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Most Americans only get about one serving 

(16g) of whole grain a day, compared with the 
recommended minimum three servings (at 
least 48g) per day, which means they could 
be missing the important nutrition benefits 
that whole grain offers. Eating a variety of 
foods to reach the recommended amount of 
three or more servings of whole grains can 
help consumers get fiber, B vitamins, and 
minerals like iron and magnesium. 

COMBINING THE GOODNESS OF WHOLE GRAIN 
WITH THE TASTE CONSUMERS LOVE 

Kraft Foods has spent four years and in-
vested significant resources in its flour mill-
ing technology, recipe development and test-
ing to find ways to add more whole grain to 
its popular cracker brands. The company 
will be using whole grain wheat flour to in-
crease the whole grain content of these prod-
ucts. Whole grain wheat flour is milled using 
the entire wheat kernel (bran, endosperm 
and germ) to offer the benefits of whole 
grain. 

‘‘It was critical for us to get the recipe 
right to deliver the benefits of whole grain 
without sacrificing the taste consumers ex-
pect from their favorite crackers,’’ said Car-
los Abrams Rivera, Vice President for Na-
bisco crackers. ‘‘Just adding whole grain can 
change a product’s flavor and, in the case of 
crackers, can make them denser and grittier. 
But the combination of the right recipe and 
ingredients can help us maintain delicious 
taste and texture while adding significant 
levels of whole grain.’’ 

ACCELERATING HEALTH AND WELLNESS 
EFFORTS 

Today’s announcement is a continuing 
demonstration of Kraft Foods’ commitment 
to health and wellness. Earlier this year, the 
company announced plans to reduce sodium 
by an average of 10% across its North Amer-
ican portfolio of products, including crack-
ers. And over the past five years, Kraft Foods 
has reformulated about one in four products 
in the United States to make them better for 
consumers. 

‘‘We’re accelerating our efforts in health 
and wellness because it’s good for consumers 
and good for business,’’ said Jordan. ‘‘Wheth-
er it’s adding more whole grain, reducing so-
dium or removing calories from our prod-
ucts, we’re making the foods consumers love 
even better.’’ 

ABOUT KRAFT FOODS 

With annual revenues of approximately $48 
billion, Kraft Foods is a global powerhouse 
in snacks, confectionery and quick meals. 
The company is the world’s second largest 
food company, making delicious products for 
billions of consumers in more than 160 coun-
tries. The portfolio includes 11 iconic brands 
with revenues exceeding $1 billion—Oreo, Na-
bisco and LU biscuits; Milka and Cadbury 
chocolates; Trident gum; Jacobs and Max-
well House coffees; Philadelphia cream 
cheeses; Kraft cheeses, dinners and dressings; 
and Oscar Mayer meats. Approximately 70 
brands generate annual revenues of more 
than $100 million. Kraft Foods 
(www.kraftfoodscompany.com; NYSE: KFT) 
is a member of the Dow Jones Industrial Av-
erage, Standard & Poor’s 500, Dow Jones Sus-
tainability Index and Ethibel Sustainability 
Index. 

JAMES ZADROGA 9/11 HEALTH AND 
COMPENSATION ACT OF 2010 

SPEECH OF 

HON. EDOLPHUS TOWNS 
OF NEW YORK 

IN THE HOUSE OF REPRESENTATIVES 

Thursday, July 29, 2010 

Mr. TOWNS. Mr. Speaker, I rise to speak 
on H.R. 847—The 9/11 Health and Com-
pensation Act. 

There have been few events in our history 
as traumatic as the attacks our nation suffered 
on September 11, 2001. The lives of millions 
of Americans were changed on that day. Peo-
ple in New York were devastated. Yet the in-
credible response by people all over this great 
country reminded us of the generous and car-
ing people we Americans are. 

Now many of those people who came from 
every state in the country need our help. They 
were willing to put their own health at risk to 
help their neighbors. We now have the oppor-
tunity to repay them for their courageous ac-
tions. 

H.R. 847—the 9/11 Health and Compensa-
tion Act will do just that. It will provide critical 
health monitoring and treatment and com-
pensate these angels of mercy for their eco-
nomic sacrifices. 

We are pleased that this bill is revenue neu-
tral. But we could never place a monetary 
value on the bravery and service of these he-
roes. I urge my colleagues in the House to do 
right by these brave Americans. Passing this 
bill will be another noble act in our nation’s 
proud heritage. 

f 

NATIONAL HEALTH CENTER WEEK 

HON. MARSHA BLACKBURN 
OF TENNESSEE 

IN THE HOUSE OF REPRESENTATIVES 

Friday, July 30, 2010 

Mrs. BLACKBURN. Madam Speaker, across 
the country partnerships built of people, gov-
ernments, and communities are coming to-
gether offering health services to local pa-
tients. Health care centers serve 20 million 
people nationally and improve access to care 
for millions of Americans. I rise today in sup-
port of National Health Center Week and two 
centers, Three Rivers Community Health Cen-
ter and Perry County Medical Center, who are 
celebrating accordingly. 

Built by community initiative, health care 
centers are community-driven and patient-cen-
tered. In 23 centers, over 300,000 patients are 
treated throughout the great state of Ten-
nessee. Regardless of insurance status or 
ability to pay, patients receive preventative 
and accessible care when healthcare is need-
ed but scarce. The Three Rivers and Perry 
County Centers focus on high-need areas 
identified by elevated poverty, higher than av-
erage infant mortality, and few physicians in 
residence. 

By reducing costly emergency, hospital, and 
specialty care, Community Health Centers 
save the health care system $24 billion a year. 
During National Health Center Week, we cele-
brate the care offered to the nation’s most vul-
nerable populations. I ask my colleagues to 
join me in thanking the Three Rivers Commu-
nity Health and Perry County Medical Centers 

for providing access to affordable, high quality, 
and cost-effective health care to the citizens of 
the 7th District. 

f 

H.R. 4173, THE DODD-FRANK WALL 
STREET REFORM AND CON-
SUMER PROTECTION ACT CLARI-
FICATION OF INTENT WITH RE-
SPECT TO TITLE V 

HON. DENNIS MOORE 
OF KANSAS 

IN THE HOUSE OF REPRESENTATIVES 

Friday, July 30, 2010 

Mr. MOORE of Kansas. Madam Speaker, 
as a House conferee and the chief sponsor of 
H.R. 2571, the Nonadmitted and Reinsurance 
Reform Act, that was included in the con-
ference report for H.R. 4173, the Dodd-Frank 
Wall Street Reform and Consumer Protection 
Act, I want to make several important clarifica-
tions of intent on the final language. The 
President signed the Dodd-Frank Act into law 
last week (P.L. 111–203). 

With respect to Sec. 533(5) of the Dodd- 
Frank Act, the definition of ‘‘reinsurer’’ is not to 
be construed narrowly, thereby limiting or 
avoiding the intent of Congress with respect to 
Title V, Subtitle B, Part II. 

Additionally, Sections 531 and 532 of the 
Dodd-Frank Act entitled ‘‘Regulation of Credit 
for Reinsurance and Reinsurance Agree-
ments’’ and ‘‘Regulation of Reinsurer Sol-
vency’’, respectively, are also not to be con-
strued narrowly so as to limit or avoid the in-
tent of Congress with respect to Title V, Sub-
title B, Part II. Furthermore, the clear intent of 
Section 532 in the manner it is written and 
should be understood is that the regulation of 
reinsurer solvency, pursuant to the Dodd- 
Frank Act, includes the NAIC Financial Regu-
lation Standards and Accreditation Program’s 
laws and regulations. 

Finally, in order to ensure the States are ap-
propriately implementing the Nonadmitted and 
Reinsurance Reform Act, it is the intent of 
Congress that the Study and Report on Regu-
lation of Insurance required pursuant to Title 
V, Subtitle A, Sec. 502 of the Dodd-Frank Act 
include an evaluation of each State’s compli-
ance with Title V, Subtitle B. 

f 

SUPPLEMENTAL APPROPRIATIONS 
ACT, 2010 

SPEECH OF 

HON. RUSH D. HOLT 
OF NEW JERSEY 

IN THE HOUSE OF REPRESENTATIVES 

Tuesday, July 27, 2010 

Mr. HOLT. Madam Speaker, this bill has not 
improved since the House voted on it earlier 
this year. This bill spends money on training 
police in Afghanistan as communities in New 
Jersey lay off police officers because of budg-
et shortfalls. Our first responsibility to our citi-
zens is to help keep them safe in their homes 
and their communities. This bill does the op-
posite: It allocates billions more for a war that 
cannot be won militarily while allowing our 
own communities to become much easier tar-
gets of crime and violence. Moreover, this bill 
is paid for by borrowing more money from 
countries like China, and it violates President 
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