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poor, inner-city areas need additional veteri-
narians as well. These areas are hotbeds for 
dangerous diseases carried by animals which 
can then be spread to susceptible children. 

In response to this disparity, I am intro-
ducing the Veterinary Health Enhancement 
Act for Under-served Areas. Under this pro-
posal, veterinary students will be provided 
debt relief for their veterinary school loans 
which often run higher than $120,000. This is 
a voluntary federal program in which the state 
school of veterinary medicine may choose to 
participate. Students may receive this assist-
ance only if they agree to practice in an 
under-served area as mentioned above. The 
result of having veterinarians practicing in 
under-served rural and inner-city areas will 
help improve animal health, will ensure that 
the risk of disease transfer from animals to hu-
mans is minimal, and will lower the health 
risks especially to children who are more sus-
ceptible to these animal health risks. 

This is a non-controversial bill which will 
provide welcome veterinary care to inner city 
and rural areas. I urge all my colleagues to 
support this bill on behalf of their communities. 
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Mr. HEFLEY. Mr. Speaker, I wish to ad-
dress a problem that impacts not only the 
United States Olympic Committee, which is lo-
cated in my district of Colorado Springs, but 
also millions of Americans who are involved in 
the Olympic movement. 

The problem is known as ‘‘ambush mar-
keting,’’ a deceptive practice in which compa-
nies deliberately and falsely suggest that they 
support or are affiliated with an event or orga-
nization. This enables companies to steal the 
benefits of sponsorship of events such as the 
Olympics without paying the associated spon-
sorship fee. 

Numerous American companies such as 
Coca-Cola, McDonald’s and Visa have spent 
millions of dollars for the privilege of being offi-
cial sponsors of the Olympic Games. Com-
peting companies, through deceptive adver-
tising, have attempted to capitalize on the 
goodwill and favorable publicity of an Olympic 
sponsorship without paying the appropriate li-
censing fee. You may ask, ‘‘So what?’’. The 
‘‘so what’’ is that official sponsors have in-
vested time, creativity and money into helping 
our nation’s Olympic effort, while the ambush 
advertisers have invested nothing in the Olym-
pic movement, yet hope to profit from an as-
sociation. 

Ambush marketing has the direct and imme-
diate result of depriving officially licensed 
sponsors of the Olympic Games of the exclu-
sive rights in their product category to adver-
tise their financial support for the Olympic 
Movement and associate with the Olympic 
Games. What will happen in the future if Con-
gress does not put an end to ambush mar-
keting in the context of the Olympic Move-
ment? Advertisers and marketers will, quite 
likely, be less inclined to buy the requisite 

sponsorship packages for the privilege of 
being an ‘‘official Olympic sponsor.’’ Indeed, 
some may think about becoming ambush mar-
keters themselves and enjoy the fruits of an 
Olympic sponsorship without any of the cor-
responding obligations. 

Such a result will most certainly have a dev-
astating effect on the United States Olympic 
Committee which receives no federal funding. 
The current system of private funding has 
worked marvelously in providing the money 
and support that pays for the training, trans-
portation and facilities of our great Olympic 
athletes. However, the system is being threat-
ened. Ambush marketers are diluting the value 
and prestige an Olympic sponsorship. The 
more they erode the value of sponsorship, the 
less incentive others will have to contribute the 
millions of dollars required to enjoy the distinc-
tion of being an official Olympic sponsor and 
support our Olympic athletes. 

I first addressed this issue in a floor state-
ment in 1993, but in the ensuing years the 
practice has become more widespread. While 
the USOC has worked tirelessly to combat 
ambush marketing, it apparently needs better 
tools to put an end to the practice. Only Con-
gress can provide these tools, and it is be-
coming apparent that it is time for us to step 
in. I look forward to working with my col-
leagues next year to craft targeted legislation 
to give the USOC the proper tools necessary 
to combat ambush marketing. 
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Mr. PAUL. Mr. Speaker, I am pleased to 
rise in support of the Social Security Tax Re-
lief Act (H.R. 4865). By repealing the 1993 tax 
increase on Social Security benefits, Congress 
will take a good first step toward eliminating 
one of the most unfair taxes imposed on sen-
iors: the tax on Social Security benefits. 

Eliminating the 1993 tax on Social Security 
benefits has long been one of my goals in 
Congress. In fact, I introduced legislation to 
repeal this tax increase in 1997, and I am 
pleased to see Congress acting on this issue. 
I would remind my colleagues that the jus-
tification for increasing this tax in 1993 was to 
reduce the budget deficit. Now, President Clin-
ton, who first proposed the tax increase, and 
most members of Congress say the deficit is 
gone. So, by the President’s own reasoning, 
there is no need to keep this tax hike in place. 

Because Social Security benefits are fi-
nanced with tax dollars, taxing these benefits 
is yet another incidence of ‘‘double taxation.’’ 
Furthermore, ‘‘taxing’’ benefits paid by the 
government is merely an accounting trick, a 
‘‘shell game’’ which allows members of Con-
gress to reduce benefits by subterfuge. This 
allows Congress to continue using the Social 
Security trust fund as a means of financing 
other government programs and mask the true 
size of the federal deficit. 

Mr. Speaker, the Social Security Tax Relief 
Act, combined with our action earlier this year 

to repeal the earnings limitation, goes a long 
way toward reducing the burden imposed by 
the Federal Government on senior citizens. 
However, I hope my colleagues will not stop at 
repealing the 1993 tax increase, but will work 
to repeal all taxes on Social Security benefits. 
I am cosponsoring legislation to achieve this 
goal, H.R. 761. 

Congress should also act on my Social Se-
curity Preservation Act (H.R. 219), which en-
sures that all money in the Social Security 
Trust Fund is spent solely on Social Security. 
When the government takes money for the 
Social Security Trust Fund, it promises the 
American people that the money will be there 
for them when they retire. Congress has a 
moral obligation to keep that promise. 

In conclusion, Mr. Speaker, I urge my col-
leagues to help free senior citizens from op-
pressive taxation by supporting the Social Se-
curity Benefits Tax Relief Act (H.R. 4865). 1 
also urge my colleagues to join me in working 
to repeal all taxes on Social Security benefits 
and ensuring that moneys from the Social Se-
curity trust fund are used solely for Social Se-
curity and not wasted on frivolous government 
programs. 
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Mr. LEWIS of California. Mr. Speaker, it is 
accurate to say that for Americans headed 
West to Southern California, all roads pass 
through San Bernardino County. And for one 
weekend this month, a half-million people from 
across the United States will head straight to 
San Bernardino to celebrate the most storied 
road of all: Route 66. 

In Its 11th year, the Route 66 Rendezvous 
in downtown San Bernardino has grown from 
300 cars and 4,000 people to 2,448 vehicles 
viewed by 600,000 visitors last year, making it 
one of the nation’s largest free-admission 
events. Through the strong support of local 
businesses—led by chief sponsor Stater Bros. 
Markets—and thousands of volunteers, the 
city of San Bernardino has created one of the 
top family-oriented events in California, ac-
cording to the state’s Division of Tourism. 

Celebrating the car culture that has been 
such a part of modem American history, the 
Rendezvous invites the thousands of visitors 
to watch the classic vehicles parade, race 
their engines in a decibel-measured contest 
and burn out their tires at an abandoned race-
way. Kids are given a chance to build and 
keep their own toys. 

It is no surprise that renewed interest in the 
fabled Route 66 has led America to San 
Bernardino County. Over 200 miles of the 
Mother Road carry travelers from the forbid-
ding Mojave Desert to the doorstep of South-
ern California’s cities. Those who are redis-
covering the first cross-country highway have 
a tremendous resource in Barstow, where the 
newest and most exciting Route 66 museum 
has opened in the historic Harvey House rail-
road depot. Further along the highway West is 
another fine museum in Victorville. 
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