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pass one of these trade agreements—
and it will probably happen with Korea
and Colombia and Panama—each time
we do it, the trade deficit rises. Our
trade deficit with China has more than
tripled. Before NAFTA we had a trade
surplus with Mexico and small trade
deficit with Canada. After NAFTA,
which was a trade agreement among
the United States, Canada, and Mexico,
the trade deficit with Canada exploded.
The trade surplus with Mexico went
from a surplus to a deficit. We know
this does not work.

We have a serious jobs crisis on our
hands, 14 million people out of work.
We hear Senators talking about that
all the time—another 15 million under-
employed or stopped searching for
work. The economy must have 150,000
new jobs each month simply to keep up
with population growth. So what do we
do? We add a Korea agreement, a Co-
lombia agreement, a Panama agree-
ment, none of which will create jobs.
They never do. They promise them, but
they never do. That is because these
trade agreements do not tell the whole
story about how a trade agenda can ac-
tually create jobs.

I want trade, I want more trade. I
think the American people want more
trade, but the American people know
these trade agreements don’t serve us
as a nation. It is impossible. I know
you hear this in Duluth, you hear it in
Rochester, you hear it in Minneapolis.
I hear it in Cincinnati, I hear it in Co-
lumbus, I hear it in Zanesville. When
unemployment is far too high, our con-
stituents demand that Washington do
its job and help folks get back to work.

We tried to do that this week on an-
other issue and that was the Presi-
dent’s jobs bill. When I heard Senator
McCONNELL, the Republican Ileader,
say—it is almost a direct quote—my
No. 1 goal in 2011 and 2012 is to make
sure Barack Obama doesn’t get re-
elected—I never heard a leader in the
U.S. Senate to my knowledge in his-
tory ever say that was his No. 1 goal.
Of course, the Presiding Officer and I
will support Barack Obama. That is
what happens in politics—you hear the
leader of one political party say my
No. 1 goal is to defeat the sitting Presi-
dent of the United States. And he
rounds up his troops to vote no against
any job creation bill that President
Obama offers. In fact, he didn’t just
vote against this bill and led every Re-
publican to do that, he led his Repub-
lican troops to say: No, we are not
going to let it come to the floor to be
debated.

Senator CARDIN was speaking earlier,
and I was presiding. He was incredulous
in many ways—that the leader of one
party would say on the jobs bill, of all
things, we are not even going to allow
it to come to the floor to debate and
offer amendments. Senator CARDIN had
several amendments I thought sounded
like a good idea. A lot of us have
amendments to the jobs bill, and we
wanted a chance to offer them. Yet Re-
publicans—because of this dysfunc-

CONGRESSIONAL RECORD — SENATE

tional rule that we have to have 60
votes to even put up a bill for debate—
the Republicans say: No, we are not
even going to debate it.

Let me take one part of that bill that
is particularly important. The average
U.S. public school building is 40 years
old. Many are older; some are newer.
The average public school building is 40
years old. I know what I preach to my
kids. I know what my neighbors
preach. I know what we preach as poli-
ticians. I know what almost everybody
says in this country. We say to our
children and the pages—people who are
15, 16, 17 years old—education is the
most important goal to pursue, the
most important in our country.

What do we do? We send them to
crumbling old school buildings that are
not easy places in which to learn. It is
pretty clear that when the average
school building is 40 years old, it is
going to cost real money to fix them.
Conservative estimates suggest it
would cost $270 billion to maintain and
repair them.

With the slowly recovering economy,
we know that too many school dis-
tricts have been forced to cut budgets
and lay off teachers, let alone make
improvements to our schools. I intro-
duced Fix America Schools Today, the
FAST Act, that would help localities
make critical repairs to schools. It will
support more than 12,000 jobs in Ohio.

I introduced the bill a few weeks ago.
Soon after, the President was at Fort
Hayes Public School in Columbus, OH,
in the central part of my State. The
President talked about the FAST Act,
about how we should do school renova-
tion as part of his jobs bill.

I would plead with my colleagues on
the Republican side of the aisle—the
same colleagues who worked with me
on a bipartisan basis to pass the big-
gest bipartisan jobs bill, the China cur-
rency bill of this session—to work on
this bill. At least, if they will not let
us debate the jobs bill as a whole, let
us pass the Fix America’s Schools
Today, the FAST Act, it will make the
kinds of repairs—it will create jobs be-
cause workers will rebuild these
schools and renovate them. It will cre-
ate jobs in manufacturing as compa-
nies all over my State that make steel,
plastic, cement, and brick will go to
work to create and make these prod-
ucts, and it will lay the groundwork for
prosperity.

We know in the 1950s, 1960s, 1970s, and
1980s, the United States of America
built infrastructure the likes of which
the world had never seen. That is why
we had that kind of prosperity in this
country. When the Presiding Officer
and I were in high school and college
and were young adults, we had that
kind of prosperity brought about be-
cause we had the best infrastructure in
the world. We have to rebuild and mod-
ernize the infrastructure to create op-
portunities for young people. We need
to pass the FAST Act. It will make
such a difference for our country in the
years ahead.
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I yield the floor and suggest the ab-
sence of a quorum.

The PRESIDING OFFICER. The
clerk will call the roll.

The assistant legislative clerk pro-
ceeded to call the roll.

Mr. REID. Madam President, I ask
unanimous consent that the order for
the quorum call be rescinded.

The PRESIDING OFFICER (Mrs.
McCASKILL). Without objection, it is so
ordered.

————
INTERNATIONAL TRADE

Ms. LANDRIEU. Madam President, I
come to the floor today to speak on an
issue that is of great importance to my
home State of Louisiana: international
trade. From its founding, Louisiana
has been a hub for trade and entrepre-
neurship. In fact, the French explorer
Bienville chose the site for the city of
New Orleans in 1718 because, at a cres-
cent bend in the Mississippi River, it is
close to the Gulf of Mexico but safe
from tidal waves. President Thomas
Jefferson later made the Louisiana
Purchase in 1813 to increase opportuni-
ties for U.S. traders and protect U.S.
access to the Port of New Orleans. Ever
since then, Louisiana and the Mis-
sissippi River have been the gateway to
the economic heartland of the United
States. For example, 60 percent of all
grain exported from the United States
is shipped via the Mississippi River. It
is also a little known fact that the
Port of New Orleans imports more steel
than any other port in the country.
This crucial port sees more goods leave
its docks each day than almost any-
where in the Nation. Studies have
found that the Port of New Orleans
pumps $882 million into the Louisiana
economy and helps sustain more than
160,000 jobs. The reality is Louisiana’s
ports are America’s ports and the gate-
way to the world. There are 31 ports in
the State of Louisiana and some of the
busiest in the world in terms of gross
tonnage. Five of the 31 ports in Lou-
isiana, from the Gulf of Mexico to
Baton Rouge, are deepwater ports. We
are home to 5 of the country’s top 13
ports, exporting more than $40 billion
in goods last year alone and making
Louisiana the fourth largest exporting
State in the country. Louisiana sends
everything from sugar to oil to more
than 200 countries worldwide. Port
Fourchon supports infrastructure that
provides 18 percent of the Nation’s en-
tire oil supply. The Port of South Lou-
isiana exports more than any other
port in the country. When combined
with the nearby Port of New Orleans,
these ports form the fourth largest
port system in terms of volume han-
dled. Today New Orleans hosts an Aus-
tralian Trade Office, a Mexican Con-
sulate, a French Consulate, and count-
less honorary consuls. For all of these
reasons, I do all I can here in the U.S.
Senate to promote exports from Lou-
isiana. These exports mean jobs in my
State—from the suppliers, to the man-
ufacturers, to the shipping companies,
to the port workers.
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I support the trade promotion agree-
ments with Colombia, South Korea,
and Panama. This is because I believe
that these agreements are fair and
present excellent opportunities for
Louisiana companies. Since coming to
the Senate in 1996, I have been a strong
supporter of free trade. However, my
first priority is our local businesses
and workers in Louisiana. For exam-
ple, I voted against the Central Amer-
ican Trade Promotion Agreement in
2005. I voted against this agreement be-
cause I did not feel that the agreement
was fair. Free trade requires that all
players operate on as level a playing
field as possible—accountable to the
same labor laws, environmental stand-
ards, and governmental intervention.

A main reason that I am able to
strongly support these three agree-
ments is that the Congress just passed
the extension of the Trade Adjustment
Assistance, TAA, Program. Congress
created TAA in 1962 to help workers
and firms adjust to dislocation that
may be caused by increased imports.
The program assists workers who lose
their jobs or whose hours of work and
wages are reduced as a result of im-
ports. In 2010 alone, 12 TAA petitions
were certified in Louisiana, providing
almost $5 million in Federal funds, and
most importantly, assisting 1,309 work-
ers.

An example of a key business that
benefitted from TAA is the Georgia Pa-
cific plywood plant in Logansport.
Georgia Pacific was the largest em-
ployer in Logansport and in October
2007 it announced that it was imme-
diately closing its local plywood oper-
ation, putting 280 employees out of
work. The Department of Labor deter-
mined an increase in imports contrib-
uted to the plant closure, making these
workers eligible for TAA benefits. Fur-
thermore, in November 2008, over 500
workers in Bastrop were laid off be-
cause of the closure of the Inter-
national Paper Mill. I worked closely
with TU.S. Representative RODNEY
ALEXANDER to secure TAA assistance
for these workers in 2009. These work-
ers in Logansport and Bastrop are but
two examples of how important this
program has been in assisting workers
in Louisiana impacted by increased im-
ports.

In terms of the pending trade pro-
motion agreements, in my view, Co-
lombia presents the most economic op-
portunities for Louisiana businesses.
Colombia is a fast-growing market of
45 million consumers. This makes it
the second largest country in Latin
America and the third largest economy
in the region. It purchases more U.S.
products than Russia, Spain, Indonesia,
or Thailand. The United States is also
Colombia’s largest trading partner in
terms of exports and imports. Two-way
trade between the countries accounted
for more than $28 billion.

While these figures sound promising
for U.S. exports to Colombia, they do
not tell the whole story. In order to
keep competing for Colombia’s con-
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sumers, we must view trade with Co-
lombia as a marathon, not a sprint.
The United States is Colombia’s top
supplier today but China is closing fast
on our heels. China has increased its
share of the Colombian market sixfold
in the last 10 years. Imports from
China increased 47 percent in 2010, com-
pared to the previous year. At the cur-
rent pace, China will displace the
United States as Colombia’s main trad-
ing partner in less than a decade. For
my part, I do not intend to concede the
race before it is won. Colombia has
long been one our closest allies in
South America and is making great
strides in curbing decades of violence
caused by drug cartels, paramilitaries.
To concede the Colombian market to
China after years of cooperation on
economic and strategic interests is un-
wise. It is particularly unwise and
shortsighted as Colombia is an emerg-
ing market close to our shores. Colom-
bia has also recently signed agree-
ments with Canada, the European
Union, and South Korea that present
challenges to U.S. companies com-
peting in the country. Other countries
are not standing still on trade opportu-
nities with Colombia and neither
should the United States.

As of 2010, Colombia was Louisiana’s
12th largest export market with $727
million in exported goods. This is down
from highs of $856 million in 2007 and
$1.5 billion in 2008. The decline in ex-
ports is attributed in large measure to
a reduction in U.S. agricultural market
share in Colombia since 2008. U.S.
farmers saw their market share de-
crease from 46 percent in 2008 to 21 per-
cent in 2010. The reduction stems in
part from Colombian agreements with
other countries, such as Argentina and
Brazil as well as tariffs on U.S. goods
as high as 20 percent. Tariffs result
from the absence of a bilateral trade
promotion agreement, TPA, between
the United States and Colombia. That
is a major reason I believe the Colom-
bian Trade Promotion Agreement can
benefit Louisiana.

According to the U.S. Department of
Agriculture, Louisiana is currently the
third largest exporter of rice in the
United States with $136 million in total
rice exports. However, U.S. rice exports
to Colombia currently face tariff rates
from 5 to 20 percent. Under the TPA,
Colombia will establish a 79,000-ton,
zero-duty rice tariff rate quota, TRQ,
that will grow 4.5 percent annually for
19 years. Louisiana rice exports to Co-
lombia could increase by more than
$3.2 million per year. Funds from com-
panies bidding on rights to export rice
to Colombia duty free will go to re-
search boards in the six biggest rice
production States, including Lou-
isiana. This is estimated to be as much
as $10 to 12 million per year.

As with other agricultural products,
since 2008, U.S. soybean exports were
down significantly to Colombia as the
United States lost market share in the
country and tariffs ran as high as 20
percent. In 2010, the United States ex-
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ported $103 million of soybeans and
soybean products. This was a 2l-per-
cent drop in U.S. soybean exports from
2009 to 2010 and followed a b5l-percent
drop from 2008 to 2009. Under the TPA,
Colombia will immediately eliminate
duties on soybean imports from the
United States. Colombia will also es-
tablish a 31,200-ton, zero-duty rice tar-
iff rate quota for crude soybean oil
that will grow 4.5 percent annually.
Louisiana soybean exports to Colombia
could increase by more than $600,000
per year. Lastly, the country will also
phase out its 24-percent tariff for re-
fined soybean oil over 5 years.

Furthermore, in 2010, the United
States exported $100 million of cotton
to Colombia. Under the TPA, Colombia
will immediately eliminate duties on
cotton. Louisiana cotton exports to Co-
lombia could increase by more than
$710,000 per year. This provides duty-
free opportunities for Louisiana cotton
producers to gain a new partner to
spin, cut, and sew our Louisiana cotton
for textiles instead of exporting raw
cotton to China. This could provide a
double benefit to the U.S. economy as
our cotton exports to Colombia are
used in many apparel items that Co-
lombia then exports back to the U.S.
market.

Outside of agricultural products,
there are also benefits to other indus-
tries in Louisiana from increased op-
portunities in Colombia. For example,
according to the U.S. International
Trade Commission, the TPA will result
in an annual increase of 23 percent, to
$1.9 million, in U.S. exports in chem-
ical, rubber, and plastic goods to Co-
lombia. Why is this important to Lou-
isiana? As you may know, Louisiana
hosts 90 major chemical plants and 300
petrochemical manufacturers that di-
rectly employ 27,000 skilled workers.
The State supplies infrastructure re-
quired for world-class manufacturing
combined with the necessary service
providers—more than 1,000 Louisiana
service companies support the petro-
chemical industry. From 2008 to 2010, 15
percent of the $937 million in goods ex-
ported to Colombia consisted of chem-
ical products. Colombian tariffs on
Louisiana chemical exports range as
high as 20 percent. Under the TPA, 86
percent of U.S. chemical exports would
immediately receive duty-free treat-
ment. This will significantly help Lou-
isiana chemical companies looking to
export to Colombia.

Next, under the TPA, Colombia will
immediately eliminate its tariffs on 75
percent of U.S. plastics exports. An ex-
ample of how this benefits one Lou-
isiana product is that the State ex-
ported almost $6 million worth of poly-
ethylene, a plastic widely used in pack-
aging materials, to Colombia in 2010.
This product would see almost $900,000
in duty savings.

Louisiana companies in the oil and
gas machinery and services industries
also stand to benefit greatly from the
TPA. According to the ‘““Oil and Gas
Journal,” Colombia has 1.9 billion bar-
rels of proven crude oil reserves in 2011,
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the fifth largest in South America.
These reserves are expected to increase
with the exploration of several new
blocks that were auctioned in 2010. The
Energy Information Administration
projects that Colombian oil production
will surpass the 1 million barrel per
day mark during the third quarter of
2012. Also, as of 2010, there were natural
gas reserves in Colombia of 4 trillion
cubic feet. Because of the huge poten-
tial of these reserves, the Colombian
Government has made oil and gas ex-
ploration and production a top bpri-
ority.

Currently, Louisiana companies ex-
porting oilfield equipment to Colombia
face tariffs of 10 percent or higher.
They also face growing competition,
with 11 percent of the market in 2009
from Chinese companies at lower costs,
but lower quality and reliability in re-
lation to TU.S. products. Under the
TPA, Colombia will immediately elimi-
nate tariffs on 52 percent of U.S. en-
ergy equipment exports. Tariffs on an
additional 6 percent of exports would
be eliminated after 5 years and the re-
maining 42 percent would be elimi-
nated after 10 years. This allows our
highly skilled oilfield companies in
Louisiana to get more of their quality
products into the Colombian market at
lower prices.

I also understand that the U.S.-Co-
lombia Trade Promotion Agreement
includes strong protections for workers
rights. These protections were
strengthened further this year by a
labor action plan agreement between
President Obama and President Santos.
The concerns this plan addresses are:
violence against Colombian labor
union members, inadequate efforts to
bring murder suspects to justice, and
insufficient protection of workers
rights in Colombia. The action plan in-
cluded major steps that the Colombian
Government had to undertake before
the trade promotion agreement would
enter in force. Key to these reforms in-
cluded the creation of three ministries:
Labor, Justice and Housing. The new
Labor Ministry will be responsible for
implementing programs to protect
labor rights. I also believe that the Co-
lombian Government’s efforts to turn
the tide on the long-running terrorist
insurgency will promote long-term sta-
bility in Colombia and the region. This
is because a great deal of the violence
seen in Colombia over the past decades
was fueled by drug money funneled to
paramilitary groups and criminal orga-
nizations. As the Colombian Govern-
ment has recovered more control over
its territory and demobilizing these
groups, it is seeing increased security,
social progress and economic growth.

I have presented facts and figures,
but let me give you an example of a
Louisiana company that has already
had success in Colombia. Textron Ma-
rine and Land Systems, based in New
Orleans, manufactures armored per-
sonnel carriers and armored security
vehicles. They are four-wheeled vehi-
cles that have multiple layers of armor
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to defend against small arms fire, land
mines, and explosive devices. Both of
these vehicles have an impressive
track record around the world and are
vital to the U.S. and coalition forces in
Iraq and Afghanistan. Textron builds
these vehicles for the U.S. Army at
their plants in eastern New Orleans
and Slidell.

With the help of the U.S. Foreign
Commercial Service, Textron was able
to secure a $45.6 million contract in
2009 to provide 39 armored personnel
carriers for the Colombian Army.
These vehicles were delivered to the
Colombian Army and see daily service
throughout the country protecting
their soldiers. Not only did these ex-
ports help promote peace and security
in Colombia, but they allowed Textron
to maintain its workforce and continue
the vehicle line into the future. Tex-
tron was so successful with this first
order that Colombia has requested an-
other 38 armored security vehicles. The
combined value of both contracts is
more than $80 million. In addition to
these vehicles, Textron is working
closely with the Colombian Govern-
ment to create a Center of Excellence
for vehicle maintenance in the coun-
try. This center would develop mainte-
nance and supply systems to cover all
the Colombian armored security vehi-
cles with the potential to cover all
other vehicle fleets owned by the gov-
ernment. The company also helped lead
a 2009 trade mission of 12 Louisiana
companies to Colombia. I applaud Tex-
tron, as well as our local U.S. Foreign
Commercial Service staff in New Orle-
ans, for promoting these exports in Co-
lombia. Textron is a great example of a
Louisiana company that has not just
succeeded in tapping this market—they
continue to succeed in Colombia. Under
the trade promotion agreement, I am
optimistic that more Louisiana compa-
nies will be able to follow in Textron’s
successful footsteps.

In regards to the South Korea Trade
Promotion Agreement, this is another
promising, high-growth market for
U.S. companies. Korea has an economy
at close to $1 trillion and is the eighth
largest trading partner of the United
States. Korea’s economy grew 5.8 per-
cent in the second quarter of 2010 and
the International Monetary Fund ex-
pects it to grow by 6.1 percent in 2010.
There also is currently a trade deficit
between Korea—$11 billion in 2009. The
trade promotion agreement is esti-
mated by the International Trade Com-
mission to improve the trade balance
with Korea by $3.3 billion to $4 billion.
Lastly, I am aware that as in Colom-
bia, the European Union, EU, signed a
trade promotion agreement with South
Korea on July 1, 2011. This agreement
eliminated 98.7 percent of the Korean
tariffs on EU products. U.S. companies
are now at a sharp competitive dis-
advantage in this growing market. We
used to be Korea’s top trading partner
but now have taken a backseat to
China, Japan, and the EU. Over the last
decade, China’s market share increased
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in Korea from 7 percent to 18 percent
alone while U.S. market share flipped
from 21 percent to 9 percent. So this is
another instance where inaction on a
bilateral agreement could cost the
United States dearly on Korean market
share, missed export opportunities, and
most importantly, lost job opportuni-
ties here at home.

Overall, I note that Korea bought $3.9
billion in agricultural products in 2009,
making Korea our fifth largest agricul-
tural export destination. This is de-
spite the fact that Korea’s tariffs on
imported agricultural products average
54 percent, compared to the average 9
percent levied by the United States on
the same type of imports. According to
the American Farm Bureau Federa-
tion, exports by American’s ranchers
and farmers to Korea will increase by
almost $1.8 billion every year under the
agreement. This is attributed to in-
creases in exports of grain, oilseed,
fiber, fruit, vegetable, and livestock
products.

Louisiana farmers stand to benefit
greatly from these reductions in agri-
cultural tariffs in Korea. For example,
as the agreement eliminates tariffs and
other barriers on most agricultural
products, this increases export oppor-
tunities for Louisiana cotton, beef and
soybeans. I have heard from my soy-
bean farmers in Louisiana that they
have tried in the past to develop a mar-
ket in Korea, but have had difficulty.
They are optimistic that the agree-
ment will help efforts to establish a
market in Korea—particularly with
getting soybean products into Korea’s
livestock industry.

One company that should benefit
from the Korea Trade Promotion
Agreement is Pontchartrain Blue Crab.
As you know, Korea is the fifth largest
market for U.S. fish and fish product
exports. Gary Bauer, owner of Pont-
chartrain Blue Crab, PBC, has been in
the blue crab fishery for nearly 29
years. He began working in the indus-
try as a commercial fisherman in 1979,
where he worked part time to support
his family. Mr. Bauer then established
a seafood dock to service fishermen
from Lake Pontchartrain. Pont-
chartrain Blue Crab has grown from 4
employees to now more than 70 em-
ployees.

In 2002, PBC was able to create a blue
crab processing plant located in Sli-
dell, LA, which then allowed the com-
pany to pasteurize crab into exportable
containers. Like other businesses in
south Louisiana, however, it had to re-
build its facilities following Hurricane
Katrina. With assistance from the
Small Business Administration, SBA,
Mr. Bauer and his company were able
to export into the Korean market.
Their success in Korea has encouraged
PBC to also look into expanding into
the European market in the near fu-
ture. So although PBC is already in the
Korean market, reductions in Korean
tariffs offer new opportunities for the
company.

There are also benefits to non-
agricultural businesses from this trade
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promotion agreement. One area that
will greatly assist Louisiana companies
is reductions on tariffs on chemical ex-
ports. Currently chemical product ex-
ports accounted for an average of $360
million per year of Louisiana’s exports
to Korea between the years of 2008 to
2010. However, Korean chemical tariffs
average 6 percent but can run as high
as 50 percent. As such, U.S. exporters of
chemicals and related products, includ-
ing chemicals, organic chemicals, plas-
tics, and fertilizers will see significant
reductions in tariffs on their exports to
Korea. First, 50 percent of U.S. chem-
ical exports will receive duty-free
treatment immediately after the
agreement enters into force. The re-
maining tariffs will be phased out over
10 years. Tariffs on such products as
silicon and plastics will also be elimi-
nated immediately.

The third trade promotion agreement
is with Panama. It is my under-
standing that Panama is already a
great market for U.S. exports, even
with an uneven playing field. U.S.
products entering Panama are subject
to tariffs, but most products from Pan-
ama receive duty-free treatment when
entering the United States. The trade
promotion agreement will encourage
further expansion and diversification
of U.S. exports in the country. With a
major expansion of the Panama Canal,
a huge subway project in Panama City
and development of the world’s fifth
largest copper mine underway, the op-
portunities ahead for U.S. companies in
Panama are significant. By entering
into a bilateral agreement with Pan-
ama, the United States also ensures
that our companies can compete for
contracts on the $5.25 billion Panama
Canal expansion project. EU and Cana-
dian companies currently have the in-
side track on these contracts because
of their bilateral agreements with Pan-
ama.

In terms of Louisiana, agricultural
exports to Panama stand to benefit
greatly from the trade promotion
agreeement. While the benefits for the
Louisiana rice industry as not as great
as with Colombia, duties on U.S. rice
exports will be phased out over 20
years. There will also be two separate
tariff rate quotas established—one for
rough rice and one for milled rice. The
milled rice TRQ in year one of the
agreement is 4,240 metric tons and will
increase 6 percent each year before be-
coming duty free in year 20. This TRQ
qill allow for improved access for Lou-
isiana milled rice starting in the agree-
ment’s first year of implementation.
As I have indicated before, in 2010 Lou-
isiana exported $427 million in soy-
beans and soybean products abroad.
The Louisiana soybean industry will
also see Panama lock in its current
zero-tariff treatment for soybeans and
soybean meal after the agreement is
implemented. Panama is a smaller
market than Korea or Colombia but
the country’s geographic proximity to
Louisiana presents unique opportuni-
ties for our companies.
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With that in mind, let me give you
an example of a Louisiana company
currently working in Panama. Baker
Sales Inc. of Slidell, LA, is a small
business that distributes imported
steel tubing and fencing. When con-
struction slumped during the recession,
so did demand for steel products. They
saw their sales drop 20 percent last
year when oil/gas contractors pulled
orders after the Deepwater Horizon dis-
aster. For 30 years, Baker Sales has im-
ported steel products and sold them to
customers largely within a 200-mile ra-
dius of Slidell. The company has al-
ways wanted to export—particularly
recently as they identified opportuni-
ties in Panama, where South American
immigrants are moving in, necessi-
tating new housing developments and
high-rises.

President Robert Baker paid $800 for
U.S. Commercial Service’s Gold Key
Service last March. He met with a
dozen potential clients in Panama over
2 days and one developer he met is in-
terested in ordering $100,000 aluminum
fencing. Thanks to the higher loan lim-
its authorized by the Small Business
Jobs Act passed by Congress last year,
Baker Sales Inc. received a $3 million
U.S. Small Business Administration
T(a) loan that will help them expand
their business by facilitating export
transactions with buyers in Panama.
They immediately hired two more em-
ployees because of the loan. As sales to
Panama increase—and potential sales
to South Korea materialize—the com-
pany expects to hire more employees.

In closing, as chair of the U.S. Senate
Committee on Small Business and En-
trepreneurship, I am aware that cash
registers are not ringing like they used
to for our small businesses around the
country. For this reason, exporting has
become a practical solution for small
businesses looking to survive and grow.
Small businesses across the country
have not only used exporting to weath-
er the economic storm, they have prov-
en that what helps our entrepreneurs
helps our entire economy. According to
the U.S. Department of Commerce,
U.S. exports supported an estimated 9.2
million jobs in 2010—up from 8.7 mil-
lion in 2009. Furthermore, for every bil-
lion dollars of exports, over 5,000 jobs
are supported. As our country digs out
of the economic crisis, helping more
small businesses export for the first
time and current exporters reach new
countries, should be a top priority. I
believe that small businesses can lead
us out of this recession by creating new
and higher paying jobs and lessening
this trade deficit. These three trade
promotion agreements will further pro-
mote small business exports and help
our companies compete in these grow-
ing markets.

RECOGNIZING MARTIN’S POINT
HEALTH CARE
Ms. COLLINS. Madam President, I
rise today to commend Martin’s Point
Health Care in Portland, ME, for its
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outstanding accomplishment of scoring
two five-star ratings from the Centers
for Medicare & Medicaid Services,
CMS, for its Medicare Advantage
health plans.

This is truly an accomplishment as a
five-star designation is quite a rarity.
With fewer than ten plans nationwide
receiving this top rating, Martin’s
Point Medicare Advantage plans are
among a very select group. They are
also the only Maine health care organi-
zation to receive this distinction for
2012.

The CMS five-star rating system was
developed to help demonstrate the
value of Medicare plans and to help en-
sure that they meet specific quality
standards. It provides the mnation’s
nearly 48 million Medicare bene-
ficiaries with a tool to compare the
quality of care and customer service
that Medicare health and drug plans
offer. The rating system considers sev-
eral quality measures, such as success
in providing preventive services like
screenings and vaccines; chronic illness
management; and ratings of plan re-
sponsiveness, care, and customer serv-
ice.

Martin’s Point is a not-for-profit
health care organization committed to
providing the best possible health care
experience to its patients and mem-
bers. The organization is comprised of
a multispecialty medical group with
nine primary care health centers in
Maine and New Hampshire. Martin’s
Point also administers three health
plans: a Medicare Advantage plan in
Maine, the U.S. Family Health Plan for
military families and retirees through-
out New England, and a new innovative
program called MaineSense for small
to medium employers in Maine. Its
Medicare Advantage plans cover more
than 12,600 Medicare Dbeneficiaries
across the State of Maine.

Martin’s Point began in the early
1960s in the Camden/Rockport, ME,
area when Dr. Niles Perkins obtained
federal funding under the Great Soci-
ety Act of Congress to provide health
care services to uninsured or under-
insured indigent individuals. These in-
dividuals, many of them fisherman and
employees of a local fish processing
plant, didn’t qualify for Medicare, but
also couldn’t afford health insurance
on their own. With the Federal funding
obtained, Dr. Niles formed Penobscot
Bay Medical Association.

Meanwhile in 1982, Dr. Johann
Brower, a colleague of Dr. Perkins at
Penobscot Bay Medical Associates,
wrote a proposal to purchase some of
the land and facilities at Martin’s
Point from the U.S. Government. De-
spite the fact that several other orga-
nizations, including Mercy, applied for
the grant, Dr. Brower’s application was
the only one submitted on time and
was accepted. The purchase price was
$1.00, under the conditions that Penob-
scot Bay Medical Associates would op-
erate the facility as a not-for-profit for
30 years.
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