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consider the Ameritech-SBC merger with the
same efficiency and fairness that it has con-
sidered other recent mergers in the highly
competitive telecommunications industry.

DOLLARS TO THE CLASSROOM
HON. JOSEPH R. PITTS

OF PENNSYLVANIA
IN THE HOUSE OF REPRESENTATIVES

Tuesday, April 20, 1999

Mr. PITTS. Mr. Speaker, today at a news
conference, Senator TIM HUTCHINSON and | re-
introduced the Dollars to the Classroom Act, a
bill to benefit school children and teachers all
across this country.

The Dollars to the Classroom Act will direct
federal funding for elementary and secondary
education directly to the states, requiring that
95% of K-12 funding reach classrooms and
teachers. This Act passed the House in the
105th Congress 212—-198. Joining us today in
support of the bill were seventh and eighth-
grade students from Charles Patton Middle
School in Unionville, PA, along with their
teachers, Math and History teacher Shannon
Tate and Spanish teacher Christine Bailey.
Maryland public school administrator Stephen
Wallis also spoke on behalf of the legislation.

Senator HUTCHINSON and | have been work-
ing on this legislation because we believe in
the importance of doing all that we can to im-
prove the academic achievement of our public
school children. How do we accomplish that?
We believe that empowering the teachers and
bolstering the classroom resources of our kids
directly improves their learning process. One
of the young middle school students presented
the need for the Dollars to the Classroom Act
better than anyone else could. Seventh-grader
Cole Allen said, “The geography books that
we use were printed when our teacher was in
eighth grade. Well a lot has changed since
then. They should be called ‘The Geography
of the world as it was 13 years ago.”” As Cole
pointed out, many teachers use their own
funds to buy tools for their classrooms, be-
cause so much of education funding gets
eaten up before it makes it to the classroom.

When we think of our childrens’ efforts to
learn, we often think of the tools that go into
forming and shaping their young minds: tools
like books, classrooms, computers . . . and
things like flash cards, spelling tests, and cal-
culators. Yet, many of our federal dollars that
go to elementary and secondary education do
not reach our kids. That's why we’ve come up
with the Dollars to the Classroom Act. This is
a simple concept. Instead of keeping edu-
cation dollars here in Washington, let's ensure
that 95 cents on every federal dollar is sent di-
rectly to parents, teachers, and principals who
are truly helping our children in the learning
process.

Passage of the Dollars to the Classroom Act
would mean $870 million in new dollars for
school children across the country. That
means an additional $10,000 for each public
school in America. That also translates into
$450 for every class in America.

This is a common sense step in our efforts
to improve public education for the students of
the next millennium.

EXTENSIONS OF REMARKS

THE WOMEN’S BUSINESS CENTERS
SUSTAINABILITY ACT OF 1999

HON. TOM UDALL

OF NEW MEXICO
IN THE HOUSE OF REPRESENTATIVES

Tuesday, April 20, 1999

Mr. UDALL of New Mexico. Mr. Speaker,
today | rise to introduce the Women’s Busi-
ness Centers Sustainability Act of 1999.

Over the past few decades the contribution
of women-owned businesses to our economy
has grown exponentially. Today, the 8 million
women-owned firms in this country contribute
more than $2.3 trillion annually to the U.S.
economy and offer jobs to one out of every
five U.S. workers. Moreover, women-owned
businesses are now starting at twice the rate
of all other businesses in the United States,
and, by the year 2000, it is expected that
nearly one out of every two businesses will be
owned by a woman. In my home state of New
Mexico, in particular, women-owned firms ac-
count for 41 percent of all businesses, provide
employment for over 35 percent of the state’s
workforce, and generate 21 percent of all
sales. This success is even more remarkable
in that it ranks New Mexico third of all the
states in women-owned business
incorporations—a  statistic  that identifies
women-owned firms as an important part of
New Mexico’s efforts to improve the lives of all
its residents.

One of the efforts responsible for the suc-
cess of women-owned businesses is the Small
Business Administration’s Women’s Business
Center program. Currently, there are 59 cen-
ters in 36 states, the District of Columbia and
Puerto Rico. These centers provide technical
assistance, business information and coun-
seling, and other specialized assistance to so-
cially and economically disadvantaged women
entrepreneurs. The services provided by wom-
en’s business centers include assistance in
gaining access to capital, procuring govern-
ment contracts, and helping women to work
their way off public assistance. In New Mexico
alone, the six women’s business centers run
by the Women’s Economic Self-Sufficiency
Team (WESST Corp.), facilitated the start-up
and growth of over 600 small businesses, pro-
vided technical assistance to over 3,500 client
firms, and conducted business-training activi-
ties for over 6,000 individuals. Most impor-
tantly, 81 percent of the clientele of these
women’s business centers have been low-in-
come individuals and 47 percent have been
women of color.

The impact of women’s business centers in
New Mexico is illustrated through a number of
success stories that were told by Agnes
Noonan, Executive Director of the WESST
Corp., during a recent hearing on women’s
business centers:

Heidi Monotya’s desire to run her own firm
grew out of the frustrations of working for
yvears as a draftsperson for a company which
offered few benefits and no retirement oppor-
tunities. In 1989, Heidi took the leap, opening
Builders Hardware of New Mexico, which
sells commercial grade doors and frames and
finish hardware. Heidi and WESST Corp.
joined forces when Heidi attended an ori-
entation meeting, and WESST Corp. granted
Heidi a loan for a computer that enabled her
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to create a presence on the Internet and
market more effectively to government
agencies. Since 1993, Builders Hardware’s
gross sales have increased by 129 percent. A
single mother, Heidi maintains a second of-
fice at home for after-school hours.

Two years ago, Diane Barrett was receiv-
ing food stamps, sleeping on a friend’s floor
and struggling to provide for her son. But
she also had a background as a chef. In 1996,
Diane approached WESST Corp.’s regional
office in Las Cruces, which helped her create
a business plan and receive a $5,000 loan to
open a bakery and café. Since then, Diane
has expanded the seating area, added a din-
ner menu, and is currently employing 19 peo-
ple. In 1998, Diane’s Bakery and Café was se-
lected as the Mainstreet Business of the Year
in Silver City, New Mexico. Recently inter-
viewed by the Travel Section of the New
York Times, Diane is a great example of how
hard work and commitment to a business
pays off.

Norma Gomez, a native of Mexico, came to
the United States in the 1980s. On welfare,
with three children and limited proficiency
with English, Norma had difficulty being
taken seriously when the opportunity arose
to open her own business. With her small
savings, she opened her shop in a strip mall
in Farmington, only to find the overhead ex-
ceeded her income. She came to WESST
Corp. for help with planning, marketing and
financing assistance. With technical assist-
ance from WESST Corp., Norma relocated,
adopted an inventory tracking system, and
developed a long-term business plan. WESST
Corp. also convinced suppliers to provide
Norma with accounts and better terms. The
result of these efforts was a 300% increase in
profits in the first year.

Agnes Cordova, of Taos, New Mexico, has
combined her cultural heritage with business
acumen to create ‘‘Sube!’’—a multimedia, bi-
lingual educational program designed to
teach Spanish to preschool and early ele-
mentary children. The set of flashcards,
board game, videotapes with original music,
and computer software have all been well re-
ceived in the local area and plans are being
hatched for broader marketing efforts. Each
component is offered separately so that par-
ents can afford the educational supplies that
can supplement formal language education.
Agnes is now planning to develop materials
for older kids as well. By matching her herit-
age with business opportunity, Agnes is cre-
ating economic opportunity for herself and
helping to preserve the unique culture of
northern New Mexico.

Nevertheless, in spite of their dem-
onstrated contributions to the national
economy and to individual women—recent
surveys and testimonials have highlighted
that many women’s business centers have
been forced to cut back on services or pre-
maturely close their doors when they lose
the support of the Small Business Adminis-
tration’s Office of Women’s Business Owner-
ship. Today, 25 percent of the women’s busi-
ness centers initially funded by the SBA are
closed—and of this 25 percent, many are only
partly operational. In fact, while several of
the WESST Corp. sites in New Mexico have
already lost SBA funding and have been able
to continue providing programs, others have
suffered considerably in their work due to
the loss of support.

To address this problem, I am introducing
the Women’s Business Centers Sustainability
Act of 1999. This legislation will allow re-
competition for Federal funding by Women’s
Business Centers which have completed a
funding term, and will raise the authoriza-
tion of appropriations for FY 2000 and FY
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2001 Women Business Center funding from $11
million to $12 million per year. Additionally,
the legislation will reserve 60 percent of
these appropriations for grants to new cen-
ters—to continue to promote women’s busi-
ness centers in more communities through-
out the nation as well as to ensure adequate,
continuing support for established, effective
centers.

The Women’s Business Center program has
helped countless women start and expand
their own businesses. It is vital that we con-
tinue to support this valuable program. I in-
vite and encourage all of my fellow Members
of Congress to join me in supporting this
program.

———

INTRODUCTION OF RESOLUTION
ON PELL GRANT FUNDING

HON. MICHAEL N. CASTLE

OF DELAWARE
IN THE HOUSE OF REPRESENTATIVES

Tuesday, April 20, 1999

Mr. CASTLE. Mr. Speaker, | am pleased to
join with my colleagues on the Committee on
Education and the Workforce to introduce a
resolution urging Congress and the President
to increase funding for the Pell Grant Program
and existing Campus-Based Aid Programs.

The Pell Grant Program was first authorized
in 1972 in the Higher Education Act Amend-
ments.lt has become the largest need-based
federal higher education scholarship program
and is considered the foundation for all federal
student aid. The purpose of the Pell Grant
Program is to assist students from low income
families who would not otherwise be financially
able to attend a postsecondary institution by
providing grants to students to pay the costs
of attending the college of their choice. In the
late 1970s, the Pell Grant Program covered 75
percent of the average cost of attending a
public 4-year college. By the late 1990s, how-
ever, it has only covered 36 percent of the
cost of attending a public 4-year college.

Families across the country are concerned
about the rising cost of a college education,
and for children from low income families, the
cost of college continues to be an over-
whelming factor in their decision not to attend.
Children from high income families are almost
twice as likely to enroll in college as compared
with children from low income families. This is
particularly noteworthy given the fact that high-
er education promotes economic opportunity
for individuals and economic competitiveness
for our nation. The Pell Grant Programs and
Campus-Based Aid Programs help to begin to
fill the cost gaps that will, in turn, encourage
students from low income families to attend
college.

Over the past few years, | have been
pleased to support an increase in the Pell
Grant maximum. Last year, under the Higher
Education Amendments, the Committee on
Education and the Workforce increased the
authorization to a maximum grant level of
$4,500 for 1999-2000, with annual increases
of least $300 thereafter. However, the max-
imum Pell Grant appropriated has historically
not kept pace with inflation and when college
tuition increases are factored in, the buying
power of the Pell Grant has been significantly
reduced.

EXTENSIONS OF REMARKS

Providing access to higher education for
students across the nation is vitally important,
and while | believe that colleges have the pri-
mary responsibility of ensuring that rate in-
creases are fair and reasonable, | also believe
that the Federal Government should assist
students when postsecondary education is out
of their reach.

| am pleased to join with my colleagues
today who believe that need based grant aid
for low-income students must be our number
one priority in higher education funding.

———

H.C. BERGER BREWING COMPANY
OF COLORADO

HON. BOB SCHAFFER

OF COLORADO
IN THE HOUSE OF REPRESENTATIVES

Tuesday, April 20, 1999

Mr. SCHAFFER. Mr. Speaker, last week, |
visited several small businesses in Fort Col-
lins, Colorado involved in beer making. North-
ern Colorado is fast becoming known for its
growing number of high-quality, small brewers,
in addition to being home of America’s largest
breweries.

Beer is a significant industry in Colorado’s
Fourth Congressional district supporting agri-
culture suppliers, farmers, shippers, and oth-
ers. Among the manufacturers | visited was
the H.C. Berger Brewing Company of Fort
Collins.

Mr. Speaker, the H.C. Berger Brewing Com-
pany, rapidly establishing a name throughout
much of the U.S. as a maker of superior qual-
ity beers, finds its strength in family tradition.
Owners Peter and Bob Davidoff trace their
family’s culinary roots back to the Café Schil-
ler in turn-of-the-century Berlin; at one time,
their grandfather owned Central Park’s famous
Tavern on the Green Restaurant. The name of
the brewery is traced to an old German Brew-
master from the early 1900’s. This sense of
history and a resolute commitment to excel-
lence have fueled H.C. Berger's expansion in
the booming microbrewery market.

H.C. Berger opened in Fort Collins, Colo-
rado, in the spring of 1992. In its first year, the
company sales were 930 bbls, all to the Fort
Collins area. The brewery now (1996) sells in
excess of 5500 bbls a year to buyers through-
out Colorado, Wyoming, Ohio, Texas, Ken-
tucky, lllinois, Michigan, and London, England.
Plant expansion, completed during the sum-
mer of 1996, provided a new capacity of
25,000 barrels a year, while still maintaining
the high H.C. Berger standards of quality. Bob
Davidoff handles all Distributor relations and
sales both in Colorado and the rest of the
United States. Peter Davidoff handles brewery
operations and marketing.

H.C. Berger beverages are brewed in both
American and German styles using blended
malts to produce truly outstanding micro-
brewed beers and ales. H.C. Berger creates
beers with the care and dedication of a vint-
ner, and like a great wine, the company has
flourished with age.

Mr. Speaker, here are a few key facts about
the brewery.

H.C. Berger Brewing Company was founded
in 1992 in Fort Collins, Colorado.
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Web site: www.hcberger.com

Since its opening in 1992, the company has
expanded sales from the Fort Collins area to
all of Colorado, as well as Wyoming, Ohio, llli-
nois, Texas, Kansas, Kentucky, North Caro-
lina, Indiana, Virginia, North Dakota, South
Carolina, Georgia, Michigan, Pennsylvania,
and Minnesota.

Recent plant expansion increases the brew-
ery’s capability to 25,000 barrels a year. H.C.
Berger offers a stellar selection of beers and
ales under its label, including Whistlepin
Wheat, Mountain Kolch, Indégo Pale Ale, Red
Banshee Ale, Chocolate Stout, Red Raspberry
Wheat as well as several specialty and sea-
sonal ales.

During 1996, H.C. Berger launched their
high-end Grand Cru Brewmaster's Choice
Dunkel, Kodlsch, and Stout. The Brewmaster's
Choice label also includes seasonal special-
ties such as Maibock (in May) Dopplebock
(fall), and smoke beer (Rauchbier)—ideal bev-
erages for fine dining establishments.

Mr. Speaker, | commend the Davidoff broth-
ers for their community leadership and busi-
ness success. The fine employees at H.C.
Berger are committed to the Fort Collins com-
munity and dedicated to the craft of beer mak-
ing. | deeply appreciate the time they spent to
help me better understand the small brewery
business and the many contributions H.C.
Berger Brewing Company makes to Colo-
rado’s superior quality of life.

———————

CONGRATULATIONS TO NATIONAL
AP SCHOLARS FROM THE 41ST
CONGRESSIONAL DISTRICT

HON. GARY G. MILLER

OF CALIFORNIA
IN THE HOUSE OF REPRESENTATIVES

Tuesday, April 20, 1999

Mr. GARY MILLER of California. Mr. Speak-
er, | rise today to congratulate 15 outstanding
students from my district who have been rec-
ognized as “National AP Scholars.” This is no
small accomplishment. Out of 635,000 stu-
dents who took Advanced Placement (AP)
exams last year, only 1,451 of them have
earned the distinction of being named a “Na-
tional AP Scholar.” That puts them in the top
.2 percent of all high school students taking
Advanced Placement exams.

| am proud that such a large group of the
students who have earned this national dis-
tinction live in the 41st Congressional District.

David M. Kallemeyn from the City of Up-
land, Von P. Fernandes from the City of Chino
Hills, Fred J. Freeman from the City of Yorba
Linda, Matthew G. Lee from the City of Yorba
Linda, Don Wang from the City of Upland,
Jacqueline T. Kung from the City of Yorba
Linda, Adam S. Feffer from the City of Upland,
William A. Therien from the City of Upland,
Vijaya K. Reddy from the City of Chino Hills,
Nicholas G. Genesta from the City of Pomona,
Omri M. Ceren from the City of Ontario,
Gilpeter M. Layugan from the City of Pomona,
Jeremy N. Wong from the City of Rowland
Heights, Christopher Lau from the City of Dia-
mond Bar and Brinda Balakrishnan from the
City of Upland are “National AP Scholars.”

I know that their families and their teachers
are proud of their academic accomplishments
and their hard work.
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