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efforts, but many say Alta Gracia has gone 
further than others by embracing higher 
wages and unionization. A living wage is 
generally defined as the amount of money 
needed to adequately feed and shelter a fam-
ily. 

‘‘What really counts is not what happens 
with this factory over the next six months,’’ 
Mr. Wilkerson says. ‘‘It’s what happens six 
years or 10 years from now. We want badly 
for this to live on.’’ 

Santa Castillo agrees. She and many co- 
workers toiled at other factories for the min-
imum wage, currently $147 a month in this 
country’s free-trade zones, where most ap-
parel factories are located. That amount, 
worker after worker lamented in interviews 
for this article, falls woefully short of sup-
porting a family. 

The Alta Gracia factory has pledged to pay 
employees nearly three and a half times the 
prevailing minimum wage, based on a study 
done by a workers’ rights group that cal-
culated the living costs for a family of four 
in the Dominican Republic. 

While some critics view the living wage as 
do-gooder mumbo-jumbo, Ms. Castillo views 
it as a godsend. In her years earning the 
minimum wage, she said she felt stuck on a 
treadmill—never able to advance, often bor-
rowing to buy necessities. 

‘‘A lot of times there was only enough for 
my kids, and I’d go to bed hungry,’’ she says. 
‘‘But now I have money to buy meat, oat-
meal and milk.’’ 

With higher wages, she says, her family 
can move up in the world. She is now able to 
borrow $1,000 to begin building her future 
home and feels able to fulfill her dreams of 
becoming a minister at her local evangelical 
church. 

‘‘I hope God will continue to bless the peo-
ple who brought this factory to our commu-
nity,’’ she says. 

In many ways, the factory owes its exist-
ence to an incident a decade ago, when Joe 
Bozich was attending his son’s high school 
basketball game. His vision suddenly became 
blurred, and he could hardly make out his 
son on the court. A day later, he couldn’t 
read. 

A doctor told him the only thing that 
would cause his vision to deteriorate so rap-
idly was a brain tumor. 

So he went in for an M.R.I. ‘‘My doctor 
said, ‘The good news is you don’t have a 
brain tumor, but the bad news is you have 
multiple sclerosis,’ ’’ he says. 

For three days, he couldn’t see. He worried 
that he would be relegated to a wheelchair 
and ventilator and wouldn’t be able to sup-
port his family. At the same time, a close 
friend and his brother died, and then one of 
his children began suffering from anxiety. 

‘‘I thought of people who were going 
through the same thing as my child and 
me,’’ Mr. Bozich recalls. ‘‘Fortunately, we 
had the resources for medical help, and I 
thought of all the families that didn’t.’’ 

‘‘I started thinking that I wanted to do 
something more important with my business 
than worry just about winning market 
share,’’ he adds. ‘‘That seemed kind of empty 
after what I’ve been through. I wanted to 
find a way to use my business to impact peo-
ple that it touched on a daily basis.’’ 

He regained his full vision after three 
weeks and says he hasn’t suffered any fur-
ther attacks. Shortly after Mr. Bozich recov-
ered, Knights Apparel set up a charity, 
weKAre, that supports a home for orphans 
and abused children. But he says he wanted 
to do more. 

A national collegiate bodybuilding cham-
pion at Vanderbilt, Mr. Bozich was hired by 

Gold’s Gym after graduation and later found-
ed a unit in the company that sold Gold’s ap-
parel to outside retailers. Building on that 
experience, Mr. Bozich started Knights Ap-
parel in 2000. 

Still solidly built at 47, he has made ap-
parel deals with scores of universities, ena-
bling Knights to surpass Nike as the No. 1 
college supplier. Under Mr. Bozich, Knights 
cooperates closely with the Worker Rights 
Consortium, a group of 186 universities that 
press factories making college-logo apparel 
to treat workers fairly. 

Scott Nova, the consortium’s executive di-
rector, says Mr. Bozich seems far more com-
mitted than most other apparel executives 
to stamping out abuses—like failure to pay 
for overtime work. Knights contracts with 30 
factories worldwide. At a meeting that the 
two men had in 2005 to address problems at 
a Philippines factory, Mr. Bozich floated the 
idea of opening a model factory. 

Mr. Nova loved the idea. He was frustrated 
that most apparel factories worldwide still 
paid the minimum wage or only a fraction 
above—rarely enough to lift families out of 
poverty. (Minimum wages are 15 cents an 
hour in Bangladesh and around 85 cents in 
the Dominican Republic and many cities in 
China—the Alta Gracia factory pays $2.83 an 
hour.) 

Mr. Bozich first considered opening a fac-
tory in Haiti, but was dissuaded by the coun-
try’s poor infrastructure. Mr. Nova urged 
him to consider this depressed community, 
hoping that he would employ some of the 
1,200 people thrown out of work when the Ko-
rean-owned cap factory closed. 

Mr. Bozich turned to a longtime industry 
executive, Donnie Hodge, a former executive 
with J.P. Stevens, Milliken and Gerber 
Childrenswear. Overseeing a $500,000 renova-
tion of the factory, Mr. Hodge, now president 
of Knights, called for bright lighting, five 
sewing lines and pricey ergonomic chairs, 
which many seamstresses thought were for 
the managers. 

‘‘We could have given the community a 
check for $25,000 or $50,000 a year and felt 
good about that,’’ Mr. Hodge said. ‘‘But we 
wanted to make this a sustainable thing.’’ 

The factory’s biggest hurdle is self-im-
posed: how to compete with other apparel 
makers when its wages are so much higher. 

Mr. Bozich says the factory’s cost will be 
$4.80 a T-shirt, 80 cents or 20 percent more 
than if it paid minimum wage. Knights will 
absorb a lower-than-usual profit margin, he 
said, without asking retailers to pay more at 
wholesale. 

‘‘Obviously we’ll have a higher cost,’’ Mr. 
Bozich said. ‘‘But we’re pricing the product 
such that we’re not asking the retailer or the 
consumer to sacrifice in order to support it.’’ 

Knights plans to sell the T’s for $8 whole-
sale, with most retailers marking them up to 
$18. 

‘‘We think it’s priced right and has a tre-
mendous message, and it’s going to be mar-
keted like crazy,’’ says Joel Friedman, vice 
president of general merchandise at Barnes 
& Noble College Booksellers. He says Barnes 
& Noble will at first have smaller-than-usual 
profit margins on the garments because it 
will spend heavily to promote them, through 
a Web campaign, large signs in its stores and 
other methods. 

It helps to have many universities backing 
the project. Duke alone placed a $250,000 
order and will run full-page ads in the cam-
pus newspaper, put postcards in student 
mailboxes and hang promotional signs on 
light poles. Barnes & Noble plans to have 
Alta Gracia’s T’s and sweats at bookstores 

on 180 campuses by September and at 350 this 
winter, while Follett, the other giant college 
bookstore operator, plans to sell the T’s on 
85 campuses this fall. 

Still, this new, unknown brand could face 
problems being sold alongside Nike and 
Adidas gear. ‘‘They have to brand this well— 
simply, clearly and elegantly—so college 
students can understand it very fast,’’ says 
Kellie A. McElhaney, a professor of cor-
porate social responsibility at the University 
of California, Berkeley. ‘‘A lot of college stu-
dents would much rather pay for a brand 
that shows workers are treated well.’’ 

Nike and Adidas officials said their compa-
nies have sought to improve workers’ welfare 
through increased wages and by belonging to 
the Fair Labor Association, a monitoring 
group that seeks to end sweatshop condi-
tions. A Nike spokesman said his company 
would ‘‘watch with interest’’ the Knights ini-
tiative. 

To promote its gear, Knights is preparing a 
video to be shown at bookstores and a Web 
documentary, both highlighting the im-
provements in workers’ lives. The T-shirts 
will have hanging tags with pictures of Alta 
Gracia employees and the message ‘‘Your 
purchase will change our lives.’’ The tags 
will also contain an endorsement from the 
Worker Rights Consortium, which has never 
before backed a brand. 

In a highly unusual move, United Students 
Against Sweatshops, a nationwide college 
group that often lambastes apparel factories, 
plans to distribute fliers at college book-
stores urging freshmen to buy the Alta 
Gracia shirts. 

‘‘We’re going to do everything we can to 
promote this,’’ says Casey Sweeney, a leader 
of the group at Cornell. ‘‘It’s incredible that 
I can wear a Cornell hoodie knowing the 
workers who made it are being paid well and 
being respected.’’ 

One such worker is Maritza Vargas. When 
BJ&B ran the factory, she was a stand-up- 
for-your-rights firebrand fighting for 20 
union supporters who had been fired. 

Student groups and the Worker Rights 
Consortium pressed Nike and other compa-
nies that used the factory to push BJ&B to 
recognize the union and rehire the fired 
workers. BJ&B relented. Today, Ms. Vargas 
is president of the union at the new plant 
and sings a very different tune. In inter-
views, she and other union leaders praised 
the Alta Gracia factory and said they would 
do their utmost to make it succeed and 
grow. Mireya Perez said the living wage 
would enable her to send her 16-year-old 
daughter to college, while Yolando Simon 
said she was able to pay off a $300 debt to a 
grocer. 

At other factories, workers said, managers 
sometimes yelled or slapped them. Several 
said they were not allowed to go home when 
sick, and sometimes had to work past mid-
night after beginning at 7:30 a.m. 

Comparing this factory with other ones, 
Ms. Vargas said, ‘‘The difference is heaven 
and earth.’’ 
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HONORING ROBERT DEDMAN 

HON. JIM COOPER 
OF TENNESSEE 

IN THE HOUSE OF REPRESENTATIVES 

Monday, July 26, 2010 

Mr. COOPER. Madam Speaker, I rise today 
to recognize Robert Dedman, a dedicated 
public servant who is completing his third term 
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as Wilson County Mayor. Since 1998, Mayor 
Dedman has served with distinction as Wilson 
County’s Executive and has announced that 
he plans to retire at the end of the current 
term. 

A lifelong resident of Lebanon and Wilson 
County, this native son has also rendered 
meritorious service to his fellow citizens as 
Wilson County Assessor of Property and as a 
Lebanon City Councilman representing Ward 
4. 

After completing a tour of duty in the United 
States Army in the 1950’s, Robert Dedman 
worked for the American Legion for many 
years before entering public service. He began 
his long and distinguished career in govern-
ment in 1972, when he was hired as the first 
Purchasing Agent for the City of Lebanon. He 
also enjoyed a productive tenure with the Ten-
nessee Secretary of State’s Personal Property 
and Inventory Division from 1978 until 1984. 
Robert Dedman additionally served Ten-
nessee’s 100th General Assembly as a Sen-
ate sergeant-at-arms. 

Because of his broad experience in local, 
county, and state governments, Mayor 
Dedman was successful in promoting a har-
monious relationship between and among all 
levels of government to accomplish Wilson 
County’s future goals. 

Madam Speaker and Distinguished Col-
leagues, Robert Dedman is a remarkable man 
who has compiled a singular record during his 
exemplary career in county and state govern-
ment. Please join me in honoring him as he 
retires after thirty-eight years of outstanding 
service to the people of Wilson County and 
Tennessee. 
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PERSONAL EXPLANATION 

HON. TODD TIAHRT 
OF KANSAS 

IN THE HOUSE OF REPRESENTATIVES 

Monday, July 26, 2010 

Mr. TIAHRT. Madam Speaker, on July 
22nd, I missed six rollcall votes numbered 
461, 462, 463, 464, 465, and 466 because I 
was unavoidably detained in Kansas. 

Rollcall No. 461 was a vote on H. Res. 
1550, providing for consideration of the Sen-
ate amendment to the House amendment to 
the Senate amendment to H.R. 4213, Unem-
ployment Compensation Extension Act of 
2010. Had I been present, I would have voted 
‘‘no.’’ 

Rollcall No. 462 was a vote on H.R. 1469, 
the Child Protection Improvements Act of 
2010. Had I been present, I would have voted 
‘‘aye.’’ 

Rollcall No. 463 was a vote on H.R. 4213, 
the Unemployment Compensation Extension 
Act of 2010. Had I been present, I would have 
voted ‘‘no.’’ 

Rollcall No. 464 was a vote on H.R. 5341, 
to designate the facility of the United States 
Postal Service located at 100 Orndorf Drive in 
Brighton, Michigan, as the Joyce Rogers Post 
Office Building. Had I been present, I would 
have voted ‘‘aye.’’ 

Rollcall No. 465 was a vote on ordering the 
previous question for H.R. 4773, providing for 
consideration of H.R. 1264, Multiple Peril In-

surance Act of 2009. Had I been present, I 
would have voted ‘‘no.’’ 

Rollcall No. 466 was a vote on H. Res. 
1549, providing for consideration of H.R. 1264, 
Multiple Peril Insurance Act of 2009. Had I 
been present, I would have voted ‘‘no.’’ 

f 

PERSONAL EXPLANATION 

HON. JOHN BARROW 
OF GEORGIA 

IN THE HOUSE OF REPRESENTATIVES 

Monday, July 26, 2010 

Mr. BARROW. Madam Speaker, due to 
prior commitments in my district, I was absent 
from the House Monday, July 19 and Tues-
day, July 20, 2010, and thus did not cast any 
votes on those dates. Had I been present, I 
would have voted in the following way on bills 
considered by the House: ‘‘yea’’ on rollcall 
448; ‘‘yea’’ on rollcall 449; ‘‘yea’’ on rollcall 
450; ‘‘yea’’ on rollcall 451; ‘‘yea’’ on rollcall 
452; and ‘‘yea’’ on rollcall 453. 
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IN HONOR OF COLONEL GEORGE 
JUSKALIAN 

HON. FRANK R. WOLF 
OF VIRGINIA 

IN THE HOUSE OF REPRESENTATIVES 

Monday, July 26, 2010 

Mr. WOLF. Madam Speaker, I rise today to 
honor Army Colonel George Juskalian, a con-
stituent from Centreville, Virginia, for his dedi-
cated service in World War II, Korea, and Viet-
nam. He passed away on July 4, 2010, at age 
96, having served nearly 30 years on active 
duty. 

Colonel Juskalian was one of the most high-
ly decorated Armenian-American veterans to 
ever serve in the U.S. Military. He also was a 
member of the Armenian Assembly of Amer-
ica. He joined the United States Army in 1939 
and was called to active duty as a first lieuten-
ant in 1940 and served with distinction in 
World War II. He continued to serve for three 
decades, as a battalion commander in combat 
in the Korean War as well as a military adviser 
in the Vietnam campaign. 

He was in General Eisenhower’s secretariat 
in the Pentagon between 1945 and 1948 and 
an adviser to the Imperial Iranian Army in 
Tehran. He was captured by the Germans in 
Tunisia and spent 27 months in prisoner of 
war camps in Italy, Germany, and Poland. He 
retired with the rank of colonel in 1967. 

Colonel Juskalian received the Army’s sec-
ond highest award, known as ‘‘the Legion of 
Merit,’’ for non-combat service. He also re-
ceived the Silver Star, the Bronze Star, the 
Army Commendation Medal, the Air Medal 
and the Parachutist Badge, and the combat 
Infantry Badge with a Star awarded for World 
War II and the Korean War. 

Madam Speaker, I salute Colonel Juskalian 
for his patriotism and service to our Nation 
and express deepest sympathy to his wife 
Lucine and family on his passing. 

HONORING MR. J. CLYDE HOOKER, 
JR. 

HON. THOMAS S.P. PERRIELLO 
OF VIRGINIA 

IN THE HOUSE OF REPRESENTATIVES 

Monday, July 26, 2010 

Mr. PERRIELLO. Madam Speaker, I rise 
today in honor of a leader in the Martinsville, 
Virginia, community, Mr. J. Clyde Hooker, Jr., 
who died on Monday, July 12. 

Born December 20, 1920, J. Clyde Hooker, 
Jr. was the son of J. Clyde Hooker, Sr. and 
Mabel Bassett Hooker. He graduated as val-
edictorian from Virginia Military Institute in 
1942, and soon after, joined the allied troops 
in Europe during World War II. He served until 
1946 when he was discharged with the rank of 
Captain. During his service in the Third Army, 
he was decorated with the Bronze Star and 
three campaign stars. 

Upon returning from abroad, Mr. Hooker 
began working at his father’s furniture busi-
ness starting out in the factory before entering 
sales. In 1960, he was elected president of 
Hooker Furniture and during the ensuing 40 
years, took the business to new heights. His 
ability to recognize changing trends and imple-
ment new manufacturing methods enabled the 
company to grow from 375 employees to over 
2,000 and to increase sales from $4.4 million 
to $250 million. His peers recognized him as 
a giant in the furniture industry, inducting him 
into the American Furniture Hall of Fame in 
1997. Yet, Mr. Hooker will be remembered 
throughout the Martinsville community for far 
more than just his contributions to the furniture 
industry. 

Mr. Hooker was active as a philanthropist 
throughout Martinsville, helping support pro-
grams that benefitted a wide range of inter-
ests. He provided for children through his sup-
port of the local YMCA and Boy Scout troops, 
for the arts through his donations to the Pied-
mont Arts Association, for animals through his 
contributions to the local SPCA, and for the 
less fortunate through his gifts to the 
Martinsville-Henry County United Way. Mr. 
Hooker, however, gave far more than mone-
tary contributions. He dedicated his time to 
these organizations and provided them with 
advice and support. As one local leader stat-
ed, ‘‘He made everybody feel like they were 
the most important person in the world.’’ 

Most notable, however, was his dedication 
to his employees. His workers admired him 
and he treated them as equals, often visiting 
with them on the floor of the manufacturing 
plant. Additionally, he and his mother set up 
the Hooker Educational Foundation to provide 
scholarships to children and spouses of Hook-
er Furniture employees. 

Mr. Hooker’s passing, our community lost a 
leader and dear friend who can never be re-
placed. His memory will live on in all of the 
lives he touched. Mr. Hooker is survived by 
his devoted wife, Katherine; his daughter 
Katherine, three grandchildren, and three 
great-grandchildren. On behalf of Virginia’s 5th 
District, I honor the passing of one of our fin-
est business visionaries and magnanimous 
philanthropists, and ask that his legacy be re-
membered for years to come. 
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