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CHAPTER 66—PROMOTION OF EXPORT
TRADE

SUBCHAPTER I—EXPORT TRADING COMPANIES
AND TRADE ASSOCIATIONS

Sec.

4001. Congressional findings and declaration of pur-
pose.

Definitions.

Office of Export Trade in Department of Com-

merce.

SUBCHAPTER II—EXPORT TRADE CERTIFICATES
OF REVIEW

Export trade promotion duties of Secretary of
Commerce.

Application for issuance of certificate of re-
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trade; compliance with regulations.
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(a) Requirements.
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in certificate.

(c) Expedited action.
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after denial.
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cate; revocation.
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civil investigative demand.
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(¢) Inadmissibility in antitrust proceed-
ings.
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antitrust actions.
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pliance; award of costs to successful
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ments not applicable.
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SUBCHAPTER I—EXPORT TRADING
COMPANIES AND TRADE ASSOCIATIONS

SUBCHAPTER REFERRED TO IN OTHER SECTIONS

This subchapter is referred to in title 7 sections 7257,
7258.

§4001. Congressional findings and declaration of
purpose

(a) The Congress finds that—

(1) United States exports are responsible for
creating and maintaining one out of every
nine manufacturing jobs in the United States
and for generating one out of every seven dol-
lars of total United States goods produced;

(2) the rapidly growing service-related indus-
tries are vital to the well-being of the United
States economy inasmuch as they create jobs
for seven out of every ten Americans, provide
65 per centum of the Nation’s gross national
product, and offer the greatest potential for
significantly increased industrial trade involv-
ing finished products;

(3) trade deficits contribute to the decline of
the dollar on international currency markets
and have an inflationary impact on the United
States economy;

(4) tens of thousands of small- and medium-
sized United States businesses produce export-
able goods or services but do not engage in ex-
porting;

(5) although the United States is the world’s
leading agricultural exporting nation, many
farm products are not marketed as widely and
effectively abroad as they could be through ex-
port trading companies;

(6) export trade services in the United States
are fragmented into a multitude of separate
functions, and companies attempting to offer
export trade services lack financial leverage
to reach a significant number of potential
United States exporters;

(7) the United States needs well-developed
export trade intermediaries which can achieve
economies of scale and acquire expertise en-
abling them to export goods and services prof-
itably, at low per unit cost to producers;

(8) the development of export trading compa-
nies in the United States has been hampered
by business attitudes and by Government reg-
ulations;

(9) those activities of State and local govern-
mental authorities which initiate, facilitate,
or expand exports of goods and services can be
an important source for expansion of total
United States exports, as well as for experi-
mentation in the development of innovative
export programs keyed to local, State, and re-
gional economic needs;



