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TRIBUTE TO HONOR FLIGHT OF 

EASTERN OREGON 

HON. GREG WALDEN 
OF OREGON 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, September 29, 2010 

Mr. WALDEN. Madam Speaker, I rise on 
the occasion of Honor Flight of Eastern Or-
egon’s inaugural journey of 10 of Oregon’s 
World War II veterans to visit their memorial 
here in Washington, DC. On behalf of a grate-
ful delegation, state, and country, we welcome 
these heroes. 

The veterans on this initial flight from East-
ern Oregon are World War II veterans: Bob L. 
Hemstreet, U.S. Army; Raymond ‘‘Ray’’ J. 
Kuhn, U.S. Navy; Lavonne ‘‘Vonnie’’ I. Kuhn, 
U.S. Navy; Arthur ‘‘Art’’ C. Krantz, U.S. Army; 
Walter ‘‘Walt’’ D. Goodman, U.S. Navy; Gifford 
S. Hulse, U.S. Army; Leonard ‘‘Lenny’’ V. 
Morse, U.S. Army Air Force; Minnie ‘‘Marie’’ 
M. Colombari, U.S. Navy; David A. House, 
U.S. Army Air Force; and Henry ‘‘Milt’’ M. 
Prowell, U.S. Army. 

Madam Speaker, these 10 veterans from 
Oregon are joining over 35,000 veterans from 
across the country who, since 2005, have 
been transported from their home states to our 
Nation’s capital at absolutely no cost to them 
or their families, to visit and reflect at memo-
rials built here in their honor. 

The fact that these soldiers, sailors, airmen, 
Marines, and Coast Guardsmen would uproot 
themselves from their homes and families and 
put themselves in harm’s way for our country 
is very humbling. The sacrifices they—and the 
families they left behind—made are truly in-
credible. The debt of gratitude we owe them 
can never be repaid, for without their honor, 
courage, commitment, and above all—sacrifice 
we would not be able to enjoy the freedoms 
we have today. 

Please join me in thanking these Oregon 
veterans and the volunteers of Honor Flight of 
Eastern Oregon for their dedication, commit-
ment, and service to this great Nation. 
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IN COMMEMORATION OF THE 99TH 
NATIONAL DAY OF TAIWAN 

HON. DAVID WU 
OF OREGON 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, September 29, 2010 

Mr. WU. Madam Speaker, October 10, 
2010, heralds 99 years of the Republic of 
China (Taiwan). I would like to offer my con-
gratulations and best wishes to the people of 
Taiwan in commemoration of this 99th Na-
tional Day. 

Taiwan is one of the United States’ strong-
est allies and is dedicated to the principles of 
democracy, human rights, and the rule of law. 
I was deeply honored to meet with Taiwan’s 
President Ma Ying-jeou at the beginning of 
this year, and I hope to someday welcome 
him and Taiwan’s other high-level elected and 
appointed officials to our Nation’s capital. 

Moreover, in May I introduced H. Res. 1352, 
a resolution supporting the goals and ideals of 
Taiwanese American Heritage Week and rec-

ognizing the close relationship between the 
United States and Taiwan. Taiwanese Ameri-
cans have played a critical role in strength-
ening the fabric of American society and in 
deepening the friendship and understanding 
between the peoples of the United States and 
Taiwan. 

In celebration of the 2010 Double Tenth Na-
tional Day, it is my hope that the United 
States, Taiwan, and the People’s Republic of 
China can continue to work together to pro-
mote enduring peace and prosperity across 
the Taiwan Strait. 
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IN SUPPORT OF NATIONAL 
TRADEMARK EXPO 

HON. JAMES P. MORAN 
OF VIRGINIA 

IN THE HOUSE OF REPRESENTATIVES 

Wednesday, September 29, 2010 

Mr. MORAN of Virginia. Madam Speaker, I 
rise today to express my support for the 
United States Patent and Trademark Office’s 
(USPTO) National Trademark Expo. In a time 
of ongoing challenges for the American and 
global economy, I want to join the USPTO in 
its efforts to recognize the vital role trade-
marks play in the economy. The 2008 and 
2009 National Trademark Expos were very 
successful and well-attended by the trademark 
community and public at large. This year’s 
two-day event will be held on Friday, October 
15th, from 10 a.m. to 6 p.m., and Saturday, 
October 16th, from 10 a.m. to 4 p.m., at the 
USPTO headquarters in Alexandria, Virginia. 
The purpose of the Expo is to educate the 
public about the value and important role 
trademarks play in our society and the global 
marketplace. 

Trademarks are words, names, symbols, 
sounds, or colors that identify and distinguish 
the goods and services of one party from 
those of others. The National Trademark Expo 
will display different types of trademarks such 
as sound marks and trademarks that identify 
shapes and configurations of products and will 
feature company booths, themed displays, 
costumed characters, and inflatables. Banners 
will feature information on century-old reg-
istered trademarks, the historical evolution and 
transformation of trademarks, and the history 
of people behind certain trademarks. The 
Expo will also feature children’s workshops, 
story time and guided tours. Educational lec-
tures for adults will include lectures on Intel-
lectual Property for Small Businesses, ‘‘Why 
Buy ‘Legit’: About Counterfeit Goods,’’ ‘‘How 
to File a Trademark,’’ ‘‘Top Mistakes in Trade-
mark Applications and How to Best Avoid 
Them,’’ and ‘‘Trademarks 101.’’ A video made 
to instruct pro se applicants will play in the 
National Inventors Hall of Fame Museum 
throughout the Expo. Also, the Museum’s cur-
rent exhibit highlights important food trade-
marks throughout the years. 

During the Trademark Expo, costumed 
trademarked characters will introduce them-
selves during the opening ceremony and 
make appearances throughout the Expo, join-
ing the USPTO’s own Trademark character, T. 
Markey. A new cast of characters, including 
Clifford the Big Red Dog®, Lorax®, GEICO’s 

Gecko®, Chick-Fil-A’s® cow, The Berenstain 
Bears®, Dippin’ Dots®, and a 5-Hour Energy® 
bottle character will join veteran Expo char-
acters Pillsbury’s Doughboy®, Hershey’s Kiss-
es®, Hershey’s® milk chocolate bar, Reese’s 
Peanut Butter Cups®, Crayola® crayons’ mas-
cot Tip, Betty Boop®, Dennis the Menace®, 
Popeye®, Olive Oyl®, Curious George®, and 
Sprout®. Large inflatable characters, including 
the Michelin® man, The Cat in the Hat®, 
Green Giant®, NFL® football players, colle-
giate mascots, and Chick-Fil-A’s® cow will 
once again transform the USPTO’s campus 
into a ‘‘Trademark Theme Park’’. Caterpillar® 
equipment and a NASCAR® show car for 5- 
Hour Energy® will also decorate the grounds. 
A story time featuring literary trademarked 
characters sponsored by Hooray for Books!, a 
local children’s bookstore, will help tell the 
story of the prevalence of trademarks in our 
daily lives. 

On average, people are exposed to 1,500 
trademarks each day and more than 30,000 if 
they make a trip to the grocery store. In a time 
of globalization, counterfeit goods pose an in-
creasing threat to American businesses. A dis-
play of counterfeit goods alongside authentic 
goods, as well as an anti-counterfeiting lec-
ture, will highlight the damaging effects of 
counterfeit goods on the economy as well as 
the USPTO’s anti-counterfeiting efforts. Coun-
terfeit goods cost the United States billions of 
dollars and hundreds of thousands of jobs an-
nually as well as undermining consumer con-
fidence in brand integrity when purchasers en-
counter knock-off goods of inferior quality. 

Some of America’s leading large corpora-
tions, small businesses, governmental agen-
cies, and non-profits will highlight the various 
types of trademarks and the benefits of Fed-
eral trademark registration. The exhibitors in-
clude CMG Worldwide Corporation; Inter-
national Trademark Association, Inc. (INTA); 
U.S. Department of Commerce, International 
Trade Administration (ITA); National IPR Co-
ordination Center, U.S. Immigration and Cus-
toms Enforcement (ICE); U.S. Customs and 
Border Protection (CBP); Wells Fargo & Com-
pany; Innovation Ventures, LLC; American In-
tellectual Property Law Association, Inc. 
(AIPLA); Elevation Burger (Elevation Fran-
chise Ventures, LLC); Idaho Potato Commis-
sion; Pepsom Group, Inc.; Dippin’ Dots, Inc.; 
Caterpillar, Inc.; CFA Properties, Inc.; The 
Travelers Companies, Inc.; Hillerich & Bradsby 
Co. (Louisville Slugger); The Hershey Com-
pany; GED Testing Service; and GEICO. 

The Trademark Expo will emphasize 
USPTO’s role in reviewing trademark applica-
tions and issuing Federal trademark registra-
tions. American innovation and its associated 
intellectual property are critical to job creation 
and economic recovery. Through the registra-
tion of trademarks, the USPTO assists busi-
nesses in protecting their investments, pro-
moting goods and services in the U.S. and 
around the world, and safeguarding con-
sumers against confusion and deception in the 
marketplace. I applaud the USPTO for its con-
tinued efforts to educate the public on the role 
of trademarks through the National Trademark 
Expo. I urge my colleagues to join me in rec-
ognizing the USPTO at this time when trade-
mark protection and intellectual property rights 
play an increasingly important role in our glob-
al economy. And, I encourage the public and 

VerDate Mar 15 2010 11:55 Aug 26, 2013 Jkt 089102 PO 00000 Frm 00058 Fmt 0689 Sfmt 9920 E:\BR10\E29SE0.002 E29SE0W
R

E
IE

R
-A

V
IL

E
S

 o
n 

D
S

K
5T

P
T

V
N

1P
R

O
D

 w
ith

 B
O

U
N

D
 R

E
C

O
R

D


		Superintendent of Documents
	2020-02-12T01:32:34-0500
	US GPO, Washington, DC 20401
	Superintendent of Documents
	GPO attests that this document has not been altered since it was disseminated by GPO




