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(2) Appropriate United States Government
agencies are authorized and encouraged to pro-
vide remote sensing data, technology, and train-
ing to developing nations as a component of pro-
grams of international aid.

(3) The Secretary of State shall promptly re-
port to the Secretary and Landsat Program
Management any instances outside the United
States of discriminatory distribution of Landsat
data.

(¢) Status report

The Landsat Program Management shall, as
often as necessary, provide to the Congress com-
plete and updated information about the status
of ongoing operations of the Landsat system, in-
cluding timely notification of decisions made
with respect to the Landsat system in order to
meet national security concerns and inter-
national obligations and policies of the United
States Government.

(d) Reimbursements

If, as a result of technical modifications im-
posed on a licensee under subchapter IT of this
chapter on the basis of national security con-
cerns, the Secretary, in consultation with the
Secretary of Defense or with other Federal agen-
cies, determines that additional costs will be in-
curred by the licensee, or that past development
costs (including the cost of capital) will not be
recovered by the licensee, the Secretary may re-
quire the agency or agencies requesting such
technical modifications to reimburse the 1i-
censee for such additional or development costs,
but not for anticipated profits. Reimbursements
may cover costs associated with required
changes in system performance, but not costs
ordinarily associated with doing business
abroad.

(Pub. L. 102-555, title V, §507, Oct. 28, 1992, 106
Stat. 4178.)

§5658. Enforcement
(a) In general

In order to ensure that unenhanced data from
the Landsat system received solely for non-
commercial purposes are not used for any com-
mercial purpose, the Secretary (in collaboration
with private sector entities responsible for the
marketing and distribution of unenhanced data
generated by the Landsat system) shall develop
and implement a system for enforcing this pro-
hibition, in the event that unenhanced data
from the Landsat system are made available for
noncommercial purposes at a different price
than such data are made available for other pur-
poses.

(b) Authority of Secretary

Subject to subsection (d) of this section, the
Secretary may impose any of the enforcement
mechanisms described in subsection (¢) of this
section against a person who—

(1) receives unenhanced data from the Land-
sat system under this chapter solely for non-
commercial purposes (and at a different price
than the price at which such data are made
available for other purposes); and

(2) uses such data for other than non-
commercial purposes.

TITLE 15—COMMERCE AND TRADE

§5672

(c) Enforcement mechanisms

Enforcement mechanisms referred to in sub-
section (b) of this section may include civil pen-
alties of not more than $10,000 (per day per viola-
tion), denial of further unenhanced data pur-
chasing privileges, and any other penalties or
restrictions the Secretary considers necessary
to ensure, to the greatest extent practicable,
that unenhanced data provided for noncommer-
cial purposes are not used to unfairly compete
in the commercial market against private sector
entities not eligible for data at the cost of ful-
filling user requests.

(d) Procedures and regulations

The Secretary shall issue any regulations nec-
essary to carry out this section and shall estab-
lish standards and procedures governing the im-
position of enforcement mechanisms under sub-
section (b) of this section. The standards and
procedures shall include a procedure for poten-
tially aggrieved parties to file formal protests
with the Secretary alleging instances where
such unenhanced data has been, or is being, used
for commercial purposes in violation of the
terms of receipt of such data. The Secretary
shall promptly act to investigate any such pro-
test, and shall report annually to the Congress
on instances of such violations.

(Pub. L. 102-555, title V, §508, Oct. 28, 1992, 106
Stat. 4179.)

SUBCHAPTER VI—PROHIBITION OF COM-
MERCIALIZATION OF WEATHER SAT-
ELLITES

§5671. Prohibition

Neither the President nor any other official of
the Government shall make any effort to lease,
sell, or transfer to the private sector, or com-
mercialize, any portion of the weather satellite
systems operated by the Department of Com-
merce Or any Successor agency.

(Pub. L. 102-555, title VI, §601, Oct. 28, 1992, 106
Stat. 4179.)

§ 5672. Future considerations

Regardless of any change in circumstances
subsequent to October 28, 1992, even if such
change makes it appear to be in the national in-
terest to commercialize weather satellites, nei-
ther the President nor any official shall take
any action prohibited by section 5671 of this
title unless this subchapter has first been re-
pealed.

(Pub. L. 102-555, title VI, §602, Oct. 28, 1992, 106
Stat. 4180.)
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§5701. Short title; findings
(a) Short title

This chapter may be cited as the ‘‘Telephone
Disclosure and Dispute Resolution Act”.

(b) Findings

The Congress finds the following:

(1) The use of pay-per-call services, most
commonly through the use of 900 telephone
numbers, has grown exponentially in the past
few years into a national, billion-dollar indus-
try as a result of recent technological innova-
tions. Such services are convenient to consum-
ers, cost-effective to vendors, and profitable to
communications common carriers.

(2) Many pay-per-call businesses provide val-
uable information, increase consumer choices,
and stimulate innovative and responsive serv-
ices that benefit the public.

(3) The interstate nature of the pay-per-call
industry means that its activities are beyond
the reach of individual States and therefore
requires Federal regulatory treatment to pro-
tect the public interest.

(4) The lack of nationally uniform regu-
latory guidelines has led to confusion for call-
ers, subscribers, industry participants, and
regulatory agencies as to the rights of callers
and the oversight responsibilities of regu-
latory authorities, and has allowed some pay-
per-call businesses to engage in practices that
abuse the rights of consumers.

(6) Some interstate pay-per-call businesses
have engaged in practices which are mislead-
ing to the consumer, harmful to the public in-
terest, or contrary to accepted standards of
business practices and thus cause harm to the
many reputable businesses that are serving
the public.

(6) Because the consumer most often incurs
a financial obligation as soon as a pay-per-call
transaction is completed, the accuracy and de-
scriptiveness of vendor advertisements become
crucial in avoiding consumer abuse. The obli-
gation for accuracy should include price-per-
call and duration-of-call information, odds dis-
closure for lotteries, games, and sweepstakes,
and obligations for obtaining parental consent
from callers under 18.

(7) The continued growth of the legitimate
pay-per-call industry is dependent upon con-
sumer confidence that unfair and deceptive be-
havior will be effectively curtailed and that
consumers will have adequate rights of re-
dress.

(8) Vendors of telephone-billed goods and
services must also feel confident in their
rights and obligations for resolving billing dis-
putes if they are to use this new marketplace
for the sale of products of more than nominal
value.

(Pub. L. 102-556, §1, Oct. 28, 1992, 106 Stat. 4181.)
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REFERENCES IN TEXT

This chapter, referred to in subsec. (a), was in the
original ‘‘this Act”, meaning Pub. L. 102-556, Oct. 28,
1992, 106 Stat. 4181, which enacted this chapter and sec-
tion 228 of Title 47, Telegraphs, Telephones, and Radio-
telegraphs, amended sections 227 and 302a of Title 47,
enacted provisions set out as a note under section 302a
of Title 47, and amended provisions set out as a note
under section 227 of Title 47. For complete classifica-
tion of this Act to the Code, see Tables.

SUBCHAPTER I—REGULATION OF UNFAIR
AND DECEPTIVE ACTS AND PRACTICES
IN CONNECTION WITH PAY-PER-CALL
SERVICES

§5711. Federal Trade Commission regulations

(a) In general
(1) Advertising regulations

The Commission shall prescribe rules in ac-
cordance with this subsection to prohibit un-
fair and deceptive acts and practices in any
advertisement for pay-per-call services. Such
rules shall require that the person offering
such pay-per-call services—

(A) clearly and conspicuously disclose in
any advertising the cost of the use of such
telephone number, including the total cost
or the cost per minute and any other fees for
that service and for any other pay-per-call
service to which the caller may be trans-
ferred;

(B) in the case of an advertisement which
offers a prize or award or a service or prod-
uct at no cost or for a reduced cost, clearly
and conspicuously disclose the odds of being
able to receive such prize, award, service, or
product at no cost or reduced cost, or, if
such odds are not calculable in advance, dis-
close the factors determining such odds;

(C) in the case of an advertisement that
promotes a service that is not operated or
expressly authorized by a Federal agency
but that provides information on a Federal
program, include at the beginning of such
advertisement a clear disclosure that the
service is not authorized, endorsed, or ap-
proved by any Federal agency;

(D) shall not direct such advertisement at
children under the age of 12, unless such
service is a bona fide educational service;

(E) in the case of advertising directed pri-
marily to individuals under the age of 18,
clearly and conspicuously state in such ad-
vertising that such individual must have the
consent of such individual’s parent or legal
guardian for the use of such services;

(F) be prohibited from using advertise-
ments that emit electronic tones which can
automatically dial a pay-per-call telephone
number;

(G) ensure that, whenever the number to
be called is shown in television and print
media advertisements, the charges for the
call are clear and conspicuous and (when
shown in television advertisements) dis-
played for the same duration as that number
is displayed;

(H) in delivering any telephone message
soliciting calls to a pay-per-call service,
specify clearly, and at no less than the audi-
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