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TRIBUTE TO DETECTIVE GARY 

EDENHOFER 

HON. BRIAN HIGGINS 
OF NEW YORK 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, July 30, 2008 

Mr. HIGGINS. Madam Speaker, I am 
pleased today to honor the accomplishments 
of Detective Gary Edenhofer of the 
Cheektowaga Police Department. 

Detective Edenhofer began his law enforce-
ment career as a patrol officer on the midnight 
shift. He is now retiring as a detective after 31 
years with the force. 

Throughout his career Gary has worked on 
several high-profile cases including robberies 
and homicides. The Western New York com-
munity is greatly appreciative for the increased 
security Detective Edenhofer has offered 
them. 

Gary Edenhofer leaves behind a great leg-
acy, as his career is marked by several high-
lights. In 1989 he was recognized by the Town 
Board for arresting suspects who had burglar-
ized a gun store. He also received com-
mendations in 2005 for his work investigating 
the abduction of a man left locked in a car 
trunk. 

Madam Speaker, I thank you for this oppor-
tunity to honor Detective Edenhofer’s career 
with the Cheektowaga Police Department, and 
I ask you to join me in wishing him the best 
of luck in his future endeavors. 
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FLIGHT 458 

HON. TED POE 
OF TEXAS 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, July 30, 2008 

Mr. POE. Madam Speaker, flying the friend-
ly skies seems to be increasingly out of reach 
for most travelers. I, like many other Ameri-
cans, am a frequent flyer and have been fortu-
nate enough to have always arrived at my 
destination safely. Because of the quick action 
of pilots Captain David Skidmore, 1st Officer 
Michael Nelson Jr. and the crew of Conti-
nental flight 458 on July 22, 2008 this state-
ment still holds true. Captain David Skidmore, 
has worked for Continental Airlines for seven 
years and recently completed his Captain’s 
training in December of 2007. 1st Officer Mi-
chael Nelson Jr. has been with Continental 
since May 2008. 

When our plane suddenly lost altitude and 
cabin pressure on Tuesday afternoon, the pi-
lots regained control of the aircraft without 
hesitation. As I, along with the 117 other peo-
ple, including 6 other members of Congress, 
aboard the D.C.-bound flight from Houston, TX 
put on our oxygen masks we imagined the 
possibilities. While the plane took a steep dis-
sent at rapid speed, Captain David Skidmore 
and 1st Officer Michael Nelson Jr. remained 
calm under the pressure. 

Although faced with a possibly dire situation, 
the pilots were able to safely make an emer-
gency landing in New Orleans. We landed 
with the fire trucks lining the runway—just like 
in the movies. From the time when our flight 

began experiencing difficulties to when we 
were on the ground 20 minutes later, the pilots 
and crew flawlessly executed their emergency 
procedures. Continental Airlines made travel 
arrangements for all 117 passengers and put 
us on three different flights to D.C. We arrived 
in Washington about six hours later. The 
members of Congress did miss votes how-
ever. Ironically, one bill was to upgrade avia-
tion safety. The bill passed unanimously with-
out the missing seven members of Congress. 
No doubt, if present I would have voted yes 
on this bill H.R. 6493. 

The pilot’s combined experience, along with 
the flight crew’s quick action, is truly com-
mendable. I am fortunate, as a passenger, to 
have been in the care of such capable pilot’s 
as Captain David Skidmore, and 1st Officer 
Michael Nelson Jr. 

And that’s just the way it is. 
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HONORING THE REVITALIZATION 
OF YOUNGSVILLE (ROY) ORGANI-
ZATION 

HON. PHIL ENGLISH  
OF PENNSYLVANIA 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, July 30, 2008 

Mr. ENGLISH of Pennsylvania. Madam 
Speaker, today I rise to recognize the Revital-
ization of Youngsville (ROY) organization and 
their extraordinary efforts to promote energy 
conservation in Warren County, Pennsylvania. 

In response to the rising food and energy 
costs, the members of ROY started an innova-
tive project in their community called ‘‘Night 
Out/Lights Out.’’ Starting June 1st, members 
have been asking residents to turn off all of 
their lights, televisions, computers and other 
electrical appliances from 7 to 9 p.m. every 
Sunday during the summer in an effort to cut 
electric costs and promote awareness of rising 
electric and fuel prices. The secondary pur-
pose of the event is to encourage residents to 
go outside and socialize with their neighbors. 

This simple, yet innovative solution to the 
looming energy crisis is a great example of 
how every American can do his or her part to 
conserve energy. In addition to helping local 
citizens reduce their energy consumption, this 
program has revived a deep sense of commu-
nity among the residents of Youngsville. 

Madam Speaker, I hope my colleagues will 
join me in congratulating the members of ROY 
on their successes thus far and encourage 
them to continue their efforts to promote en-
ergy conservation and awareness. 
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THE BENEFITS OF PHYSICAL AND 
HEALTH EDUCATION FOR OUR 
NATION’S CHILDREN 

HON. DENNIS J. KUCINICH 
OF OHIO 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, July 30, 2008 

Mr. KUCINICH. Madam Speaker, I would 
like to thank Chairman MILLER for his contin-
ued commitment to comprehensive education 
and ensuring that all children have access to 

the resources that will help them become 
healthy and productive adults. I would also like 
to thank my friends Congressman RON KIND 
and Congressman ZACH WAMP for their per-
sistence in encouraging healthier lifestyles and 
choices for our nation’s youth. 

The problem of childhood obesity is well- 
documented, and we are all familiar with the 
statistics: 32 percent of the nation’s children 
are overweight, 16 percent are obese, and the 
Department of Health and Human Services 
estimates that the figure will exceed 20 per-
cent by 2010. ‘‘Adult onset’’ diabetes has be-
come a misnomer: incidence of type II has 
doubled in youth. As computers, cell phones, 
video game systems, and other types of tech-
nology become more prevalent in America’s 
homes, children are redefining ‘‘recreation’’ 
away from physical activity and toward sed-
entary activities. 

Responses to this epidemic abound, and 
they need to be supported and enhanced. 
Youth need more regular physical activity, par-
ents must make healthier decisions regarding 
family diet, exposure to technology must be 
monitored and regulated, and nutrition edu-
cation must be a component of elementary 
and middle school curricula. 

At the same time, however, I believe if we 
are to combat this problem effectively we must 
also understand and address the causes of 
the problem. One of the causes that particu-
larly distresses me, and one that receives rel-
atively little attention, is the aggressive and 
predatory marketing of food and beverages to 
children and adolescents. 

In 2006 the Institute of Medicine reported 
that it is estimated that more than $10 billion 
annually is spent marketing food and bev-
erages to youth; the vast majority of that 
money is spent marketing items with marginal 
or no nutritive value. Do they get a bang for 
the buck? Food and beverage sales to chil-
dren and youth exceed $27 billion annually. 
They wouldn’t do it if it didn’t work. 

While television remains the most popular 
medium for marketing, food and beverage 
companies have been industrious, to say the 
least, in creating new means to market their 
products and create branding opportunities. 
Product placement in movies, video games, 
music videos, and even news broadcasts en-
sure exposure to brands and products despite 
best efforts to avoid commercials and print ad-
vertisements. Banner and pop-up advertise-
ments on the internet intrude on children’s 
surfing routinely, despite the best software 
protections. Sponsorship at school sporting 
events, advertisements in school newspapers 
and in prepackaged media, and snacks in 
vending machines ensure that children are ex-
posed to products and brands throughout the 
school day. We are fast approaching the day, 
if we aren’t there already, when children find 
respite from food and beverage marketing only 
as they close their eyes to sleep. 

This is not harmless advertising. Food and 
beverage marketing uses the best research 
available about brain development to ensure 
that their products are exposed to minds not 
yet fully developed. Again the Institute of Med-
icine reports that research tells us that hu-
mans develop consumption motives and val-
ues at an early age. In other words, devel-
oping brand allegiances early in life is profit-
able. The report also tells us that children 
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