiller says, ‘‘because through their pur-
chases they are wanting to make a difference
in the lives of growers.”

Efforts like these have earned Green Moun-
tain a spot in the top 10 on Business Ethics’
list for four years running. Its meticulous at-
tention to corporate social responsibility
conveys well what the 100 Best Corporate
Citizens list is about. The best-managed
firms today—in this era when societal expec-
tations of business are rising—can no longer
focus solely on stockholder return. Compa-
nies that aim to prosper over the long term
also emphasize good jobs for employees, en-
vironmental sustainability, healthy commu-
nity relations, and great products for cus-
tomers.
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