PRICES

Producer Prices

The producer price index for final demand rose 0.3 percent in November. Prices for final demand goods fell 0.1
percent and prices for final demand services rose 0.5 percent.
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[November 2009=100, except as noted; monthly data seasonally adjusted]

Final Processed goods | Unprocessed goods
Final demand goods Final demand services demand for intermediate for intermediate
less demand (1982=100) | demand (1982=100) | Services
et ?Jtall foods, for .
erio ina Transpor- energy, Less intermedi-
demand! fLes[sj taﬁgn and food Notnfqold ate
Total Foods? | Energy a?r?d Total Trade 3 and Other A tra(%%] 3 Total and Total maleesr;a S| demand
- ug.
energy warienréous ( =?[][])2 energy energy
Rel. imp. * 100.0 20.034 67.860 100.0| 73245 100.0 22.814 100.0
2005 ..o | . SSUUSTSUOTRUR (NUOPRUURUUROR ISVOPRUOTRRR IOV 154.0 154.6 1822 202.4
2006 .. 164.0 163.8 184.8 2445
2007 .. 170.7 168.4 2071 282.6
2008 .. 188.3 180.9 251.8 324.4
2009 .. . . 1725 1734 1752 248.4
2010 .. 8 . 7 9 183.4 180.8 212.2 329.1
2011 .. 105.7 104.9 104.0 102.5 199.9 192.0 249.4 3904
2012 .. 107.7 106.8 106.7 103.9 200.7 192.6 2414 369.6 105.3
2013 .. 109.1 107.9 108.2 1058 | ...... 200.8 193.8 246.7 351.2 107.2
2014 .. 1109 109.5 110.2 107.5 101.5 201.9 195.2 249.3 345.7 108.9
2014: 111 109.7 1115 108.0 1019 1989| 1948| 2347| 3318 1095
110.8 109.7 1121 108.2 102.0 195.4 193.6 222.4 329.8 109.7
2015: 110.0 109.8 112.7 108.0 101.8 190.7 191.6 201.7 326.6 109.8
109.6 109.8 1109 108.1 101.8 189.7 191.0 194.2 309.4 109.6
109.6 109.8 111 108.2 101.8 189.3 190.5 192.8 304.5 109.9
109.5 . 109.8 111.0 108.6 102.0 187.8 190.2 1939 303.9 1104
1101 103.2 110.0 111 108.5 102.0 189.7 190.3 200.4 304.3 110.3
1105 104.8 110.4 1115 108.8 102.3 190.8 1904 201.4 304.2 110.4
1106 104.2 110.4 112.2 109.0 102.4 190.4 190.1 194.9 302.2 110.7
110.5 101.2 110.1 1124 109.2 102.5 189.2 189.5 187.5 288.6 1M11.2
109.9 95.2 110.1 112.0 108.9 102.2 186.4 188.3 181.6 285.3 1104
109.5 95.2 109.8 11.2 108.8 102.1 185.7 187.9 181.6 281.6 110.0
Nov ... 109.8 94.6 109.7 1125 108.9 102.2 184.6 187.2 1723 271.9 110.0

Tincludes final demand construction, not shown separately.
2 Does not include food and beverages for immediate consumption, which are defined as the service of preparing meals, snacks, and beverages to customer order for immediate consumption.
3 Trade indexes measure changes in margins received by wholesalers and retailers.
4 Relative importance, December 2014.

Source: Department of Labor (Bureau of Labor Statistics).
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