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eBook Market Trends

= eBook revenue grew nearly 40% in 2010
= Revenue continued to grow from $1.045 billion in 2011 to $1.518 billion in 2014.

= Annualized eBook revenue in 2015 was $1.35 billion, or around 30% of the book
market.

= Most of the remaining 70% was print.

Source: Association of American Publishers
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Federal Agencies Continue to Inquire About Digital

Budget cuts are putting publishing projects on hold

Digital viewed as less costly to produce

White House directives to post online, instead of print

Immediacy of information

Ease of updating
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Many of the costs of producing print and
digital are similar:

Types of costs — Print Types of costs — Digital

« Editorial « Editorial

« Design » Design

« Formatting  Formatting

* Printing « Conversion

« Warehousing Web Related

« Shipping « Marketing and Promotion
« Marketing and Promotion » Customer Support

« Customer Support
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If Going Strictly Digital -or- Strictly Print

* You run the risk of not reaching substantial portions of your target audience.
* eBooks make up around 30% of all publications
» Print still makes up the other 70%

 Most eBook sales to date have been “trade” publications, not “academic”.
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Current Trend in Publishing

e  Print AND digital.

. 90% of professional (Science, Technical, Medical, etc.) publishers,
76% of college publishers, and
63% of corporate publishers

provide eBooks in addition to print, rather than in place of print.

Source: Aptara’s Fourth eBook Survey of Publishers, September 2012
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GPO eBook Services

Provides convenient ways to help Federal Agencies:
« Design your content
* Produce your content

« Disseminate your content
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Design and eBook Development
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Design Considerations | Cover

SHALLOWS

U.S. NAVY COASTAL AND
RIVERINE WARFARE IN VIETNAM

HOW SCAM ARTISTS ARE RIPPING OFF AMERICA
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Don’t Wait to Get Started

YOU CAN DO IT!
IT'S EASIER THAN YOU THINK.

No one is born knowing how (o save or to invest. Every
successful investor starts with the basics—the informa-
tion in this brochure.

A few people may stumble into financial security—a
wealthy relative may die, or a business may take off. But
for most people, the only way to attain financial security
i5 10 save and invest over a long period of time,

Time after time, people of even modest means who be-
gin the journey reach financial security and all that it
promises: buying a home, educational opportunitics for
their children, and a comfortable retirement. If they can
do it, so can you!

KEYS TO FINANCIAL
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Savings and Investing A QR

Your First Step—Making a
Financial Plan

What are the things you want to save
and invest for?

* ahome
acar
an education
a comfortable retirement
your children
medical or other emergencies
periods of unemployment
caring for parents

Make your own list and then think about which
goals are the most important to you. List your most
important goals first.

Decide how many years you have to meet each
specific goal, because when you save or invest you'll
need to find a savings or investment option that fits
your time frame for meeting each goal. Many tools
exist to help you put your financial plan together.

Don’t Wait to
Get Started

YOU CAN DO IT!
IT'S EASIER THAN YOU
THINK.

No one is born knowing how to
save or to invest. Every success-
ful investor starts with the basics
—the information in this
brochure.

A few people may stumble into
financial security—a wealthy rel-
ative may die, or a business may
take off. But for most people, the

Savings and Investing A QR

only way to attain financial secu-
rity is to save and invest over a
long period of time.

Time after time, people of even
modest means who begin the
journey reach financial security
and all that it promises: buying a
home, educational opportunities
for their children, and a comfort-
able retirement. If they can do it,
50 can you!

KEYS TO FINANCIAL SUCCESS

1 Mk i
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it had over 100 limited partners. The partners
were completely unaware that Forte, the only
individual who had authority to make day-to-day
decisions concerning the operation of the part-
nership, had been operating it as a Ponzi scheme
from day one.”

Where did all the money go? Other than
the quarterly fraudulent account statements
that Forte conjured up and passed through an
accountant—who happened to be one of the
original three limited partners—he had little to
show for his success as an investor. In fact, from
1998 through 2008, he lost more than s3 million
trading commodity futures. From October 2004
through July 2007, Forte barely traded at all, and
from October 2002 through February 2007, Forte
didn't deposit any funds in the commodity pool’s
trading account.* Following the Ponzi format,
Forte used investor money to pay both interest
and principal to some investors, while the rest
went directly to his own accounts. Forte paid
himself generous management and incentive fees

OFFICIAL | DIGITAL | SECURE

based on the artificial value he attributed to the
commodity pool.” Forte used these funds to build
his stature, or rather his fagade, in the commu-
nity"® In addition to purchasing multiple cars,
jewelry, and a beach house on the Jersey Shore,
Forte invested in at least 16 small businesses and
was wildly generous to area charities."

How did this scheme grow so large and endure
for so long? Well, it ballooned and sustained itself
because investors were not only receiving quar-
terly statements from an accountant showing that
the value of the commodity pool had grown to
over s1s54 million, but they were receiving actual
returns. Plus, investors were paying taxes on those
returns, because Forte made sure that everyone
received federal tax forms setting out their taxable
profits from the commodity pool.

Forte’s act seemed too good to be true, but
by creating a complete fction, it was hard for
regulators and investors to discover the truth.
‘Throughout the scam, Forte never registered
with any regulatory body, nor were his quarterly

U.S. GOVERNMENT PUBLISHING OFFICE

CLIENTS

>100

AMOUNT COLLECTED

>$78,500,000

°$3.000,000

account statements ever properly vetted by an
independent accountant. Only when news of the
Madoff scandal hit did some investors begin to
question Forte about the health of the commod-
ity pool and request return of their investments.
Unable to make additional payments without so-
liciting new investors, Forte came clean with au-
thorities."” Of the original $78 million, it remains
unclear how much will ultimately materialize.
In an attempt to recover as much as possible, the
court has appointed a receiver to assistin selling
the houses, cars, and jewelry. In addition, the
investors who received fictitious profit payments
will,in all likelihood, be forced to return them.
Even the non-profits will have to return the dona-
tions. These funds were never Forte's to give.'*

As for Forte, he pled guilty to wire fraud,
mail fraud, bank fraud>, and money launder-
ing charges in June of 2009. In November of

Keeping America Informed

PONZIMONTUM

PRISON SENTENCE

15 vears

APPROX. RESTITUTION

$35,000,000

$35,000,000

that same year, Forte was sentenced to a term of
15 years imprisonment with five years of super-
vised probation and ordered to pay close to s35
‘million in restitution and another s35 million in
penalties.’'* In the CFTC’ case against Forte, a
permanent injunction is in place, and the recciv-
ership is in the process of collecting funds and
determining the amount of restitution owed to
investors.

Forte now resides in the Metropolitan
Detention Center in Brooklyn, New York. Joseph
. Forte turned into federal inmate #63656-066;
hes projected to reappear in 2023

BANK FRAUD — Criminal fraud against a bank to obtain
aloan or other bank services

www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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litle to show for his sucecss s an investor. In fact,
from 1998 through 2008, he lost more than $3 million
trading commodity futures. From October 2004
through July 2007, Forte basely traded at all, and
from Octaber 2002 through February 2007, Forte
didn't deposit any funds in the commodity pool's
trading account” Following the Ponzi format, Forte
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Bank frad, and money lundering charges in June
of 2009, In November of that same year, Forte was
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ceivership is in the process of collecting funds and
determining the amount of restitution owed to in-
vestors.

Forte now resides in the Metropolitan Detention Cen-
ter in Brooklyn, New York. Joseph §. Forte tumed
ito federal inmate #63656-066; he's projected to
reappear in 2023,

BANK FRAUD - Criminal fraud agrinst a bawk 1o obsain 2 loan
or ather bank services

-100 15 veass

$78500000  $35,000,000
3000000 $35,000,000




OFFICIAL | DIGITAL | SECURE

Design Considerations | Graphics

Next Generation Threshold Program
and Threshold Program Results

AFRICA 1514 Ea.
Septernber 2011

THRESHOLD PROGRAM FUNDING
by Poricy CATEGORY INCLUDING MeE

IROPE & the MIDDLE EAST LATIN AMERICA

Next T g
and Threshold Program Results
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Planning

Target Audience
* Consumer vs. Academic (K-12 to graduate student) vs. Professional

Consider Best Formats /devices
* Tablet, Smartphone

Think about how content will be viewed
* Re-flowable

* Static

* Video

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Formats

E-Pub 3.0 (Largest number of devices)

e Re-flowable content
* Fixed layout used for children’s books and textbooks.
* Fixed layout ideal for tables and charts within ePub file documents

MOBI/KF-8* (Kindle)
e Re-flowable content
* Fixed layout option available

Standard Web PDF (or enhanced PDF)

* No text reflow / static - but includes linking

* Preferred by academic channels

e 300 dpi

* Format most often viewed on desktops and laptops

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Layout | Must have’s

Table of Contents

* The main navigation system for all eBook content
* Accessed from the Contents button on every e-reader/tablet device
* Accessible from any page within the eBook

Chapter Headings

* Support easy navigation

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed
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Layout Options

Links

* Footnotes— can be hyperlinked to the Chapter Endnotes or end
matter of the book.
* Index

Pop-up windows
* Footnotes

e Acronym Definitions
* Glossary Terms

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Layout Enhancements

Images, Video and Audio
* Pixel size or resolution matters with eBooks
* Apple will reject any files that contain over 4 million pixels

* Be selective about images or video
e Consider linking additional images to your website

com/usgpo
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reative Services

“Grassroots Development and the
Environment”

This small eco-friendly bookdet highlights the environmental

. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Natural Resource Stewardship and Science Natural Resource Stewardship and Science Natural Resource Stewardship and Science Natural Resource Stewardship and Science

EXPLORE Srotect
nature | | |l & RESTORE

G Notional Park Service e National Park Service B Novonal park Sevice National Park Service
U.S. Department of the Interior B U.s. Department of the Interior U.S. Department of the Interior B8 5. Department of the Interior
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RIVER of INTERESTS

Water Management in South Florida and the Everglades, 1948-2010

Matthew C. Godfray and Theodore Catton, Historians
Historical Research Associates, Inc.

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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COMMERCIAL

DIPLOMACY

INSTITUTE

INTERNATIONAL TRADE
ADMINISTRATION

Motivational Interviewing PROTECTING THE PUBLIC
TRAINING PROGRAM SERVING OUR NATION
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creativeservices@gpo.gov

GOVERNMENT-TO-GOVERNMENT DESIGN
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Ebooks and eMagazines Production Tools

» eBook Format Considerations
 Conversion Services Overview
« E-Conversion Services —GPO Process

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Conversion Services Overview

Judgement Considerations:
« What device will your end user have to view your content?

« Should the eBook be formatted to meet the lowest common denominator
of devices available in the marketplace? (broadest platform
dissemination)?

« What is best way to format the content (present it) so the concept is easy
to grasp?

« Will there be full penetration of the content with enhanced elements that
are not available on all devices in the marketplace?

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Conversion Services

Basic Specifications:

 Page count
» Expected deliverable files - for return to agency
* Inside File Metadata - Request vendor to include this for greater discovery of
content both online and within channel platform
» Accessibility tagging for images, colors, etc.-
« Wil the native content files already contain proper tagging?
« Will the vendor be required for file tagging?
* Native content file formats commonly used for conversions:
1. InDesign file -- lowers conversion costs
2. MS Word file
3. PDF file —increases conversion costs

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Conversion Services

Detailed Specifications:

« Define any markup coding that vendor will need to make to accommodate
specific content elements for layout or accessibility not present in your native file

* Rich media or content element placements for easy end user navigation across
multiple devices will need markup coding to be executed correctly

« Customized interior screen shots often are required by Apple for submissions of
certain content, such as juvenile

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Conversion Services - Items needed for Estimates

= Files (PDF or Native InDesign)
= Previously Printed Sample

= Number of Pages

= Original Size

= Intended Distribution Channels and file format(s)

= Estimate Range: $1-$5 per page without any rich media elements

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Documents Needed for Procurement

GPO SF-1 GPO 952

= PRINTING AND BINDING REQUISITION “Bequisd [ ACKET N0 (0P s 0ot [] g | REQUISTION NG+ - I .
SF-1  Jonme e snons reans: = GuO Digital Publishing Information
GLABSCATION D Dre Cves e DISTHBUTIGH 1O FEDERAL DEFGSITORT UBHAISES This form should be completed and submitted with the electrenic media, visuals, camera copy (if any)
SO | B o | MO i Dpeeg e v and the SF-1 or GPO Fom 2511.
RO Do e o G EEIS Ty SRR EE
FOR GPO USE CUSTOMER
PUBLCATGNTITE ST CATE FREFARED
Jacket no. Agency/Department Date
QuanTITY Prouct) DNE :‘::’M S % i';,;:,‘*""*‘ E;‘;;“ E f: :‘U o mk':;‘l;bm ] Open Rscpisiticn Program na. Agency Requisition No. Job Title
FEVIGHS IRETREA. 0. W ety FamiTG s RS G Name of Person Gomplating the Form Phane No.
Print Order no.
e prerT TS Digital Publishing Technical Gontact Mabile No.
SFORTHGOE ‘ = l Secay g B E-mail Phone No.
O 5meare e Srces Lt U or Cltsieg Direog LMot e | ] Scom i PREFLIGHT
T BRLNG ADORESS CODE (WG | AGTNCY LEGATION COGE (ALE) | APPROFIATIGH CHARGEATLECOLIGATICN N0 COMPUTER OPERATING SYSTEM AND MEDIA
GPO O PG System Version O MAC System Version O Other
o [FURGARSE GAG NG ] Gllr s Gt [EXF GATE [WGOVE RS T APPEARE CHPUREFISE GAF niials
] Oco ay Oowoay  OOther  ay_
H
Z [PONE RO OF GAROHOLOER EMAL OF FURCHASE GARGHOLOER TREAELIRY AGGT SYMBIDL (TAS) Date Intemet file transfer: [J Upload to contractors site [ Available for download
B e ey e RS B Software SOFTWARE
Name(s) of page layout (or other) program used Version
= -
E OFikssani viaFTPerEmal  (Jeoown Clcopy (tegasve Dlothar [ ] Massriats i b furnishec by e Agency Namels) of program(s) used for i N Version
£ Irgees TR BT FRESE SRR WePECTIEN Initials
g Do O Oronomiion Ol rormeronsinis___ 0 seenes | MLk 0 st vounence Namets) of program{s) used for scans, photos, & bitmapped images Version
& {GErier FREER s 10 170 Bor v scepsie, ot coniat s i Date B
% Name(s) of other programfs) used Version
g ks wghs [CCER INKLR) (laek. - Cokr rocoss, Fantana ) | SOVER e Software———————— | Fioq are suppliedin: [] Native Format C1 PDF Version
Vi B
R PRPER oGP s W Fnoar] v G, G Frva a7 B oy T e e - -
--:‘wﬂw- Types of files (jpg, tiff, eps, etc.):
RN D B e FONTS
MR oGm ot o |0 A 4 Al oo o | ' Al fonts used in the layout and supporting graphic files MUST BE FURNISHED. If fonts are nat furnished, issues
o B o™ = B ™S such as text reflow, font substitution and loss of menu style (italic, bold, etc.) may occur.
ncrass e v -
] x BooPwILETS x i) [ See attached fil directory for font listing [ Fonts are furnished [ Fonts are not furished
HEs T T o T R (T TR ]
3 s il = i il A =) ol o o ™8 |l o ™8 Reason for fonts not being fumished
& [PADBETS  (Seets (i (Breets  (Gnponsrd [CARBON [PUNGH/ (R (inches Certor STAMP TTTLE (Bircery)
T Tl e e T e e e Rl 3 FILE DIRECTORY
TABDIVCERS  win ot Cut (VB oio)  (Poaian Afile directary should be generated and furnished along with this FORM 852, The file directory should clearly show files for
(g ol Tt} output {layout, supporting graphics and fonts).
=1 €l TATE KRAFT WRAP SHRINK FILM T SUITABLE PRCK N
£ o ) Io gl 4 Camans COLOR IDENTIFICATION SYSTEM USED
H oo B—mr— O —— |0 )
Fl s A TP FLENSHEE MATERIALS 15 O Pantone (list pantone numbers) [ RGB [ CMYK (Four Celor Process)  [J Other
=1 VISUALS SUBMITTED
E |0 cavmuton Lot anscnas s Ditusruss Pguass - Fesms: Cliss [ PO
Tl cprsmara momanan Atacns Were changes made ta any file(s) after the wisual was made? [ Yes I No
- Was the visual made at less than 100%7 O Yes I No
H O Color Composita - No. of Pages O Color Separated - No. of Pages [ Black & White - No. of Pages
3
H O Printed Sample Supplied O Falding Dummy Supplied  [] Covers and Text Pages Labeled
]
2 MISCELLANEOUS CHECKLIST
E HFORMAATION CONTACT (e T P Do files require bleeds? [ Yes [] Mo If YES, have bleeds been supplied on furnished fies? 0 Yes O No
2 e o ETAIE CorGrO U WELUO Ch Are all graphics linked properly (avoid cutting & pasting)? O Yes [ No
FraG e NOTES
T
T a1 4me 05 o o 10
ALTHORIZING SIGHATURE [Must b 00 Sla with GPO} * Tt " OUS BOVTION NOT USASLE

U.S. GOVERNMENT

PUBLISHING OFFICE Keeping America Informed

VIR 5

ebhocok.cem/USGPO | twitte




OFFICIAL | DIGITAL | SECURE

H
Pl wsNcom ... 3% US.Gover.. | {3 FomS.. ¢ | 4} Options | Z Joumalof..  EPUB3Cver. + ol

‘(" (i) @ United Stetes Government Pusi.. (US) ftp | C Q Search ﬁ E ‘ ‘ﬁ‘ 9 E Y

@ Most Visited ‘ (etting Started @ ttpy//tme firebrandte... # Optians U Tunes Connect 5 Google Play Books Par.. »
[)l This PDF document contains forms, The filling of form fields is not supported. Open With Different Viewer | ¥

= + AutomaticZoom

SF_ PRINTING AND BINDING REQUISITION 'wm UCKETHO. oGP U O DEM RECUSITONNG.*
{othe Public Prner ofthe Unied States e H i
WA [ T T EXEHPTFRON FECURED 1T RBUICNDFEOERAL DEFOSICRY LERRES
s e ol Sohyahiime  CCopvgt [ Napetistedaih
o ‘ ENO ‘ EN“ DM 4 mﬂmzr D rw?on DFM&IIM

FRON Dearmint o Govemment Extablshimarl)

PUBLICATIONTITLE QUALITYLEVEL DATE FREPARED
QUANTITY (Ut of Fished Produ) | FINHED PRODICT

[ BooksPamphiels [T Foms (Sheets) [ Labols [ Sl [ theh(Prmm ] Open Pogsiion

] Pads [ (O [ Emelopes ] Ot Surcharge Autiized)
PREVIOUE JACKETIRE, MO 1 Reprint) FORMNO. ] [F AVAILABLE ONLINE

‘ Lzl

THIS OROER RIDES (Departnen) TequsionNa) UacketNo) STRAP WITH FEQUETTIONNO.
ELEEEE e o ach sevoe.ach 0l on Senv ety & e
DGvanhwﬂﬂ ] Wb Services [ Prlighi ] Othr | [ Maiing (] Siorage [ Maling Lt Meirenance ‘I] Socus e e

Mulimedia esign
01 ING ADDRTSS CONT (AC)*

AGINCY | OCATION CODF (ALC) APPROPRIATION CHARGE ABLFA0BIGATION NO.

|
o PURCHASE CARDING. (Calfor Cade) AP TATE | NANE AS T APPETS ON PURCHASE CARD PHONENO. OF CARDHOLDER
2 PURcl ST
bt
ZE | Moot [ gy By | Cdg | Aekblly | Mah [Sbdecam[BETC [INCOFACCONTNGDOCUMENT RTETENCE NN
So{cibeel | | i |l | Mool | yeCode | Aecom (Coe Wl Appca o PAG s )
2 ¥ relucote | (i Nty | Mty Cade

FURNISHELD (Eleciroric meia mustinclude Form 952)
[FessentviafTPormal - [JCOAND [JCopy []Negatie DOM (ly‘ ] el to b emished by (e

FROGHS \ TSP, FRESS SHEET NGPECTION N

Do ERFEEEORE - o 2

- & PROOFS

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed

Completing Your Standard Form (SF-1)

« Use comments section at bottom of the form
to state the nature of the project (conversion
of what content to what type of eBook
format)

« Attach additional instructions for vendor in
an MS Word Document (preferred)
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s F_1 PRINTING AND BINDING REQUISITION ¥R

ired I JACKETNO. (For GPOUsaOnly)  [[] Red | REQUISITION NO.*

to the Public Printer of the United States =] S:E:k
CLASSIFIGATION ~ Cives [ ves  lves EXEMPT FROM REGUIRED DISTRIBUTION To FEDERAL DEPOSITORY LIBRARIES,
Classified .~ | sSBU N | ({ . W Strictly for administrative [[] Copyright [ Mot published with
£ (=0 - or operational purposes restriction Federal funds

FROM (Department or Government Eatablishment) BUREAUIOF FIGE
GPO Publication & Information Sales
PUBLICATION TITLE QUALITY LEVEL DATE PREPARED
Why choose eBook Dissemination thru GPO
QUANTITY (Units of Finshed Product) ERSEDERoRUeT e g = Oe 01 Rush Oe &

% ooks/Pamphlets orms (Sheets) Labels ote " ush (Premium spen Requisition

\bs different formats O pads et Ei eriveissss W e © Conversions Sl raherg e Mt e d)
PREVIOUS JACKE T/REG. NG (I Reprint) FORM NG 15BN = AVAILABLE ONLINE
. hit
| | Provided --see attached i

THIS ORDER RIDES (Department) (Requisition No.) (Jacket No.) STRAP WITH REQUISITION NGO
GPO N HOUSE SERVIGES (Prior confact required (or ach service —altach estimate) GPG In-House Distibution Services Security & Intallgent Documaents
Tl Sraphicand [ Web Services [ Preflight [] Other [ Maitling [[)Storage [] Mailing List Maintenance | [[] Secure Federal Gredentials -

ultirmedia Dcsl-gn

BILLING ADDRE CODE (BAC)* | AGENCY LOCATION CODE (ALC) APPROFPRIATION CHARGEABLE/OBLIGATION NO.

.| 20160203000 VWashington, DC 20160203001 -
o E J PURGHASE GARD NO. (Gall for Gard No ) EXP. DATE NAME AS IT APPEARS ON PURGHASE GARD PHONE NO. OF GARDHOLDER nV r I n
£ | PURCHASE
= =|carD
= E Allocation Agency Beginning Ending Availability Main Sub-Account [ BETGC* LINE OF ACCOUNTING/DOCUMENT REFERENCE NUMEBER
=5 -lovel Aranerar ldentifier Period of Period of Type Code | Account Code (Info Will Appear on IPAC as Enterad) "

&S 2] Pretix Code identiiar Availability Availability Code
S
@ |FURNISHED (Electronic media must nelide Form 562)
g [CIFiles sent via F TP or Email [Jeomvo  [[lcepy [[InMegative Bl Other FTP only-deliverable formats below | @ty [ Materials to be furnished by (date)
E PROGFS DAYS DEPT PRESS SHEET INSPEGTION
[[] content [Jinkjet  [] High Resolution [[] Prior to Production Samples  [[] Electronic WILL HOLD 03-05 [] No. of Hours Notice
g (@) (@QTY) QT (QTY) Soft Proot PROOFS S—— .
& [DELIVER PROOFS TO (PO Box not acceptable, nolude contact phone number)
e}
= | SFTP sudocs-sales-agency2 Ways I l IC u e
q‘ovsa PAPER (JOP number [If Known] and Grade, Color, Finish and Basis Weight) COVER INI(S) (Black, 4-Color Process, Pantone #) | COVER COATING TYPE [ List Other
= Paper & Ink . .
Below
& [FEXTPAPER OGP number [ Kiewn] and Grads, G olor, Finish and Basis weignt TEXT TN (S) (Black, 4-Color Process, Pamons #) | TEXT COATING TVPE Iadatcnal S u l I I ISS I O n
= Information
STTAL PRINT PRINT INDICATE WHICH GOVERS PRINT | EMBOSS  PERFORATE ORE | POSITION [NUMBE RING (Inelusive) y
[f CEPTABLE [ ©ne side ) Head o | Head o Ink (Golor)
ves Lo Sniy Hoad Foo Y e N s R o | o | g | 0 |
» [IEZE FLAT (Inches) FOLD TO SIZE TRIMMED MO, OF TEXT PAGES PAPER COVERS
ORMS, SETS, PADS (Inches) PAGE (Inches) (Selfy (Separate)
g > X BOOKS/PAMPHLETS ] | {6} .
g TITCH PASTE LOOSELEAF | TAPE covB colL PERFECT SEW CASE (Material and Color)
b~ (Side) (Saddle) (L ON FOLD . - BOUND - BOUND
b | 5 o | I ) (o] [ =) ] ] 0|
g PAD/SETS (Sheeata (Sets (Sheete (Chipboard [CARBOMN PUNGH/ (No. of (Inches Centar STAMP TITLE (Bindery)
&= [rosition in Pac) in Pacl) inSet) | Required) |[INTERLEAVE[DRILL Holes) (Diam.) to Genter) | (Position) | Cover | Spine  Foil ink
| | | | ] o | | | | 0 | Ll lolen e on a ages o
ILLATE (Explain) TAE DIVIDERS Width of Cut (1/5 etc)  (Position)
(Height of Tab) |

PFECUESTED DELIVERY DATE
02/20/2016 proofs;final by 04/29/2016

KRAFT WRAP SHRINK FILM BAND IN SETS SUITABLE
(=] (=)

STHER PACKAGING (Specify) PACK IN E ; F ]
CARTONS. al I ‘ ” I
= (QTYS o LTS QTS = QTS

DECIVER PRODUCT TO RETURN FURNISHED MATERIALS TO

SFTP to sudocs-sales-agency2 attached
= Distribution List Attached Digital Deliverables Requestsd - Format: [ Native [T] PDF = -
= T Instructions,

'ACKAGING & DELIVERY

= | 1 title --3 formats -See ADDITIONAL INSTRUX FOR VERNQQIR (S
= | MS Word document ATTACHED g 4 .
E enhanced ePub file with audio media See Next Sllde(S) along Wlth
£ | Standard Web PDF file for Academic Channels
g MOBI file -text with images - no interactivity, animation, or audio -
E FOR ADDITIONAL INFORMATION CONTACT (Name) TELEPHONE p rod u Ct tItI e
E [[] PRICE APPROVAL REQUIRED IF EXCEEDS $ _ -
= emaiC A ESTIMATE (For GFO Lze Only) INCLUDES ] ves
FREIGHT ﬁ K

T CErtiy that U1is Work 15 a0 ho NZed DY 12w a0 d necessary (O the Conauc (of the Dusiness of the above. MenGoned Gove nment estabis iment. andard Form 1, February 2014
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Title 44 of the U.S. Gode Gontrol No. 1-110

AUTHORIZING SIGNATURE (Must be on file with GPO) * Title
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Attached Instructions to Vendor should include:

« Specifications document
* Requirements document

» For the bid process, your specifications document should be as detailed as
possible

* Requirements document contains your “MUST HAVE" expectations, such as:
« Section 508 compliant accessibility with all deliverable files
* Inside file metadata completed per your instructions

« Send SF1 (with attached instructions) to GPO Requisitions desk:
requisition@gpo.gov or to GPO Agency Procurement Teams (Customer Services)

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Conversion Services
Contacts

All e-conversion services bids and awards are routed through the
GPO —Agency Procurement Services Teams (GPO Customer
Services)

GPO —Agency Procurement Services Teams

Website link to find appropriate team contacts for your agency :
https://www.gpo.gov/customers/ast.htm

Team #1 — Edris Rhinehart-Manager —aps-teaml1@gpo.gov
Team #2 — David Ward — Manager —aps-team2@gpo.gov
Team #3- Jamie Fowler- Manager —aps-team3@qp0.gov

Agency Procurement Services Teams Chief:
Julie Hasenfus — jhasenfus@gpo.gov

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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OverDrive

Customer Agency

Ingram
Digital
Wholesale
GPO ‘
Creative Glg:)gle
Services ay
Books

Contractor / eBook
Converter

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed

www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Can Help:

Disseminate your content

Through Trade Channels:

— US Government Online Bookstore
— Google Books and Google Play

— Barnes and Noble.com

— Apple iTunes Store

— Overdrive (Public Libraries)

— Ingram Digital Distribution

— Firebrand

— Zinio (Digital Magazines)

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Can Help:

Disseminate your content

Through Academic Channels:
—EBSCO (Academic Libraries)
—MlyiLibrary (Academic Libraries)
—AcademicPub (College Professors)
— Rittenhouse (Medical)

—Federal Depository Library System

— Federal Digital System (FDSys)

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Can Help:

Disseminate your content

Through Print on Demand:
—Amazon Print on Demand

—OnDemand Books/Espresso Book Machine

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Can Help:

Disseminate your content

Through Print Storage and Shipping:
— Laurel Warehouse
— Pueblo Warehouse

— Federal Citizen Information Center

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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eBook Dissemination Options

— If eBooks sold to the public, agency pays no setup or promotion charges

— If eBooks free to the public, agency pays setup and promotion charges

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Dissemination Channels — Value to Federal Agencies

* Increase public awareness of Federal titles
» Place your content where readers normally are looking for it
« Give more exposure to your Federal agency’s mission

« Some channels (Google, Amazon) permit readers to browse
your content before purchasing

« It's FREE to Federal agencies if GPO sells the content.

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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GPO Can Help:

Promote your content

— US Government Online Bookstore

— Government Book Talk Blog

— New Titles by Topic Email Service

— ONIX Feeds

— Metadata/Search Engine Optimization
— Product Releases

— Print Catalogs and Fliers

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Work Flow — Public Libraries, Academic Libraries,
eRetailers (Apple, Google, etc.)

Public
o/ | Libraries == | Customer
borrows

| eBook from
PDF or GPO has file eBook “sold” libra
In Design file | =) converted to = through Academic = ry
supplied eBook E- distributors Libraries
to GPO

% Customer

E-tail purchases
ailers | ==> eBook

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Maryland's Digital eLibrary Consortium

Featured
Collections
In The

Comi

eBook Fiction

adely

C ic and Graphic
Books
ntly Returned _
orical Fiction
Hidden Gems S
View more...
All Collectio

New eBooks

d{rnr--’urt
My SecCr

WAaR

DIABETIC
RETINOPATHY

100M DUACNOSIS TO TREATMINT

T

g
Tre WOMD Wan 1 Dissy Wemoeen st M3
OF Mast s Bocx Bod &, Beyen. W2

Ed

— _

My Secret War
Mary Pope Osborne

Diabetic Retinop

David S. Boyer

More Than This

Patrick Ness

People on Earth

Jon Richards

Silver City
Cliff McNish

The Wild One

Danelle Harmon

Keeping America Informed

eBook Nonfiction

All Nonfiction

Children & Teen
Children Fiction
Children Nonfiction
Teen Fiction

Teen Nonfiction

View more...

TESPENCER Q4% N
SOX SET

]

a1y i

The Spencer Quir

Spencer Quinn

PP
S lany

The Last Straw

Jeff Kinney

Powered by OverDrive f— 5
Menu Account Help

Audiobook
Fiction

All Fiction

Cla Literature
Drama

Historical Fiction

View more...

gai .s!h(::>

FURNITURE |
MAKEOVERS,

Furniture Makeo

The Tunnel of Hu

Eleanor Estes

Search

Q

Advanced Search

Audiobook

W more...

View more

Welcome to Deac

R. L. Stine

Hunted Guardian

M.D. Grimm
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Zinio eMagazine Work Flow

PDF or GPO has file (e Zinio sells

- . ile tested an Madaazine
In Desian file converted to ' eMag
supplie% = Zinio Format = | senttozinio |= | on their online
to GPO news stand

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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AcademicPub Work Flow - Print on Demand

e Publication Publication
ublication sent to r "
supplied = AcademicPub = chunked™ and
to GPO added to database
Professor selects Course materials Student h
=) | content from database | =) | compiled into an = Bu ek" pure tat?esk
for course materials eBook and POD book eBook or print boo

www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Amazon Work Flow

File Supplied E> Book Block and E> Amazon

to GPO Cover Image Database and
GPO Repository

Customer Amazon Prints Book

|:> Orders Book |:> And Delivers it
from Amazon To Customer

www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Best of All:

* No RFP is required

— Government—to-government source

— One simple form to get started

U.S. GOVERNMENT PUBLISHING OFFICE | Keeping America Informed www.gpo.gov | facebook.com/USGPO | twitter.com/usgpo
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Initiative of the
USDA’s Food and
Nutrition Service to
support the Federal
Child Nutrition
Programs

Provides curricula, posters,
parent handouts, and
other resources free of
A < charge to schools, child

Q) care site sites, and summer

& meal operators.

D
f )
/
Tpow?®
Aims to improve children’s

lifelong eating and physical
activity habits

http://teamnutrition.usda.gov @TeamNutrition
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Dietary Guidelines

for Americans 20[0

U5, Department of Agrculturs
1S Departreat of Health and Human Serces.

S AL

> s

MyPyramid.gov
STEPS TO A HEALTHIER YOU

Meet MyPlate

MyPlate

DIETARY

GUIDELINES
FOR AMERICANS

2015-2020
EIGHTH EDITION
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The Two Bite Club
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The Two Bite Club

“ ‘ he first food group is
colored orange. and it's
the Grains Group—see?”

said Will. “There are bread,

crackers, rice, and noodles.”
“That's right.” scid Mother.

“Can gou find something
from the Grains Group 2

other said, “You have found something
from every food group. That’s terrific!

Let’s sit down and finish odr lunch.”
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The Two Bite Club

o / -
Congratulations!

<
has tried two bites of a new food
and is a member of the Two Bite Club

ST gty

Draw a line {} A Tips for Growing Healthy Eaters
iz ﬁ? fr.om 1- he food 1-0 1- he & * :Z:j::z:ziz;tg:::;T:_:j:fu;i:i:;de‘a for children Let children see you trying and enjoging
0 correct food group. = =

Have your child choose a new food as you shop: trying a new food is more fun for kids when they pick it oat

whole wheat
crackers

broccoli !
games. and compater time). The American Academy of Pediatrics strongly discodrages media use for children

2 years old or younger For older children, the Academy advises no more than 1 to 2 hours per day of
ChooseMyPlate .gOV hardicooked educational nonviolent programs. which shodld be supervised by parents or other responsible adalts in
eggs

the home. They also discodrage parents from placing a television set in their child's bedroom.

themselves. Letting kids help as you prepare foed also improves children's willingness o try new foods.

v

When you are introdacing a new food o yodr children, encourage them to try at least abite or two.
But stay away from forcing your children to taste if they are not interested. Remember: try and try again.
Some Kids need to try a new food many times before they like it. 1t 's normal for kids to be cadtious af first.

Family meals are important for everyone. Eat at a table. Daring mealtime, tarn off the TV and your phorne.

Time snacks carefully-at least two to three hours before meals, and keep snacks small. If your child is
\
still hungry. he or she can ask for more. $Kip the arge to offer a snack to quiet tears or reward behavior.
Vegetables low-faf gogurt gy P g 2

These practices canlead to emotional overeatinglater on

Y Ok K %

Healthy food choices arent the orly thing needed to raise healthy kids. Ghildren shodld be physically active

at least 60 mindtes sach day. Limit soreen time and media use (this includes watching TV, movies. plaging video

yellow apple For more specific infermation on foed and nutrition for you and your family. go fo:

wwwohoosemgplate.gov/preschoolershtml
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Discover MyPlate Emergent Reader
Mini-Books

« Part of Discover
MyPlate: Nutrition
Education for
Kindergarten

« Set of 6 mini-books
that feature:
« High-frequency
sight words
« Simple
sentences
* Repetition
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USDA

=LA
S United States Department of Agricutture

Vegetables

broccoli.

Discover MyPlateJ

Emergent Readers:
Teacher’s Edition
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Team Nutrition eBooks

« Discover MyPlate Emergent New: MyPlate eBooks from Team Nutrition!
Readers

 Two Bite Club
« EI Club de los Dos Bocados

 Available for free download for
I0OS devices, Android devices,
and Personal computers

e ~12.500 downloads in first 6
months of release
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Literacy Enhancing

| eat fruit.

Features

We have five food groups.

Fruits
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DY ||

=

Interactive Activities

Help Will put the food in the refrigerator.
Drag each food to its food group.

Qf?\g

')) dairy

/I

TR

)
protein
foods

)

grains

7/

TN

Py

[ERRETTEANETI
] |

Vegetable:

y

o))) fruits

D)

| eat

fruit.

Vegetables

Help Reggie Veggie find all the vegetables.
Draw a line from Reggie to the end of the maze.
Tap all the vegetables along the way.

Great job!

| eat fruit.
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Here’s a Story (board).....

Screent: 5 Comment: Two Bite Club English | Description Art
Main Display

* No text e  Page background Art

e Add a glow around paper
of MyPlate on table.
Example of glow — it does

¢ Navigation to

previous/next screen

 Add Draw Tool Box not need to be green.
“ * Popup
l,‘. 5 Alt Text
R G °
2 Use Alt text from InDesign
e file

e Large popup version of
MyPlate — use version
with color text and

£ iz il e i o e outlines. X in circle at top
Il S s Sapdiadi (i bl - & s
N s right (close button).
ST
7\ ¢ -
‘&ﬁff o Z

Functionality
Add All Screens Functions

Add a glow around the MyPlate image on the table. This is a hotspot. When tapped a larger version of the MyPlate paper appears over the
screen. (Or should we add “Tap MyPlate.”) Add audio icon next to individual words — no highlighting. (Page 44 has audio recording file #)
X at top closes the popup
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Testing 1, 2, 3.

Review Screen Review Verificatio

Stage ID Review Description Status n Status  Questions/Comments

Kobo Draft2  6and 7 - riaudio for rice (next to the bowl) gets cut off on B/W screen
The "Done" audio icon is not playing Grain_TB_14

iPad & KobcDraft2  9Build Jar | believe the hotspot is too far to the left and not over the audio icon.
The single kernel of popcorn is now missing. | think it is on top of the

All Draft2  9Build Jar other kernels. It needs to be on the left side. See Image tab.
The redone (replay) icon is very touchy. | tapped it once and it reacts as if |
tapped done. It needs to re-set the screen. You can move it right so it is not

iPad & KobcDraft 2 9 Build Jaryara the done hutton annears. if this helns.

When the screen opens do not show draw palette or "Use the draw tool,
too." Edit audio so it only "Drag grains...Jane Grain."

Add palette after “done” is tapped...and then add audio and words on the
screen that say “Use the draw tools, too!” under "Hello, Jane Grain!" and
re-do button.

The re-do button will refresh the screen to the original state. No stamps
all Draft2 9 Build Jar or drawings on Jane and text returns to "Drag grains...Jane Grain."
iPad & KobcDraft2 9 Build Jar Undo will remove the last two items that were dropped.
Undo does not remove any drawing from the bottom and far right of the
All Draft2 9Maze maze.
I like grair audio button for rice still needs to be moved next to the rice bowl
build jane when | hit done, my jane grain disappeared and the jane grain on the cover showed up instead (ipad)
hello jane on the ipad mini--the redone/replay button turns the drawing into the jane grain that's on the cover, rather than resetting
drag grain froze after adding a few elements to jane--ipad mini
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[Emergent Readers] are ok for
first graders, but mostly it’s for
Kindergarteners. They are pretty

baby-ish. We already knew
everything in those books.

[The book ] taught us how to
be healthy and strong, to try
new foods, to be the best

ever!

Trying new foods is good for
us! | need to eat vegetables
to be healthy and strong!
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Distribution Channels

« Team Nutrition Web site:

— http://www.fns.usda.gov/tn/myplate-
ebooks

* |Tunes Store

« US Government Online Bookstore
— Homepage:
https://bookstore.qpo.gov/ebooks

— Browse by Agency:
https://bookstore.qpo.gov/agency/254



http://www.fns.usda.gov/tn/myplate-ebooks
https://bookstore.gpo.gov/ebooks
https://bookstore.gpo.gov/agency/254
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Compatible Devices

 10S devices via IBooks

 Android devices via the
free eReader Kobo

« Personal computers via
the eReader Readium,
using Google Chrome
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Working With GPO

 ONIX Metadata Information
Template
— Metadata
— ISBN Assignment
— File Validation

 Liaison to Apple/iTunes

* Distribution to iITunes and GPO
Bookstore
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| essons Learned

« Consult with all parties
early on Todaj's Lesson:

« Test drafts using many
devices, with many
people with different
levels of experience
with technology

« Have fun and be
creative
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Thank you!

http://teamnutrition.usda.gov

TeamNutrition@fns.usda.gov
Mimi.Wu@fns.usda.gov

@TeamNutrition
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