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Every weekend I go back to Indiana 

to visit with my constituents, and 
many times my constituents are farm-
ers. I have a lot of them in my district. 
And each time that I go back, I ask 
these farmers whether or not, in their 
view, they believe that a young man or 
woman in this country can on their 
own become a farmer, and each and 
every time all the farmers say no. 

Now, there have been many speakers 
before me talking about the farm cri-
sis, but this is a farm tragedy, to think 
that a young man or woman in this 
country could not fulfill their dream of 
becoming a farmer. I know of no other 
business, no other industry where this 
is true. 

So today is the day we must start to 
begin to help the family farmer. 

Mr. BERRY. Mr. Speaker, I thank 
the distinguished gentleman from Indi-
ana for his comments in support of 
America’s farmers and his leadership in 
this area. 

f 

TRAVEL-TOURISM WEEK 

The SPEAKER pro tempore (Mr. 
RYAN). Under the Speaker’s announced 
policy of January 6, 1999, the gen-
tleman from Florida (Mr. FOLEY) is 
recognized for 60 minutes as the des-
ignee of the majority leader. 

Mr. FOLEY. Mr. Speaker, I want to 
commend my colleague today. I know 
how proud his mother must be as he as-
cends in the chair of the United States 
Congress in his first term. I am sure 
the people of Wisconsin are indeed for-
tunate and proud to have him rep-
resenting them. And I salute him as he 
leads this Chamber today during our 
Special Orders. 

Our Special Order today is designed 
to highlight Travel and Tourism Week, 
May 2 through May 8. Wednesday, May 
5, is Tourist Appreciation Day; and in 
honor of this day there is a reception 
being held in the Longworth cafeteria 
from 5:30 to 8:30 p.m. 

Why are we focusing on travel and 
tourism today? Well, my colleagues, it 
is vitally important to the economic 
mission, if you will, of all Floridians 
and all Americans. We have a lot to 
boast about when we think of the great 
resources around our country that peo-
ple from all over the world come to 
each and every day. And some of us 
take those, frankly, for granted. 

So I wanted to illuminate some of 
the things that are occurring in Flor-
ida’s 16th District, talk about some of 
the revenues derived from tourism, and 
talk also as well about some of the sig-
nificant sites in my district. Florida’s 
16th Congressional District has over $1 
billion in travel expenditures annually. 
Over 16,000 people are employed in the 
travel business in the 16th District, 
earning a total of $236 million. 

Restaurants, one of which I started, 
in 1980 I started the Lettuce Patch Res-
taurant, a small family restaurant, 

with my parents, and we began to de-
velop a network of friends and cus-
tomers. Well, 1999 has been designated 
the Year of the Restaurant by the 
Commerce Department. 

Nationwide, international travelers 
spend more than $97 billion dining out 
in restaurants around America. Res-
taurants are the leading source of trav-
el industry jobs in the United States. 
47.8 million foreign travelers visited 
the United States in 1997, 47.8 million 
foreign visitors, a tremendous impact 
on both employment, economic oppor-
tunity, and job development. In fact, 
the restaurants have been leading the 
way in providing substantial jobs for 
those that are moving from welfare to 
work. 

In fact, my first job in life was in a 
restaurant. I was a dishwasher in a 
small restaurant in Lake Worth, Flor-
ida. I obviously had to attend that job 
on a regular schedule basis. I learned 
the value of hard work, and I realized 
how hard it was to manage a small 
business. I learned what the impact of 
regulation was on taxes, on, if you will, 
customer preference. 

So I got a huge experience at the age 
of 14 in my first job as a dishwasher, 
which then led me to start my own 
business, started the restaurant, as I 
said. And I said earlier it was 1980. It 
was actually 1975. But it taught me an 
entrepreneurial spirit. So the res-
taurant industry is, of course, alive 
and well and thriving throughout 
America’s cities. 

Projections for 1999. Travel and tour-
ism contributes a total of $70 billion in 
Federal, State, and local tax revenue. 
$70 billion in Federal, State, and local 
tax revenue. Travel and tourism will 
represent 12 percent of the gross do-
mestic product of the United States. 

The United States’ travel and tour-
ism will have a trade surplus of $24.7 
billion. Travel and tourism will sup-
port more than 7 million people in di-
rect jobs and nearly $128 billion in pay-
roll each year. Let me repeat that. 
Travel and tourism will support more 
than 7 million people in direct jobs and 
nearly 128 billion in payroll dollars 
each year. Travel and tourism was the 
United States’ leading service export 
and third largest export overall. 

Now, when we talk about travel and 
tourism, we do not just talk about res-
taurants, we talk about transportation. 
In 1997, airline passenger traffic in-
creased 4.6 percent to top 605 million 
passenger miles. Amtrak passenger 
traffic grew to reach 5.2 billion pas-
senger miles. 

Now, one of the things I like to boast 
about and why I am proud of the 16th 
District is the vast array of assets that 
we have to entice people to come to 
Florida. One is significant because it is 
a national park. It is the Everglades 
National Park, managed by our Na-
tional Park Service. 

The Everglades National Park is the 
largest remaining subtropical wilder-

ness in the continental United States, 
and has extensive fresh and salt water 
areas, open everglades prairies and 
mangrove forests. It has abundant 
wildlife, includes rare and colorful 
birds. And this is the only place in the 
world where alligators and crocodiles 
exist side-by-side. 

The park is 1,506,539 acres or 606,688 
hectares in size. It is a World Heritage 
site, an international biosphere re-
serve, and a wetland of international 
significance. 

Now, obviously, people come from 
around the world to see Everglades Na-
tional Park. But it also has a dual pur-
pose. It not only is a national park, it 
is also the reservoir for water to supply 
South Floridians with the vital need of 
fresh, clean, clear drinking water. The 
park acts as an ecosystem. It is a nat-
ural refuge, as I mentioned, for birds 
and animals, but also for the suste-
nance of life in South Florida. 

Now, program activities include 
ranger-led walks and talks, the boat 
tours, tram tours. But, most signifi-
cantly, it is the educational programs 
that are arranged. The Everglades Na-
tional Park sponsors on-site cur-
riculum-based education programs for 
local fourth, fifth, and sixth graders. 
Participation in these programs is by 
advance reservation, and teachers are 
required to attend training workshops 
before their classes are allowed to be 
admitted to the park. So it serves vital 
resources, tourist education and, obvi-
ously, clean and clear and abundant 
water. 

The main park is 38 miles of road 
winding from the entrance to Fla-
mingo. U.S. 41 leads to the Shark Val-
ley entrance, and U.S. 29 leads to the 
Gulf Coast Visitor Center. Parking is 
available for buses at all visitor cen-
ters. 

Now, this is a national park in which 
we are all vitally interested. In fact, 
this Congress has appropriated more 
money than any Congress in the past in 
order to provide and make certain that 
the Everglades National Park remains 
a vital, important national treasure. 

I know every Member of Congress can 
talk about travel and tourism in their 
district, as well. I would like to show, 
in fact, a picture painted by my mother 
of the Jupiter Lighthouse. This is in 
my district. This, of course, is a ren-
dering of one of the most historic sites 
in Palm Beach County. 

And of course Jupiter, in the north-
ern part of my district, is clearly proud 
of its lighthouse and, obviously, its his-
tory. But this is one I am proudly dis-
playing in my office. In fact, many peo-
ple comment as they come from our 
community how impressed they are 
with the painting. And I am thankful 
to my mother, clearly, for doing it for 
me. But most importantly, it rep-
resents something that most people 
when they come to our Nation’s Cap-
ital can look at and admire and reflect 
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on the fact that they just recently ar-
rived from Florida, and they can see 
something that relates back to my dis-
trict that they can enjoy and talk 
about. 

The Jupiter Lighthouse was con-
structed in 1853 under the administra-
tion of President Franklin Pierce, and 
he appropriated at that time the sum 
of $25,000 for the building of the light-
house at Jupiter Inlet. It was designed 
by Lieutenant George Gordon Meade, 
who later gained fame as the general in 
command of the victorious Union 
forces at the battle of Gettysburg. 

The site was selected and the mate-
rials brought in in 1854. And of course 
it served as clearly an indication for 
navigational traffic, to make certain 
that they would arrive safely into the 
Jupiter Inlet at the time. And so this 
was one of our first vitally important 
public works projects by the Nation, 
but now is the oldest structure in Palm 
Beach County, and it is listed on the 
Natural Register of Historic Places. 
The lighthouse is maintained by the 
Florida History Center and Museum in 
cooperation with the United States 
Coast Guard. 

So those are just a few of the places 
that exist in Florida that are, of 
course, vitally important, and we have 
many, many others. 

Mr. Speaker, I see a friend approach-
ing who would certainly like to speak, 
the gentleman from Utah (Mr. HAN-
SEN), the chairman; and I would be de-
lighted to yield to the chairman to 
talk about travel and tourism in his 
State. 

Mr. HANSEN. Mr. Speaker, I appre-
ciate the gentleman from Florida 
yielding. 

Let me just say, as chairman of the 
Committee on Public Lands and Na-
tional Parks, I cannot believe how 
much people love parks. I tell my 
friend from Florida, there was a survey 
done recently on what the American 
people like the very most about Amer-
ica or the United States Government, 
and the thing that came out number 
one was the national parks. People love 
our parks. In fact, they love them to 
death. 

And does my colleague know what 
they love the least? Maybe I should not 
even bring this up. It was the Internal 
Revenue Service. 

Be that as it may, I am glad to join 
with my friend here and talk about the 
economic effects of many visitors who 
come to Utah for business and pleas-
ure. And it is very substantial. 

In Utah we have five national parks: 
Zion, Bryce, Capitol Reef, Canyonlands 
and Arches. We have seven national 
monuments: Cedar Breaks, Rainbow 
Bridge, Dinosaur, Natural Bridges, 
Hovenweep, Timpanogas Cave, and on 
September 16, 1998, the President of the 
United States gave us one that we real-
ly did not want very badly but we have 
it now, and it is called the Grand Stair-
case Escalante. 

In addition to that, we have the Glen 
Canyon National Recreation Area, 
known as Lake Powell, and the Golden 
Spike National Historic Site, one of 
the most beautiful areas that we have 
in the West. 

These scenic, cultural, and historic 
sites draw thousands of visitors to 
Utah each year to absorb and enjoy the 
wondrous lessons, stories, and inspira-
tion to be gained from these special 
places. 
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The same can be said of the thou-
sands of acres of public lands in Utah’s 
national forests and those adminis-
tered by the Bureau of Land Manage-
ment. As these visitors seek out great 
destinations in Utah’s public lands, 
there is a group of professional service 
providers in most of the units of the 
national park system to meet their 
necessary and appropriate needs. 

My thanks go to these dedicated peo-
ple who work at our several parks and 
the concession companies who work so 
diligently doing it. They provide the 
food, the laundry and the transpor-
tation, souvenirs and equipment rent-
als. Every day there are meetings, 
talking with and assisting the visitors 
to enjoy a more comfortable and safe 
experience. The park concessionaires 
are a vital cog in the network of those 
who make travel and tourism a major 
part of the Utah economy. 

Many others in the broader area of 
the hospitality industry serve our na-
tional parks as well as other networks. 
It is fun, as the chairman of the Sub-
committee Committee on National 
Parks, to go into the parks of America, 
like going into Yellowstone, and say, 
‘‘What do you like about Yellow-
stone?’’ Some people like the bears, 
some people like the geysers. Some 
say, ‘‘I just like the lodge, I like to go 
to the Old Faithful Lodge or the Lake 
Lodge or I like to go out on the lake.’’ 
We all have something different we see 
in these areas. But we are so blessed in 
this country. Teddy Roosevelt was so 
right, if I may say so, when he estab-
lished those. I guess I kind of zero in on 
those because so many, many people go 
to the parks of America. 

Frankly, if I may say so, the parks 
are the best deal in America. In 1915 
they could go to Yellowstone Park and 
drive their old Model A or Model T in 
there and it cost them $10. In 1996 the 
cost of taking a car into Yellowstone 
was $10. As you know, we have traded 
that up just a tad, and now they pay a 
few more dollars for it. It is funny how 
many people will write me and say, 
‘‘Mr. Chairman, we are getting such a 
good deal, I feel like I have ripped off 
the public’’ and they send money, 
which I immediately give to the Treas-
ury, I want the gentleman to know. It 
is interesting to see how many people 
realize what a good deal they have got. 
If you take the wife and family out to 

a show and dinner, you are going to 
pay a lot more than you would pay to 
go into our parks. 

As we observe National Tourism 
Week, 1999, I am proud to join with my 
colleagues in saluting all of those in-
volved with travel and tourism across 
America, in my home State of Utah 
and pledge my cooperation to work in 
continuing the great results that come 
from this extremely vital part of our 
economy. 

Mr. FOLEY. Mr. Speaker, let me 
thank the gentleman from Utah for his 
strong and dedicated work on funding 
our national parks, because that in 
fact is a real magnet, if you will, for 
people coming to America. As he clear-
ly stated in his time allocated, that 
people desperately love to come to see 
the natural resources that we have to 
offer. Many of them in their own coun-
tries have not prioritized preservation 
of public lands in order to enhance not 
only this generation but future genera-
tions to come. 

The gentleman from Utah has not 
only been a good steward of those re-
sources but has appropriately given 
credit to President Teddy Roosevelt for 
establishing them. I think that is lost 
on a lot of people. But it took fore-
sight, dedication and, I am sure, perse-
verance when there were other de-
mands for dollars to be spent to pre-
serve what are then great heritage 
sites for us that become something 
that is synonymous with America and 
represents, I think, the great fabric of 
our society. I want to commend the 
gentleman from Utah for that leader-
ship. 

Mr. Speaker, I yield to the gentle-
woman from Maryland (Mrs. MORELLA) 
who is also another strong advocate of 
tourism and probably can tell us a 
number of great sites that are located 
within the wonderful State of Mary-
land. 

Mrs. MORELLA. I thank the gen-
tleman from Florida (Mr. FOLEY) for 
taking out this special order. I would 
certainly recognize the gentleman 
from Utah (Mr. HANSEN) also for the 
stewardship he has shown and cer-
tainly the leadership that the gen-
tleman from Florida has shown. 

I wanted to make sure I came down 
to the floor of the House to be able to 
comment to this body about how im-
portant travel and tourism is, because 
every year more than 21 million visi-
tors travel from every part of the coun-
try and the far corners of the world to 
Washington, D.C. The District is the 
Nation’s capital. It is a cultural hub 
with many fine museums and theaters, 
and it is home to many fine colleges 
and universities. These visitors bring 
economic prosperity to the metropoli-
tan Washington area, creating jobs, in-
come and tax revenues for the local 
area. 

Mr. Speaker, I rise to pay tribute to 
the travel and tourism industry which 
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has long been an important part of the 
American economy. The industry is the 
Nation’s second largest employer, pro-
viding more than 16 million jobs. It is 
the third largest retail sales industry. 
In 1998, it generated more than $71 bil-
lion in tax revenues for Federal, State 
and local governments. The travel and 
tourism industry is diverse and it 
touches every sector of our society, 
from business to the arts to education. 
Dollars that tourists spend trickle 
down to local communities and benefit 
the whole U.S. economy. 

The good news is that people are 
traveling at record rates and the indus-
try is proving that it is an economic 
success story. The travel and tourism 
industry is often perceived as a collec-
tion of separate business industries: 
the hotel industry, airline industry, 
the cruise line industry, the car rental 
industry and the food and beverage in-
dustry. Considered as a whole, travel 
and tourism is an industrial power-
house. It is critical to the economy of 
every State in our Nation. 

In 1996, travel spending generated 
nearly 97,000 jobs in my State of Mary-
land, and nearly $1.9 billion in salaries 
and wages for Maryland residents. The 
97,000 travel-generated jobs comprise 
4.4 percent of the total State non-
agricultural employment. Domestic 
and international travelers spent more 
than $6.4 billion in Maryland during 
1996, of which more than $1.2 billion 
went to the Federal, State and local 
governments. 

Over the past 10 years, world tourism 
has continued to grow. In 1997, there 
were 613 million international visitors 
to the United States. They spent ap-
proximately $444 billion. International 
arrivals to the United States reached 
47.8 million in 1997 which was 7.8 per-
cent of the world total. 

Next week, and that is May 2nd 
through 8th, is National Tourism 
Week. The purpose of National Tour-
ism Week is to celebrate the economic, 
social and cultural impact of travel 
and tourism on our Nation. Localities 
everywhere will celebrate tourism and 
make efforts to educate local residents 
on the importance and impact of tour-
ism on their communities. 

Mr. Speaker, this is a fitting time to 
pay tribute to the travel and tourism 
industry, because the industry is one of 
the largest in terms of employment. It 
is first as the Nation’s largest export 
industry, and provides more than 
684,000 executive-level positions. 
Spending by domestic and inter-
national travelers last year averaged 
$1.38 billion a day, which is $57.4 mil-
lion in an hour, $955,800 a minute, and 
$15,900 a second. Without a doubt, trav-
el and tourism is a major contributor 
to the economic well-being of our coun-
try. 

I am really very pleased to add my 
voice to the chorus of praise to the 
travel and tourism industry, which 

brings a virtual treasure trove of eco-
nomic opportunity right in our own 
backyards. I certainly thank the gen-
tleman for his leadership in having us 
come to the floor of the House and sub-
mit statements on behalf of what is 
being done for our country through 
travel and tourism. 

Mr. FOLEY. I thank the gentle-
woman from Maryland. 

It is my distinct pleasure to now in-
troduce a gentleman who knows a 
great deal about travel and tourism, 
who in fact represents probably one of 
Florida’s most dynamic cities, Orlando, 
which is the home to a number of large 
entities who have created, if you will, 
great opportunities for families to 
enjoy Florida’s great opportunities, 
Disney, Universal and others, the gen-
tleman from Florida (Mr. MCCOLLUM) 
who is from Orlando, chairman of the 
Subcommittee on Crime, and has been 
a leading proponent of tourism for Flo-
ridians and for all of our American citi-
zens. 

Mr. MCCOLLUM. I thank the gen-
tleman from Florida (Mr. FOLEY) for 
having this time today. I want to join 
with him and the gentlewoman from 
Maryland who just gave the statistics 
that are so enlightening about the 
sheer dollar power of tourism to our 
Nation, but I can tell you as the rep-
resentative who does represent, as you 
said, the number one tourist destina-
tion I think in the world, we have Dis-
ney World, we have Universal Studios 
of Florida in my district, we have Sea 
World, and we have lots of people who 
come, not just from other parts of the 
United States but from all over the 
world. Someone told me once that 
Brazil produced more than any other 
single country for tourism of Disney’s 
products that are there and to visit the 
theme parks. 

I think tourism is probably less un-
derstood as a business by most Ameri-
cans than it should be. So this special 
order time and our Travel and Tourism 
Caucus that you work so much with 
and I work with is a very important 
thing to bring home that message. 

And it is an opportunity to thank all 
of the people who are in the industry. 
We do not always think of what that 
industry is. I again hear the statistics 
rattled off about the dollars involved 
but there are people involved, people 
involved in operating those hotels, a 
tremendous number of hotel rooms, a 
tremendous number of employees who 
work very, very hard and contribute 
mightily to the business of travel and 
tourism. People who work in the air-
line industry. We would not get all 
those people coming here if it were not 
for the airlines, frankly. People who 
work with car rental companies. I do 
not know how many cars we have got 
but I know there are a lot of them. I re-
member being told that Orlando has 
more car rentals than anyplace else, I 
think, in the country, if I am not mis-
taken. I know it is very large. 

And when we think about tourism, of 
course, we also immediately think 
about these theme parks. We have 
opened up so many new ones down 
there lately in terms of Disney has ex-
panded, Universal has expanded and 
Sea World now in Orlando, and that 
area is about to expand with a new 
theme park, which will bring more 
business to central Florida and more 
business to the United States, probably 
add more hotel beds. We know they are 
building more hotel rooms every day. 
It is the number one industry in our 
State. 

Agriculture, which the gentleman 
represents a great deal of that, is right 
there on its heels, has been a tradi-
tional source of very great industry to 
our State. But travel and tourism is in-
deed the thought that centers on cen-
tral Florida and our State first and 
foremost in people’s minds, again as a 
place to go to visit, as a place to go to 
have a good time. 

But I think today we are more impor-
tantly saying thank you to the people 
who are employed in those industries, 
who develop and create them, who 
work them and who produce the eco-
nomic engine that is so important to 
lots of other people whose jobs depend 
on that, who are not themselves maybe 
employed by the particular theme park 
or by the hotel or by the airline or by 
the car rental company or whomever 
else, but who would not be able to have 
these jobs that they have were it not 
for all the people who are brought into 
the area, is a tremendous economic en-
gine. Again I am not here to belabor 
the point, but I could not resist being a 
part of your special order time, know-
ing that my home county, my home-
town and my district is the number one 
tourist destination in the country. 

Mr. FOLEY. Let me share a personal 
aside with the gentleman from Florida. 
When I was in China with Speaker 
Gingrich a couple of years ago when we 
were talking about a variety of issues 
relating to trade and what have you, I 
kept trying to explain to them where 
West Palm Beach, Florida was. It be-
came very difficult. I said West Palm 
Beach. They were not sure where it 
was. Finally I decided, I am an hour 
and a half, two hours south of Disney; 
they would immediately say, ‘‘Disney 
World, I know that.’’ So it really is 
well known worldwide. 

I think the other thing, if you would 
comment briefly, was the high-tech 
side of the business. When you look at 
the motion picture industry and some 
of the other things that are going on in 
your district, I think that speaks to 
technology, it speaks to enhanced job 
opportunities for our youth, if the gen-
tleman would take a moment on that. 

Mr. MCCOLLUM. Absolutely. I thank 
the gentleman for yielding. The spinoff 
from this is enormous. You think of 
jobs, I mentioned earlier, you think of 
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the hotels and so on. But the gen-
tleman is quite right. What is hap-
pening in our university, the large Uni-
versity of Central Florida and in our 
community college, we have programs 
now that have been developed in order 
to give opportunities for young people 
to get into motion picture production, 
to get into theater, to get into lots of 
things that are related to the studios 
and the businesses that are there that 
we would not otherwise have had, and 
as a result of that, that in addition has 
stimulated a lot of high-tech interest 
in coming to the area. 

We have developed a great big tech-
nology center in central Florida now 
with high-tech industries that would 
not be there if it were not for the cli-
mate and the opportunity and the tour-
ism and travel industry presence that 
was already there to begin with. We 
have a very large semiconductor manu-
facturing company there. I probably 
should not start naming names here of 
businesses. 

We have the Navy, the Army and the 
Air Force’s simulation training and re-
search facilities in Orlando for the en-
tire country. That in turn has spawned 
a lot of small-tech industries, over 150 
small businesses in the last 5 years 
alone that have come to the region. I 
am confident this growth in that kind 
of quality business would not have oc-
curred had it not been for Disney, Uni-
versal, Sea World and the tourism in-
dustry generally coming to Florida and 
to central Florida. 

There is a synergy that operates 
around that whole area. We all know, 
for example, the field of animation, 
what is happening in that regard. Well, 
Disney has all these animations, but 
think about the games that people 
every day see themselves or have their 
kids playing on computers. One of the 
major computer manufacturing con-
cerns, Electronic Arts—I named a com-
pany, I guess—came to central Florida, 
developed, working with a business 
that arose there, and they are employ-
ing people that basically use animation 
to make those football games and base-
ball games and sports games that peo-
ple see played. 

Most people have no idea a lot of that 
gamesmanship is developed in central 
Florida and a lot of the people they 
have employed are young people who 
came there associated with the other 
industry that is there, the tourism sec-
tor, the attractions sector who are in-
volved in theater, animation and so on 
that go along with those theme parks. 
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So, Mr. Speaker, my colleague is 
quite right. It is an elaborate network 
of job creation and high tech develop-
ment as a part of that, again a synergy 
with travel and tourism that most peo-
ple do not recognize. 

Mr. FOLEY. Well, Mr. Speaker, vir-
tually every face you come in contact 

with in Florida has something to do 
with travel and tourism, whether you 
are arriving at Orlando International 
Airport where you will see the porter 
or the reservation clerk or the taxicab 
driver or the bus operator, or as you 
leave that facility, you encounter 
somebody at the fuel station, or you 
get to your hotel and check in. 

I think that is the dynamic that is 
missed on a lot of people, is the sheer 
job generation, and it is not nec-
essarily that they just work in travel 
and tourism, but the off shoots from 
that; as you mentioned, high tech, the 
things that are occurring. 

Because of a transportation system 
that was originally designed for the 
tourist industry, the large expansion of 
the airport which has been very, very 
successful, it is highly regarded and 
probably one of the most efficient air-
ports. But that now has spurred, if you 
will, the high tech side of it because 
now business executives can fly from 
around the country right to your hub 
airport. 

Mr. MCCOLLUM. Mr. Speaker, if the 
gentleman would yield on just the air-
port, we have seen, for example, we 
have a travel tourism industry right in 
downtown Orlando called Church 
Street Station, and the fact that that 
night spot, and it is a family type 
night spot that was generated there a 
few years ago; the fact that it exists 
there transformed the entire downtown 
of Orlando and made it a community 
that was revived after years of decline, 
as many inner cities have, so that 
today we have a marvelous downtown 
city, and I would welcome people to 
come visit downtown Orlando, not just 
go to the theme parks that are out 
there, and see what we have got to 
offer. And you now see the businesses 
like that so that building and construc-
tion going on of high rises and office 
complexes there has just grown, too. 

So, Mr. Speaker, it is amazing what 
things are related, and again most peo-
ple never think about how travel and 
tourism, as an industry, produces all of 
this change, and it has certainly done 
so in my community. 

Mr. FOLEY. Mr. Speaker, I thank the 
gentleman for joining us today on our 
special order highlighting Travel and 
Tourism Week, which is May 2 through 
the 8. 

Now I would like to present to my 
colleagues the gentlewoman from Ne-
vada (Ms. BERKLEY), a new Member of 
Congress. Welcome. 

Ms. BERKLEY. Mr. Speaker, I thank 
the gentleman very much for giving me 
the opportunity to share some 
thoughts with him for Tourism Week. 

I represent the most unique district 
in the United States. I represent the 
City of Las Vegas. It is the fastest 
growing community in the United 
States. I have got the fastest growing 
school age population, the fastest 
growing senior population, the fastest 

growing veterans population. I have 
got the fastest growing Hispanic popu-
lation, the fastest growing Asian popu-
lation, and the fastest growing Jewish 
population in the United States. The 
reason that thousands of people, that 
is, 5,000 new residents a month are 
pouring into Las Vegas is because of 
the incredible strength of our economy, 
and our economy is based on one indus-
try, the tourism industry. 

In my home State of Nevada tourism 
is the very life blood of our economy. 
We owe our incredible quality of life 
and our thriving economy to one indus-
try, and that is the tourism industry. 
More than one-third of our jobs in Ne-
vada, over 315,000, are created by tour-
ism. 

In addition to gaming, world class 
hotels, spectacular entertainment, fine 
dining, and the wonders of the Valley 
of Fire, Hoover Dam and the Red Rock 
Canyon, visitors to Las Vegas have the 
opportunity to experience the majesty 
of the Grand Canyon by taking air 
tours that depart from my district. 
Without air tours, many of these trav-
elers who come to Las Vegas solely to 
see the Grand Canyon would never 
have the opportunity to experience the 
grandeur of the Grand Canyon due to a 
disability or some other constraint 
which would prevent them from view-
ing the Grand Canyon and enjoying its 
splendor. Yet the air tour industry 
could be put out of business if an ill-ad-
vised provision of H.R. 1000 is passed. It 
would force the industry to meet im-
possible sound standards for no good 
environmental or esthetic reasons. 

I urge the gentleman from Florida 
(Mr. FOLEY) to join me in opposition to 
this provision so that travelers may 
continue to enjoy the Grand Canyon 
from the air, in addition to all the 
other wonders that my great district 
has to offer. And I want to thank the 
gentleman from Florida, and I will be 
glad to share with him any other 
thoughts that he would like me to on 
this issue. 

Mr. FOLEY. Mr. Speaker, one thing I 
think is important to note, the family 
value of the gentlewoman from Ne-
vada’s destination. I understand a lot 
of families now have great activities in 
Las Vegas and in Nevada that they can 
enjoy. 

Ms. BERKLEY. Mr. Speaker, as my 
colleague knows, that is very true, and 
I grew up in Las Vegas. My family 
moved there 38 years ago, and I have 
two wonderful children that are also 
growing up in Las Vegas. 

When I first moved to town, Las 
Vegas was a destination where many 
families did not think of coming. But 
today I can tell my colleague it is an 
entirely different environment. We 
have some of the most magnificent ho-
tels in the world that cater to children, 
cater to families and have made our 
community family-friendly, and I can 
tell my colleague that when it comes 
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to my children, my parents who also 
live in Las Vegas, when they take the 
grandchildren for an afternoon, most 
times they take them to the Las Vegas 
strip so they can enjoy the many at-
tractions that are designed specifically 
for children and for families who come 
to my wonderful community. 

Mr. FOLEY. I think that is why it is 
important today for Members to come 
out and describe their districts and de-
scribe some of the value that the tour-
ism and travel industry plays in their 
hometown communities because, as the 
gentlewoman is suggesting, years ago 
it was known as a destination pri-
marily for gaming, but now it is the 
site of international conventions deal-
ing with some of the most important 
issues. It has become very family- 
friendly and is a great resource for all 
residents of Nevada who enjoy employ-
ment, enjoy economic growth and op-
portunity and activity. 

So it is very appropriate that we sig-
nal and salute the variety of sectors of 
the Nation, if my colleague will, and 
the 435 districts that make up the 
great United States of America. 

Ms. BERKLEY. Well, as my colleague 
knows, a very interesting statistic: 

In 1900 the census showed that there 
were 30 residents in the Las Vegas Val-
ley. Now we boast of 1.2 million. It has 
been a remarkable, remarkable growth 
area, and that is primarily because our 
area is for tourism, it is a destination 
resort area, and the tourism industry 
has played an incredible and indispen-
sable role in making Las Vegas what it 
is today. And when we have 30 million 
visitors a year coming to Las Vegas to 
enjoy what we have to offer, we invite 
the rest of the country to come to Las 
Vegas and enjoy the wonderful scenery 
that we have, the magnificent hotels 
that we have. And as my colleague 
knows, if he comes to the Las Vegas 
strip he can see pyramids, he can see 
the City of Paris, he can see the City of 
Venice, he can see medieval castles and 
New York, New York, a replica of the 
City of New York, the City of New Or-
leans. It is just the most spectacular 
place. 

And I will boast this: Our pyramids, 
our medieval castles, our City of Paris, 
our City of Venice, and New York, New 
York are better than the originals. So 
I invite my colleague to come out and 
see it for himself. 

Mr. FOLEY. Well, I am indeed tempt-
ed to, and I will also tell my colleague 
she gained national prominence with 
the opening of the Beloagio, which has 
probably one of the great art collec-
tions that I understand being displayed 
for the benefit of art lovers as well. 

Ms. BERKLEY. Well, if I can share 
something with my colleague for one 
half a minute more, Las Vegas has not 
been known as a cultural Mecca; how-
ever, with the addition of the Beloagio 
Art Museum I can tell him that it has 
added significantly to our culture. And 

my own children, who have studied art 
in school, we took them to the 
Beloagio Art Museum, and as soon as 
my children walked into the facility 
they were able to pick out Monets, Pi-
cassos, Renoirs, and they never would 
have had an opportunity to see these 
magnificent works of art up close and 
personal if not for the Beloagio bring-
ing them to our fair city. 

So I invite my colleague from Flor-
ida to come out and not only see all 
those other wonderful things, but see a 
wonderful art collection as well. 

Mr. FOLEY. I thank the gentle-
woman from Nevada (Ms. BERKLEY) for 
joining us today in this special order, 
and I do want to in conclusion thank a 
variety of groups that have helped sup-
ply some of the critical data that we 
have shared today. 

I want to go over it real quickly 
again so people understand the, if my 
colleague will, great economic import 
of the industries we talk about today: 

The travel industry supports 7 mil-
lion jobs contributing 127.8 billion in 
payroll expenditures. 

The restaurant industry is the lead-
ing source of travel industry jobs in 
the United States. 

Employment growth in the travel in-
dustry continues to outpace job growth 
in the overall economy. 

During 1997 the industry produced 
more than 200,000 new tourism jobs. 

The travel industry generates more 
than $70 billion in Federal, State and 
local tax revenue. 

47.8 million foreign travelers visited 
the United States in 1997, spending 
$94.2 billion. 

Last year visits from international 
travelers fell 1 percent. This drop rep-
resented 627,000 less travelers, 950 mil-
lion in lost spending and 121 million in 
lost tax to Federal, State and local 
governments. 

The reason I bring that up is the fact 
that the gentleman from California 
(Mr. FARR), a Member of Congress who 
represents the areas of Pebble Beach, 
and I decided that as former, if my col-
league will, employees of the travel 
and tourism sector, we felt it vitally 
important to make certain that we re-
main competitive, that we try and see 
how we can continue to grow the indus-
try, if my colleague will, again for the 
sake of providing jobs and opportunity 
for Americans and for Floridians, as I 
represent Florida. 

The National Restaurant Association 
and the Travel Industry Association of 
America and the Travel Business 
Round Table and other groups have 
contributed mightily to the presen-
tation, if my colleague will, today, of 
the statistical data. In fact, it was the 
Travel Industry Association of Amer-
ica that worked in conjunction with 
the White House, the 1995 national 
strategy at the White House Con-
ference on Travel and Tourism, in 
order to determine exactly what the 

statistics are, because we want to be 
able to document for the record the 
significance of which travel and tour-
ism relates to people’s home districts. 

And again we have enjoyed being able 
to present these facts for people as we 
once again celebrate Travel and Tour-
ism Week, May 2 through the 8, and 
again I would remind the staff of Mem-
bers of Congress that on Wednesday, 
May 5, it is Tourist Appreciation Day, 
and we will again have a reception in 
the Longworth cafeteria from 5:30 to 
8:30 p.m. 

And again I want to thank specifi-
cally the gentleman from California 
(Mr. FARR), who has been a leading pro-
ponent and advocate of travel and tour-
ism in his district. We are a bipartisan 
committee. We are an advocate for the 
travel and tourism industry. We are 
equally represented by Democrats and 
Republicans because we recognize that 
the growth of opportunity and the 
growth of jobs and the growth of a 
strong community depends on the 
many components and parts that make 
up this unique and great industry. 

f 

GETTING TO THE BOTTOM OF IL-
LEGAL CAMPAIGN CONTRIBU-
TIONS 

The SPEAKER pro tempore (Mr. 
RYAN of Wisconsin). Under the Speak-
er’s announced policy of January 6, 
1999, the gentleman from Indiana (Mr. 
BURTON) is recognized for 60 minutes. 

Mr. BURTON of Indiana. Mr. Speak-
er, my committee, the Committee on 
Government Reform and Oversight, of 
which I am chairman over the past 21⁄2 
years, has been investigating illegal 
campaign contributions that came in 
from a variety of countries around the 
world. Came in from South America, 
from Taiwan, from communist China, 
from Macao, from Indonesia, from 
Egypt, and on and on, and these illegal 
campaign contributions came in to the 
Clinton/Gore Reelection Committee 
and to the Democrat National Com-
mittee. 

During the past 21⁄2 years we have 
been trying, day and night, to get to 
the bottom of this. We have tried to 
get people to come forward and testify, 
we tried to get cooperation from the 
Justice Department, the White House, 
but we have been very, very unsuccess-
ful because there seems to have been a 
stone wall erected by the White House 
and the Justice Department and other 
agencies to keep us from getting to the 
bottom of this. 

We have had 121 people, 121 people 
take the Fifth Amendment or flee the 
country. That is unparalleled in Amer-
ican history, and I have been here on 
the floor a number of times talking 
about this because I think it is unbe-
lievable that foreign governments 
should be able to influence our elec-
tions and even elect a President. Mil-
lions of dollars have come in illegally 
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